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The Demonstrator Problem 


ECAUSE Of the Robinson-Patman Act the status of 

demonstrators for cosmetics is most uncertain. Some 
people make the curt statement that ‘demonstrators are 
through.” Others refuse to admit that any such state of 
affairs lies ahead. Meanwhile the reasons advanced for the 
abolition or retention of demonstrators are confusing. 


r ITs recent citations of various cosmetic manufacturers, 
the Federal Trade Commission attacked demonstrators, 
as well as P. M.’s, under two different laws. First they 
attacked these practices under the Robinson-Patman Act 
on the charge that the practices had not been extended to 
all buyers on proportionately equal terms, and secondly 
they attacked the practices under the Federal Trade Com- 
mission Act as methods of unfair competition which had the 
tendency to “suppress and stifle competition” on the part 
of those manufacturers not employing these practices. 


| THE Commission wins on the first of these points, mer- 
chandising through demonstrators will be seriously 
crippled. If the Commission wins on the second point, 
demonstrators will disappear completely. Therefore, the 
future of this method of merchandising awaits the final 
court decision in these cases. The court must decide, first, 
whether present practices with respect to demonstrators 
tend to give some retailers undue advantages over other 
retailers, and secondly, whether employment of demon- 
strators gives a manufacturer an unfair advantage over 
another manufacturer. 


E ENTERTAIN no idea that if the employment of demon- 
strators is abolished, the sales of cosmetics are going 
to dwindle. We do know that in such a case, merchandising 
methods will have to be changed radically by those manu- 
facturers who have been relying largely upon demonstrators 
for their promotion. We would, however, like the question 
of the legality of demonstrators settled once and for all, 
so that a subject which is continually causing strife within 
the industry can be relegated to its proper place. 


The Drug and Cosmetic Industry 











RANKLY WE DID NOT LIKE the 

way in which the Federal Trade Com- 
mission conducted the Fair Trade Practice 
Conference with Perfume and Cosmetic 
Manufacturers. In the first place, having 
admittedly written the rules proposed at 
the meeting, we think that the Commis- 
sion should have been willing to tell those 
present what these rules meant, instead of 
leaving this up to Hugo Mock, counsel for 
the Toilet Goods Association, which asso- 
ciation does not represent the entire indus- 
try. Secondly, we doubt that there is any 
advantage to the Commission in bringing 
together manufacturers of perfumes and 
manufacturers of cosmetics and then let- 
ting the perfume manufacturers vote as to 
whether or not the cosmetic manufacturers 
should employ demonstrators. We doubt 
also that a fair hearing is conducted when 
manufacturers of lines for syndicate stores 
are allowed to vote on whether the high 
class cosmetic manufacturers should be 
allowed to employ demonstrators. 

We noted carefully that Commissioner 
Freer, conducting the meeting, did not, as 
requested by a member of the industry, 
criticize Mr. Plaut for his remarks about 
how the voting was being conducted. But 
neither did Commissioner Freer, nor any- 
one else conducting the meeting, attempt 
to explain a proposed amendment to the 
rule abolishing demonstrators which 
amendment would have the effect of 
abolishing P. M.’s in addition to demon- 
strators, after the conference had, by a tie 
vote, failed to adopt a specific rule abolish- 
ing P. M.’s. 

While it is true that the rules adopted 
at the conference are not binding upon 
manufacturers until the rules are resub- 
mitted to manufacturers for their accept- 
ance, still we do not see how the Commis- 
sion or the industry can get very far under 
a conference conducted in this way. We 
know well that many manufacturers are 
going to fight through the courts for what 
they believe is right regardless of any de- 
cisions by the Federal Trade Commission 
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or despite any vote taken at a conference 
of this kind. 

We think it would have been so much 
better if Commissioner Freer or his legal 
advisor, Mr. McCorkle, had offered to tell 


the conference what some of the proposed 
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In the nineteenth century there was no 
Food and Drugs Act so Ayer’s Pills were 
advertised by the above illustration cap- 


tioned ‘Fighting For The Standard.” 


rules—which were written by the Com- 
mission—meant. We do not believe that 
the following discussion makes anyone feel 
that the Federal Trade Commission is try- 
ing to cooperate with the industry: 

Mr. Mundheim: As I understand this 
paragraph 12-b, we are voting on the ques- 
tion of whether we believe and wish to con- 
tinue demonstrators or would not wish it. 
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Commissioner Freer: You are voting 
“‘ves” if you are in favor of adopting this 
rule; you are voting “no” against the 
adoption of the rule. 

Mr. Mundheim: Vote “yes” if you want 
a demonstrator? 

Commissioner Freer: Let us not put it 
that way. If you are in favor of the con- 
ference adopting that rule and submitting 
it to the Federal Trade Commission to 
study it, vote ‘‘yes”; if you are against it, 
vote “no.” 

Under such conditions as this, a con- 
scientious manufacturer who is trying to 
find out what is going on is apt to give up 
in disgust. 


LEST THIS INDUSTRY GET the idea 

that merchandising methods are to con- 
tinue as always, we wish to point out that 
within the past month New York City 
has taken definite steps against the large 
number of stores in the city which are car- 
ried on under the guise of “Bankrupt 
Stocks,’ “Cut Rate Men’s Wear,” ‘Fire 
Sale,” and many other slogans which more 
times than not are untrue. This city wide 
ordinance, which requires that sacrifice 
sales be investigated and a license issued at 
twenty-five dollars for legitimate sales, 
was enacted by the City’s Board of Alder- 
man. Nobody in legitimate industry or 
retailing will quarrel with this ordinance. 
But in view of the fact that New York 
City now requires permits for drugs and 
cosmetics sold within the City limits, and 
in view of the fact that a threat was made 
to charge a fee for this registration and to 
make the requirements much more drastic, 
we believe this industry should, if possible, 
increase the pressure within the industry 
to line up behind a new Federal Food, 


Drugs and Cosmetic Act. 


WHILE THE FIRST ANNUAL SUP- 

PLEMENT to the U. S. Pharma- 
copoeia under the new system of issuing 
interim revisions, might appear to be 
rather large, it must be remembered that 
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this supplement seeks to correct all typo- 
graphical errors appearing in the book. It 
is true that a number of changes have been 
made in the monographs on the basis of 
further research, but these in themselves 
would not make the supplement so large as 
it seems it will be. The fact that mono- 
graphs are reprinted in full even though 
one figure is to be corrected due to a typo- 
graphical error, is reason enough for the 
bulkiness. The supplement is expected to 
take at least eighty pages as they appear 
in the Pharmacopoeia. 


7° OUR MIND THE MOST important 
thing about the annual supplements to 
the U. S. Pharmacopoeia is that these 
yearly interim revisions will keep the 
standards for drug products constantly up 
to date. No longer will the Pharma- 
copoeia be static for a full ten years with 
manufacturers indi- 
cating improve- KR 
ments over its pro- oe 
visions by stating 
variations on the 
labels. The advan- 
tage to manufactur- 
ers and to pharma- 
cists is obvious, but 
likewise will the 
Pharmacopoeia _it- 
self increase in im- 
portance from such 
a plan. The increase 
in importance of 
the Pharmacopoeia 
will come through 
the fact that varia- 
tions from its pro- 
visions will be less, 
and therefore strict- 
ly U.S. P. products 
will increase in 


volume. 


THE CITATION OF THE FOUR lead- 
ing cosmetic manufacturers by the 
Federal Trade Commission is of extreme 
importance to the future of cosmetic mer- 
chandising. For not only are the usual 
discount schedules of the trade called dis- 
criminatory, but the use demonstrators 
and P. M.’s is going to be settled once and 
for all. The important point in the com- 
plaints involving demonstrators and 
P. M.’s is that the Commission has charged 
that these practices as at present con- 
ducted, are in violation of both the Patman 
act and the Federal Trade Commission 
Act. The charge of violation of the Pat- 
man Act comes from not allowing demon- 
strators and P. M.’s to all buyers on pro- 
portionately equal terms thus causing dis- 
crimination among the buyers, and the 
charge of violation of the Federal Trade 
Commission Act comes from demonstrat- 
ors and P. M.’s not being used by all man- 
ufacturers and therefore being an unfair 
method of competition. 
So now the Federal Trade Commission 
has gone ‘“‘whole hog” into a study of the 
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legality of the methods of cosmetic mer- 
chandising. The question of advertis- 
ing allowances are also included in some 
of the complaints. When these cases have 
been finally adjudicated, both cosmetic 
and drug manufacturers will know a lot 
more than they do at present regarding 
what is right or wrong under the Patman 
Act, and they will also have a clearer con- 
ception of what the Federal Trade Com- 
mission Act includes. 


ITH THE CITATION OF YEAST 
manufacturers on charges of price 
discrimination under the Patman Act, raw 
material manufacturers are beginning to 
sit up and take notice. For here is an in- 
stance where a manufacturer of a raw ma- 
terial is asked to justify discounts on large 
lots of a raw material. The differentials in 


prices for one barrel or five barrels of a raw 
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“You'll all be fed on proportionately equal terms.” 


material will probably be very difficult to 
justify. Sooner or later all of these dif- 
ferentials will have to be worked out and 
brought in line, but as with drug and cos- 
metic manufacturers themselves, no one 
wants to take such a step without having 
his competitors do so at the same time. 


THis INDUSTRY HAS CAUSE for joy 

in the defeat of a proposed tax of ten 
per cent. on sales of proprietary medicines 
and cosmetics in the State of Washington. 
The proposition in which the tax was in- 
cluded was rejected by the voters of the 
State by more than two to one. Lest the 
industry feel that the defeat of the measure 
was due entirely to the voters not wanting 
a tax on these products, let us hasten to 
explain that the proposition was mainly 
one of old age pensions which also included 
taxes on security sales, public utilities, 
amusements, fuel oil, gifts, and inherit- 
ances. Also benefits under the bill would 
have been less than under the present 
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pension provisions of the state despite 
the huge levies. 


VITAMIN F IN AN OINTMENT and 

in capsules is making its appearance in 
ethical medicine circles. McNeil Labora- 
tories, who promote all their products 
through the detailing of physicians, is now 
offering these two products. In the 
December issue of the ‘““McNeil-O-Gram,” 
that interesting house organ which McNeil 
Laboratories sends to physicians, we find 
“Notes on Vitamin F” and a listing of the 
ointment and capsules. External applica- 
tion by means of the ointment is said to be 
helpful to the skin. The McNeil formula 
contains vitamin F and vegetable lecithin 
in a lanolin and petrolatum base. It is 
recommended for acne, eczema, burns, and 
as protective for abrasions. The cap- 
sules are recommended as a dietary 
corrective, and for 
resistance to infec- 
tions, such as colds, 
and in preventing 
many of the symp- 
toms of allergy, in- 
cluding asthma and 
hay fever, as well 
as many skin con- 
ditions such as al- 
lergic acne. 


THE DRUG 

TRADE DIN- 
NER in New York 
is set for Thursday, 
March 4 at the 
Waldorf-Astoria 
Hotel. This is the 
annual event of the 
Drug, Chemical & 
Allied Trades Sec- 
tion of the New 
York Board of Trade which is attended by 
everyone in New York or the vicinity who 
is in the drug, chemical, cosmetic, or re- 
lated business. Also the attendance from 
other parts of the country increases every 
year. For many years this dinner has been 
national in scope since it is the largest 
gathering of people in this industry held 
anywhere in the country. 

Joseph A. Huisking, recently elected 
Chairman of the Section, has plans for the 
dinner well under way, but in the mean- 
while reserve this date for the dinner. 
Tickets are priced at eight dollars, and 
reservations are to be made to Ray C. 
Schlotterer, 41 Park Row, New York. 


THE DEVALUATION OF EUROPEAN 
CURRENCY is expected to make 
quite a difference in the importation of 
perfume materials. The many foreign 
houses who formerly did an active busi- 
ness in this country, were all but put out 
of business so far as this country was con- 
cerned when we went off gold. Now the 
situation is said to be reversing itself. 
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Boy chipping camphor 
wood for distillation of 
natural camphor in Formosa. 
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| CAMPHOR By ISABEL BENNY 


A brief study of its history, its uses, the 


Japanese monopoly of the natural sup- 





g ply, the development and manufacture 


of synthetic camphor—and its future. 


N INTERESTING thought for speculation has been occasioned by the 
inclusion in the U. S. Pharmocopoeia XI, as of June 1, 1936, of syn- 
thetic camphor. Used for a long time for industrial purposes as a substi- 
tute for natural camphor, the recognition of it for medicinal use leads to 
various surmises as to the probable effect on one of the richest of world 
monopolies, the Japanese Government Monopoly of natural camphor. 

The path of camphor has been a romantic one. From a pleasant- 
smelling phenomenon of ancient times, it has become a basic element of a 
great industry and a commodity of many uses. From its source in the 
malaria-ridden jungles of Formosa, where head-hunters and deadly reptiles 
lie in wait, to its destiny in the laboratory, sick-room, factory and munition 
plant, its way has been fraught with danger. The subject of international 
price wars and new chemical discoveries, its future depends on those who 
control its output and the success of its rival, synthetic camphor; and 
always subject, of course, to the success of the chemist in finding a complete 
substitute. 

The uses of camphor are manifold and varied; perhaps the use most 
commonly thought of—as a moth-repellent—is the least important, this 
field having been almost completely usurped by naphthalene. 

Its chief use is as a plasticizer for cellulose nitrates, more easily recog- 
nizable in its final form of celluloid, photograph film, safety glass and other 
pyroxylin plastics, together responsible for 66° of the camphor consump- 
tion of the United States and 80°% of the world consumption. 

Both camphor and its by-product, camphor oil, have valuable medic- 
inal qualities and 10°; of the world supply is annually used for human and 
animal ailments. A sizable amount of camphor is used for disinfectants and 
a similar amount for smokeless fireworks and gunpowder; India consumes 
6°% of the world supply for sacred incense; some small amount is used in 
the manufacture of heliotropine and other synthetic chemicals. 

Expensive moth cakes, vanilla and peppermint extracts, embalming 
fluids, lacquer and perfumes account for most of the remainder of the 
camphor produced annually by natural or synthetic methods. In Japan, 
camphor oil has been found valuable in the manufacture of Chinese inks and 
varnishes and dye-making; and camphor oil is an excellent diluent for 
artists’ colors and a useful ingredient in soap-making. 

Small wonder then, that monopoly of the natural supply of such a 
product is cherished; or that a thirty-year search for an artificial substitute 
has been carried on. Needed in peace and in war, an important item in the 
manufacture of so many and so widely diversified products, camphor plays 
a far more important part in everyday life than is usually accredited to it. 





* * * 


Camphor is one of the world’s oldest commodities. Known in China 
in early antiquity, first written references to it are found in the writings of 
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Prince Imru-I-Kais of Arabia in the 6th century. In 
the 9th century the Arab merchant Sindbad mentioned 
it as coming from camphor trees. Its cooling qualities 
are noted in the Koran in connection with the beverages 
of the blessed in Paradise. 

Large quantities of it were found stored in the palace 
of the King of the Sassanides when the palace was de- 
stroyed in the 11th century. Not long after this, the 
Arabs and Italians were making use of its medicinal 
qualities. Marco Polo found it in Sumatra and Borneo 
in the 13th century. 

With the opening of water trade routes from the 
Orient, camphor imports into Europe increased tre- 
mendously and the foundation was laid for the great 
prosperity of a little island six centuries later. 

The nineteenth century saw camphor the subject of 
curiosity on the part‘of many of the leading chemists of 
the day. In 1832 
Dumas established 
its molecular form- 
ula, basing his find- 
ings on the earlier 
work of Rosengar- 
ten. Martius and 
Gerhardt contrib- 
buted to the knowl- 
edge of its compon- 
ents and, by 1868, 
under Weyl, its 
most significant 
groupings were 
known. It was not 
until 1893 that 
Bredt elucidated its 
full structure and 
it was found that 
the theories of 1690 
were substantially 
correct. 

Crude natural camphor is a chem- 
ical compound derived from the dis- 
tillation of the camphor tree redis- 
tilled to become refined natural camphor. It is a white, 
translucent, crystalline mass, soluble in alcohol, ether 
and fatty acids, insoluble in water, easily broken but 
difficult to powder, and burns with a smoky flame. 

While the term camphor is applied erroneously to 
many substances having these characteristics, such as 
cubeb-camphor, cedar-camphor, and juniper-camphor, 
it can, in the correct use of the word, be obtained only 
from Camphora Officinarium of Nees or Laurus Cam- 
phora of Linnaeus, and Dryobalanopa aromatica. The 
latter yields a Borneo or Baras camphor, a product 
valued in the Eastern world but unknown in the West. 
It is the former, commonly called camphor laurel, which 
gives us the camphor in general use today. 

The camphor tree is a true native of China, Japan 
and nearby portions of Eastern Asia. Actually, it will 
grow in any tropical or sub-tropical climate and has 
been tried with varying degrees of success in Florida, 
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Camphor distillery in Formosa, 
showing the vats outside. 


California, Jamaica, East Africa, Malay States, Algeria, 
Brazil, Argentina, Southern Europe, India and Ceylon. 
But the soil, humidity, temperature and elevation of 
Formosa, China and Japan seems best suited to the de- 
velopment of the camphor laurel. Further, little com- 
mercial encouragement has been held out elsewhere as 
a tree, to give best results, must be from fifty to one 
hundred years old. A five-to-ten-year-old tree gives 
only one to two per cent. of camphor in proportion to 
the weight of material used. The entire tree must be 
destroyed at the time of cutting, the native workman 
and his family going into the jungle, cutting down the 
tree, chipping it into small bits to be placed in a crude 
still. Camphor and steam escape from the still, the 
camphor solidifying as soon as it strikes the cooler air 
outside. These crystals are then rushed to the refinery 
to prevent too great loss by evaporation. 

Cheap labor costs 
in the Orient have 
also been a deciding 
factor in discourag- 
ing growth of cam- 
phor trees else- 
where. 

China had, at one 
lime, a thriving 
camphor business 
but wasteful meth- 
ods soon led to its 
annihilation and to- 
day only a_ few 
hundred dollars’ 
worth of camphor 
is exported from 
Hong Kong to 
nearby centers. 

In 1895, at the 
close of the Japa- 
nese-Chinese War, 
the island of Formosa, bearing 77% 
of the world’s camphor trees, was 
ceded to Japan. Four years later the 
Japanese Government assumed a monopoly of the 
camphor trade, allowing small producers to work under 
the government’s guidance but applying a strict pro- 
gram of afforestation. Between 1900 and 1906, three 
million young trees were planted. These, with the trees 
already there, were estimated to be enough to take care 
of the world’s needs for the next half-century and 
camphor is now bought by yearly contract with further 
afforestation taking care of future needs. 

In 1903, plans for a complete monopoly in Formosa 
and Japan were perfected; all camphor was sold to a 
government agency; prices, production and sales were 
put under the direct control of the Bureau of Monop- 
olies, a division of the Department of Finance of the 
Imperial Government of Japan. Distillation and refin- 
ing methods were improved; and prices soared. (From 
1875-1915 the price ranged from $.08 to $1.00 per 
pound). 
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In 1919 the Taiwan Camphor Producing Company, 
Ltd., a government controlled body, was formed and 
given all crude camphor and camphor oil producing 
rights in Taiwan. Concessions in China put that output 
under Japanese control. In 1935 the Monopoly Bureau 
bought the Taiwan Camphor Producing Company and 
today all crude camphor goes to the Nippon Camphor 
Company, Ltd., of Kobe, to be refined and all sales are 
made through Mitsui & Company. 

It is interesting to note, at this point, that before the 
Civil War it was suggested that this country buy the 
island of Formosa. More pressing internal problems 
pushed the matter into the background of the national 
consciousness. What might have happened had the 
purchase been carried out, is another interesting specu- 
lation. 

Legislation in Japan in the 1920’s, requiring 60°% of 
all crude camphor to be shipped to Japan, gave that 
country domination of the refined camphor supply. 
Prices today are quoted no more than ninety days in 
advance and the supply is kept rigidly in line with de- 
mand. 

But like all government monopolies, high prices and 
curtailed supply led other countries to the quest for a 
synthetic material. 


* *K 


In 1803 an apothecary named Kindt had applied 
hydrochloric acid to turpentine and obtained a crystal- 
line substance resembling natural camphor—bornyl 
chloride—thus paving the way for the modern synthetic 
camphor. In 1858, the Frenchman, Bertholet, pro- 
duced the first chemical camphor, since improved by 
many others, now radically different in the finished 
product, but basically the same. 

Soon after the rise of the camphor monopoly in Japan, 
around the close of the nineteenth century, many 
attempts were made in Germany, France and the 
United States to manufacture camphor commercially. 
Germany led the way with the first marketable product 
in 1905, and has held the lead in the field ever since. 
After the World War production was stepped up 
enormously and, during the 1920’s Germany held a 
practical monopoly on synthetic camphor, noticeably 
forcing down the price of the natural product. 

In 1900 an attempt was made in this country at 
Niagara Falls to manufacture synthetic camphor by the 
Thurlow process but was not noticeably successful. In 
1907, with Japanese prices soaring, unsuccessful 
attempts were made in Massachusetts and Pennsyl- 
vania. In 1908 the Japanese price dropped to $.30 a 
pound and further efforts on a large scale were aban- 
doned here and in France and England. 

By 1910 the only firm producing synthetic camphor 
was Chemische Fabriken A, vonn E. Schering, in Ger- 
many, who still make it today. By 1915, Rheinische 
Camphor Fabriken, in Dusseldorf, had joined them; 
and in this country, a concern in Philadelphia was mak- 
ing a new attempt, spurred on, no doubt, by the high 
war prices. 
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In 1917 another effort was made here by Monsanto, 
which carried on until 1922 when the project was 
abandoned after a vain attempt to have a duty of 
twenty-five cents a pound on natural camphor enacted 
by Congress. 

From 1910 until 1919 the price of camphor rose from 
$.42 a pound to a high of $3.30, mainly as a result of the 
war; celluloid companies faced annihilation. 

In 1918 duPont de Nemours built a plant at Deep- 
water, N. J., and started manufacture by a German 
process. The product was impure and costly. Again 
camphor prices fell—to $1.36—to $.59 a pound in 1921 
—and the Deepwater plant was abandoned. Nineteen 
hundred twenty-two and 1928 saw attempts in the West 
and the East, respectively, both of which lasted only a 
short time. 

It has been estimated that more than three million 
dollars has been spent in this country alone on research, 
plant equipment and contract obligations in the search 
for profitable commercial manufacturing of synthetic 
camphor. 

Finally in 1930, the Newport Company, searching for 
new outlets for wood turpentine, discovered a process 
for the synthesis of camphor which was not prohibitive 
in cost. By 1931 they had an annual capacity of 1,500,- 
000 pounds. In that same year, duPont purchased cer- 
tain parts of the company, including their camphor 
process, built a new plant, and went into production 
commercially in 1933. 

An interesting point here is the Tariff Act of 1930 
which provided for a reduction of the existing five-cent- 
a-pound rate on synthetic camphor to one-cent-a-pound 
if domestic consumption were not supplied by domestic 
production to the extent of: more than 25% for the six 
months ending June 17, 1933; more than 30% for the 
six months ending June 17, 1934; and more than 50% 
for the six months ending June 17, 1935. 

Whether this was the spur that started production on 
a large scale in this country is beside the question. The 
fact remains that the tariff today still stands at five 
cents a pound. 

With the exception of the Newport Company, now 
operating on a new synthetic camphor process and pro- 
ducing between 200,000 and 300,000 pounds annually 
of a grade ranging somewhere between natural and 
synthetic for special use, duPont is the sole manufac- 
turer of synthetic camphor in this country at the present 
time. For this reason, figures on their output are not 
available. It is known, however, that they have a plant 
capacity of 2,500,000 pounds annually. It is also known 
that the United States consumed 1,169,414 pounds of 
synthetic camphor during the six months ending June 
17, 1935, of which amount, duPont, in order to comply 
with tariff regulations, must have been supplying more 
than 50%. They themselves, of course, are one of the 
largest users of camphor in the United States. 

Their process is a simplified version of a European 
method, utilizing advanced engineering and operating 

(Continued on page 744) 
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A CHANGED MARKE 





oe far-sighted individuals in this industry are 
concerned over the future of the industry if some 
definite step is not taken to control the abuses which 
exist has long been known. Those leaders who are 
thinking about the future of this industry admit that 
a new Federal Food, Drugs, and Cosmetic Act is de- 
sirable (1) to prevent gross exaggeration in advertising; 
(2) to prevent the sale of products dangerous to the 
health of the average individual; (3) to establish con- 
trol over cosmetics. 

Reasons why leaders in the industry know that this 
control is essential for the welfare of this industry are 
many. In the first place, the success of the many books 
attacking the products of this industry and the success 
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of the so-called consumer groups is definite evidence 
that the public has not a great deal of faith in the 
products offered or in the claims made for these prod- 
ucts. It is also evidence that an increasing number of 
people are vitally interested in seeking the truth about 
products offered, and that they do not believe that 
they can learn the truth from the statements of the 
manufacturers. 

These leaders realize that with the increase in the 
number of people receiving college educations in this 
country, the number of people interested in learning 
more about those things which concern their health 
and beauty is increasing apace. A study of the large 
number of health magazines now in existence compared 
with the relatively few health magazines in existence 
at the beginning of this century will give some indica- 
tion of this trend. Dr. Joseph F. Montague, a prac- 
icing physician and publisher of the “Health Digest,” 
recently stated that the average patient coming into 
the doctor’s office was about as well informed on matters 
of health as the doctor of twenty-five or fifty years ago. 
Many of these patients are not easy to handle, said 
Dr. Montague, for the reason that they question the 


doctor quite closely regarding their condition and re- 
garding the medicines or treatments which he is 


prescribing. 


This increase in medical education on the part of the 
iverage individual makes him very skeptical regard- 
ng statements made in advertisements. He reads 
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these advertisements avidly for the express purpose of 
finding false statements or exaggerations in them. 
Having found these, he boasts of his knowledge to his 
acquaintances. Therefore, these advertisements, in- 
stead of helping the sale of a product, ofttimes have 
just the opposite effect so that the manufacturer 
would have been better off if he had not advertised 
at all. 

That such a condition exists is further indicated by 
the great growth in the sale of ethical products which 
are not advertised to the public at all. If anyone will 
take the trouble to note the growth of the ethical drug 
manufacturers, many of whom have recently made 
large plant additions or are now engaged in doing so, 
he will learn that this increased education is working 
to the benefit of these ethical manufacturers. 

One has only to see a diabetic patient injecting him- 
self with insulin, or an angina patient holding a crushed 
ampule to his nose to know that people of today gen- 
erally know what is ailing them and generally know 
what treatment is proper for them. Also one has only 
to consider the growth of Mercurochrome to realize 
the extent to which the public will go in using some- 
thing which they saw their doctor use—a_ product 
about which no statements were ever made to the 
public so that the public never had a chance to ques- 
tion any of the statements made. Consider also the 
large number of medicine chests in which you will see 
bottles of Upjohn’s Citrocarbonates, Parke Davis’s 
Syrup of Cocillana Compound, Anusol Suppositories, 
Butesin Picrate Ointment, Maltine, Myeladol, or 
vitamin preparations of Abbott, Mead Johnson, Lilly, 
or Parke Davis, products which are advertised to the 





doctor. 

We do not mean to indicate that the manner in 
which products must be sold today is through the 
doctor, but we do mean to indicate that these products 
have attained large volume without any false or ex- 
aggerated statements being made regarding them. For 
it must be appreciated that the public has only learned 
of them from the physicians, and the physicians have 
only told their patients what they, themselves be- 
lieved, regardless of how much the detail men told the 
physicians. 


Dec. ’36: 39, 6 








As a further indication of how far truth can go the 
sale of a product we point to the vitamin field. Here 
is a field that is dominated by ethical manufacturers. 
Perhaps we should call some of them semi-ethical be- 
cause of the fact that some of them advertise to the 
public with the approval of the A.M.A., and because 
of the fact that some of them do not seek A.M.A. 
approval. But the fact of the matter is that they are 
all selling the same vitamins and the public knows 
what these vitamins are and what they will do. It 
is true that the forms and potencies vary to some 
extent among manufacturers, but there is no secret 
regarding any of them, and the individual can choose 
what he wants in the way of form or potency and then 
be guided as to the manufacturer by the price or 
reputation. It would seem astounding to many manu- 
facturers of secret preparations heavily advertised, 
that the vitamin business could grow or could be 
profitable, yet it is steadily growing, and no one is 
complaining about profits. 

Another product which has risen to importance in 
the minds of the average individual is ephedrine. This 
ingredient of many products is now used as an indica- 
tion of the efficacy or quality of a product, the state- 
ment made in advertising merely being “contains 
ephedrine,” public knowledge of what ephedrine is or 
what it will do is taken for granted. 

There are many more signs of this alertness on the 
part of the public and of the tendency of the public 
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to use those products which are truthfully presented. 


The greater popularity of the products of ethical manu- 
facturers is mainly due to the fact that they are pre- 


sented honestly. There is no question that a very large 
number of these products are proprietaries, while 
others are made by a number of manufacturers. But 


the success of these products should indicate to other 
manufacturers of proprietary remedies how products 
should be presented today. An excellent example of 
great success attained by a proprietary remedy truth- 
fully presented is Alka-Seltzer. The advertising for 
this product makes no exaggeration in its claims. The 
product is merely indicated for the relief of over-eating, 
over-drinking, headaches, and colds. On the package 
plainly appear in legible type the main ingredients— 
citric acid, sodium salt of aspirin, and a mineral alka- 
lizing agent. Many people are well acquainted with the 
efficacy of these ingredients when taken in combina- 
tion. Despite the fact that the product has been 


imitated and a consumer can check the ingredients of 
one product against the other, Alka-Seltzer does not 


appear to have suffered from this competition. More 
often than not, the consumer will continue to buy the 
original product in the belief that it is of better quality 
than the imitations. 

Leaders in the industry who have given the matter 
serious thought, are of the firm opinion that regulation 
of the industry to control the main abuses that exist 
would be for the benefit of the industry. This they 
believe because of the fact that conditions have changed 
as we have indicated. These people point out the fact 
that it was just a change in conditions that brought 
about the enactment of the original Federal Food and 
Drugs Act of 1906. And because such a law was re- 
quired by the abuses which existed, the enactment of 
the law inspired public confidence in the products of 
the industry. Control of abuses means that manufac- 
turers, to be successful, must predicate their success 
upon more solid ground. Thus when the original Food 
and Drugs Act was held to restrict label statements, 
manufacturers had to seek new types of products 
based upon extensive research rather than just think 
up new extravagant claims and new methods of 
merchandising. 

Under the Food and Drugs Act of 1906, the drug 
manufacturing business has expanded to a point never 
dreamt of in those days. Although many in the in- 
dustry thought that the law was going to destroy the 
drug business, the business continued to grow under 
the law. So instead of dying, the industry now has 
within it a large number of extremely wealthy com- 
panies with huge resources. 

The control of the abuses of the labeling provi- 
sions of the present law was undertaken by the Pro- 
prietary Association a number of years ago when the 
association established its Requirements Committee. 
Two years ago this association sensed the condition 
which led to the demand for a new law and established 
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its Advisory Committee on Advertising. This associa- 
tion extends the aid of this committee to every manu- 
facturer, advertising agency and publication whether 
or not they are members of the Proprietary Associa- 
tion. The establishment of this committee was an 
attempt upon the part of association to help in correct- 
ing the abuses that are known to exist. The committee 
has been successful in its work far beyond expecta- 
tions, indicating the realization of the true state of 
affairs on the part of a very large number of manufac- 
turers, advertising agencies, and publishers. The Pro- 
prietary Association has also formed a_ Scientific 
Committee composed of the scientific men in the mem- 
ber houses. This committee will discuss ingredients 
and their use, as well as the claims that can properly be 
made for preparations containing these ingredients. 

Now the cosmetic manufacturers are following suit. 
Long without government regulation, the cosmetic 
manufacturers know that such regulation will soon be 
here. Therefore, the Toilet Goods Association has 
established a Board of Standards. This board will 
form a Scientific Committee composed of research 
chemists representing various branches of the toilet 
goods industry. These chemists will report on certain 
ingredients which should be banned by all manufac- 
turers, and the committee will also check the scientific 
truth or falsity of claims and advertising submitted to 
the committee. From such technical information the 
board plans to compile a list of those ingredients which 
should not be used and to ask members to discontinue 
preparations containing these ingredients. 

An Advisory Committee on Advertising will ex- 
amine advertising copy and label statements submitted 
by members of the industry in the light of good taste 
and fair practice rules. There is no reason for cosmetic 
manufacturers to entertain the thought that allure 
must disappear from their advertising merely because 
it must be truthful. Furthermore it is time that cos- 
metic manufacturers faced the fact that the women of 
the country are becoming educated regarding the value 
of cosmetics. Women are buying large quantities of 
private brand cosmetics because they know what they 
want and they know that they do not always have 
to pay high prices for satisfactory products. It is ex- 
tremely significant that a book telling women how to 
make cosmetics at home should find a publisher, but 
still such is the case. The successful cosmetic manu- 
facturer of the future will be the one who digs down 
into the real facts concerning cosmetics and their in- 
gredients. Digging out the real effective parts of the 
ingredients and discovering new ingredients that will 
produce better results will be the way to success in the 
cosmetic business. Such is mainly the case today. 

Lest this industry form the opinion that advertising 
abuses only in this industry are the subject of concern, 
we hasten to assure this industry that such is not the 
case. Advertising people outside of this industry are 


(Continued on page 740) 
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IF DEMONSTRATORS PASS 


HE Fair Trade Practice Conference held by the 

Federal Trade Commission and the perfume and 
cosmetic manufacturers adopted rule 12 which dealt 
with the subject of demonstrators. This rule was 
divided into two parts. The first part of the rule 
permits demonstrators only when they are granted 
on proportionately equal terms to all buyers of the 
merchandise of a manufacturer. The second part of 
the rule eliminates demonstrators when they have 
the tendency “to suppress and stifle competition,” or 
when they have the tendency to create ‘a situation 


which is deceptive to the consuming public.” 
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The Commission will decide whether either or both 
of the parts of this rule prohibit unfair practices which 
are violations of existing law. If either or both of the 
parts of the rule are found to prohibit violations of 
existing law, they will be placed in Group I of the 
final code of fair trade practices for the industry and 
will be enforced by the Commission. If either or both 
of the parts of the rule are found to prohibit practices 
which, in the Commission’s opinion, are not violations 
of existing law, then they will be placed in Group II 
of the code of fair trade practices and will not be en- 
forced by the Commission but will merely be expres- 
sions of the industry on a controversial issue. The 
only means of enforcing them in such an event will be 
the moral effect upon members of the industry. 

It seems most likely that the first part of this rule 
will fall into Group I since demonstrators on propor- 
tionately equal terms would seem to follow the pro- 
visions of the Patman Act. It is not as likely that the 
second part of this rule will be placed in Group I since 
it is pretty well designed to eliminate demonstrators en- 
tirely, but still there is no way of telling what the 
Commission will decide. It must be realized that 
although the restriction placed around demonstrators 
in the second part of the rule—that they must not 
create a condition which is deceptive to the public— 
can be eliminated 
by identification of 
demonstrators, the 
other provision, 
that they must not 
suppress or stifle 
competition, is not 
so easily eliminat- 
ed. After all dem- 
onstrators are 
bound to suppress 
and stifle competi- 
tion at least on the 
part of manufac- 
turers who do not 

(Cont. on page 771) 
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i pe respiratory air cur- 
rent is the most direct 
and convenient medium for 
medicating the respiratory 
passages. Inhalants are 
used for two purposes, viz., 
(1) local action on the mu- 
cous membrane of the re- 
spiratory passages, and (2) 
systemic action. This dis- 
cussion is limited to inhal- 
ants used for local effects. 

The manufacturer of in- 
halants to be used for local 
action will profit by keeping 
in mind the facts set forth 
below: 

(1) Tissue not exposed to 
the respiratory air current 
cannot be locally affected 
by inhalants. 

(2) Superficial breathing 
suffices for securing the 
effects of inhalants on the 
upper respiratory passages. 
For effects on the deeper 
air passages, the breathing 
should be deep, while the 
mouth is held open, the 
head somewhat extended, 
and the tongue protruded. 

(3) The finer the par- 
ticles of the inhalant, the 
deeper the penetration into 
the respiratory tract. 

(4) If the nose only is to 
be treated, the breathing 
should be through the nose, 
while the mouth is closed; 
otherwise the breathing 
should be through the 
mouth. 

(5) Substances which 
have agreeable odors are 
preferred as inhalants. 

(6) In acute inflammatory conditions of the respira- 
tory tract, with the exception of the nose, steam inhala- 
tions may be useful, but exposure to cold, dry air im- 
mediately following such inhalations should be avoided 
because they increase the sensitiveness of the mucosa. 
Steam inhalations are said to lessen irritation and 
cough, render the mucus more fluid, and encourage 
expectoration. 

(7) In dry inflammatory conditions of the respiratory 
passages, such as “dry catarrh,” moist inhalations are 
usually preferred. 

(8) “Dry” inhalants, i. e., those containing agents 
which tend to check secretion and to combat offensive 
odors, are preferred in catarrhal conditions attended by 
profuse secretion. 
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INHALANTS 


Medication of the respiratory air current may be 
accomplished by gas, vapor, smoke, and spray inhalants. 
Nasal sprays were discussed in an article which was 
published in the November issue of this journal, and, 
consequently, the present discussion will concern itself 
only with the first three types. 


Gas Inhalants 


Irritant gases, like ammonia and hydrochloric acid 
gas, are commonly referred to as “‘irrespirable gases,” 
due to the fact that they induce defense reflexes, such as 
involuntary resistance to inhalation, which protect the 
lungs against damage. Nonirritating gases, however, 
are completely devoid of local action. The irritating 
gases, if they are to be used as inhalants, must be ade- 
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quately diluted so as to avoid undue local effect ; further- 
more, even when properly diluted so that they can be 
inhaled, they affect only the upper respiratory passages. 

Immediately following the World War, chlorine gas 
acquired much notoriety as a gas inhalant for some con- 
ditions of the respiratory passages. It has been shown 
that the best results are obtained when the concentra- 
tions of the chlorine are between 0.013 and 0.015 milli- 
grams per liter. Higher concentrations are prone to 
irritate, and concentrations below 0.009 milligrams per 
liter are of no medicinal value. Two of the major dis- 
advantages of chlorine inhalations are the special facili- 
ties and equipment required, and the fact that the 
treatments must be continued within rather narrow 
limits for at least sixty minutes. 
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Hay fever, asthma, tuber- 
culosis and pneumonia are 
more likely to be aggravated 
than benefited by chlorine 
inhalations. Common “head 
colds” have been treated 
with varying success, doubt- 
less due to the fact that this 
condition is more difficult 
to treat because of the 
swollen state of the mucous 
membrane which stops up 
the nasal passages and thus 
prevents free access of the 
chlorine inhalation. Acute 
infectious catarrh of the 
respiratory mucosa is a con- 
dition in which chlorine in- 
halations are reported to be 
especially beneficial, par- 
ticularly if used early in the 
disease. It cannot be said 
that chlorine sterilizes the 
respiratory mucous surfaces, 
but it undoubtedly kills 
many of the surface bac- 
teria, and does promote 
cleansing of the membrane 
by increasing nasal and 
bronchial secretion which 
pHotos Ewine cacoway induces productive cough- 
ing and blowing of the nose. 





Vapor Inhalants 


The term “vapor inhala- 
tion” may be applied to any 
arrangement whereby vola- 
tile substances in the vapor- 
ous state are drawn into the 
respiratory passages. In the 
event the substance is vola- 
tile at ordinary room tem- 
perature, the process is 
simplified, as is the case 
with the general anesthetics 
chloroform and ether, two substances which are, as 
such, outside the scope of this article. A very simple 
vapor inhalant may be obtained by dissolving 20% of 
menthol in alcohol and placing ten drops of the solution 
on a simple chloroform inhaler or on a handkerchief and 
inhaling the resulting vapors. If the concentration is 
not too great, the vapor of menthol will tend to lessen 
excessive secretion, according to some writers, by 
breaking down the foamy mucus and thus enlarging the 
effective lumen of the passages, and will also act as an 
analgesic. They claim that it is for these reasons that 
menthol inhalants are particularly useful in acute 
catarrhs which are attended by profuse secretion. How- 
ever, menthol is especially beneficial in rhinitis and 
pharyngitis, conditions in which the mucus is not always 
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foamy, and other writers contend that menthol, and 
other volatile drugs of its type, are beneficial in such 
conditions possibly because they facilitate the detach- 
ment of respiratory mucus by the fresh secretion which 
they induce. 

The ordinary simple types of menthol “‘inhalers’’ on 
the market are fairly efficient for local medication of the 
nasal mucosa. 

A combination of equal volumes of spirit of chloroform, 
creosole and alcohol is reeommended by many clinicians 
as a sedative and deodorant in chronic bronchitis, pul- 
monary abscess and gangrene. Fifteen drops of the 
mixture, inhaled for ten minutes every three hours, 
represents adequate dosage and frequency of treatment. 
It is well for the manufacturer to keep in mind that 
some medical authorities are of the opinion that, since 
creosote is a mixture of phenols, there is the possibility, 
if the combination is used too frequently, of sufficient 
absorption taking place from the respiratory tract to 
cause some damage to the kidneys. 

Mixtures of eucalyptol, camphor and menthol have 
their advocates as simple inhalants. Volatile oils, like 
peppermint and pine, are commonly used additions to 
this formula. Methyl salicylate, oil of thyme, oil of cloves, 
oil of cinnamon, and thymol are other volatile substances 
used as ingredients of vapor inhalant combinations. 


Steam Inhalants 

Steam inhalants constitute another common form of 
vapor inhalants which are often beneficial in acute 
pharyngitis, during the first stage of acute bronchitis, 
and, not infrequently, in bronchopneumonia; but they 
are rarely useful in chronic respiratory disorders. A 
pitcher, or other wide-mouthed container, into which is 
placed enough hot water to leave an air space of about 
four inches above the level of the water, or the simple 
steam-vaporizing apparatus obtainable on the market 
suffice for the production of steam inhalations. The 
medicated inhalant is added to the hot water and 
stirred, and the resulting vapors inhaled through a 
paper cone placed over the mouth of the pitcher, or 
from the spout of the vaporizing apparatus. The heat 
and moisture provided by the steam itself are often 
beneficial, and in some cases possibly more so than any 
drug vapors it may carry. 

Although steam does not penetrate very far into the 
bronchial branches, as it cools it condenses on the 
mucous membranes of the larger bronchi and thus 
establishes surface depots of any volatile substances 
which may have been inhaled with the steam. From 
these depots the air stream may become sufficiently 
charged with the volatile agents to be carried on and 
thus reach, in more dilute form, the deeper air passages. 

The tendency of steam inhalations to produce swell- 
ing of the turbinate bones, thereby increasing obstruc- 
tion.to respiration, and, due to the fact that the warmth 
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and moisture increase the sensitiveness of the respira- 
tory mucosa, to aggravate irritability, materially limits 
the usefulness of this type of local therapy, unless the 
individual remains in a room of even temperature at 
least sixty minutes after the inhalation. The best time 
for such treamtents for ambulatory patients is right 
before retiring. 


The following combination, as an inhalant, is said to 
promptly relieve mild aitacks of catarrhal fever by 
alleviating the discomfort which attends that condition; 
but it should be remembered that in some cases the 
stuffy feeling is increased by a steamy inhalant. 

Oil of Pine Needles............ 
Tr. of Benzoin, to make........ 


12.5 parts 
100.0 parts 
One teaspoonful of this mixture should be placed in 
an inhalor, or placed in a previously heated cup, scald- 
ing water poured over it, and the vapors inhaled through 
the mouth. In laryngitis this type of steamy inhalant 
is highly recommended, as well as in nasopharyngitis 
and bronchitis. Tincture of benzoin is much more 
pleasant than the compound tincture which contains 
aloe, storax and tolu. 


Smoke Inhalants 

Smoke inhalation is one of the oldest forms of medi- 
cating the respiratory air current, but it is rapidly 
falling into disuse. It used to be carried out by igniting 
drugs and inhaling the smoke. One of the major objec- 
tions to this old form of inhalation is that, along with 
the volatilized material, the individual inhales numer- 
ous particles of carbon. Apparatus is available today 
which purports to remove the solid carbon particles 
without loss of the vaporous portions. 

The inhalation of the volatile material from an 
ignited mixture of sframonium and a nitrate once or 
twice during the night has been reported effective in 
some mild cases of asthma. The nitrate insures com- 
bustion. A formula for this type of smoke inhalant 


follows: 
Somhena Pitaehe. . 2... 66s sian cess 25 parts 
Powdered Amise..............5.. 25 parts 
EE re 50 parts 


A teaspoonful of this mixture should be used, and the 
volatile products inhaled. Cubeb is, at times, added to 
the mixture. 

Bronchial asthma is commonly due to spasmodic 
constriction of the bronchioles, and the lumen of these 
passages may be further marrowed by catarrhal swelling 
of the mucosa. Atropine-containing drugs, like 
stramonium, may promptly relieve both the constric- 
tion and the hypersecretion in such cases, and that it is 
reason for using them in the treatment of asthma. 
Another formula for an asthma powder calls for stra- 
monium, 30; lobelia, 10; anise, 20; potassium nitrate, 20. 
Eight grams of this powder is ignited and the vapor 
inhaled. 
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NEW IDEAS! 
NEW METHODS! 


By EDYTH THORNTON McLEOD 


Pie promotions have changed 
very little through the years. 
Traveling representatives still travel 
but with the coming of radio programs 
dealing with beauty and cosmetic pro- 
motion many women remain at home 
listening to advice, waiting for the 
“sample” to try, and thereby begins a 
correspondence with the manufacturer. 
This procedure keeps the woman out 
of the stores. 

Today the advertised visit of a 
traveling representative does not bring 
the exciting response that it did some 
years ago because then she was a nov- 
elty and women flocked to hear her 
words of wisdom. They made appointments for consul- 
tations and sales leaped to amazing heights. Now each 
and every “‘line’’ of cosmetics is “demonstrated” by a 
trained saleswoman who can, and usually does, give ex- 
cellent advice to her clients. They, in turn, follow her 
advice and believe in her. 

The visiting representatives bring little response be- 
cause each week there is a new visitor, naturally eager 
to make an impression and gain new clients and, of 
course, increase the sales of the “‘line’’ she represents. 

The day is done when women will rush in to see the 
advertised visiting representative, they have grown 
wary, thinking it only a “selling stunt,’’ but rather will 
she listen to the visitor under protest and, in confidence, 
ask the ‘“‘demonstrator’ (whom she knows) if what the 
stranger has said is true! 

There is a most definite place for the traveling repre- 
sentative but she must be unusually well trained and be 
diplomatic as well as smart in appearance. She should 
NOT be younger and less experienced than the ““demon- 
strators” in her territory. 

Unfortunately, too often the traveling representative 
leaves her home office and is out on the road for six 
months at a time. This is all wrong, for unless she visits 
her home office often, how can she keep up with the 
newest ideas for promoting her line of cosmetics? Also, 
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frequent trips to the leading style cen- 
tres are necessary. This woman must 
bring a message of Beauty AND 
FASHION to stimulate the enthu- 
siasm of her ‘demonstrator,’ and she 
should not be expected to stand behind 
the counter waiting for and on custom- 
ers but should have a well and def- 
initely planned educational program. 
If she is “up” on her subject and 
“knows her stuff’? and has a pleasing 
personality, the stores will welcome her 
and a REAL message will run through- 
out the store regarding her products. 

Also, women are more likely to listen 
to an educational program, worked out 
somewhat on the idea of radio programs, where the 
product is “plugged” ever so often, but meanwhile the 
audience is both INSTRUCTED and ENTER- 
TAINED. 

I believe there will come a time when women well 
versed in cosmetics will gain a place in the cosmetic 
world, to speak for cosmetics and to give advice on 
those featured by the stores they visit. 

I recently presented a co-operative show of Faces and 
Fashions. The clients were full of enthusiasm for the 
idea as they admitted the need of advice on skin care 
but NOT from one representing any particular “‘line.” 

It will require farsightedness on the part of manufac- 
turers to plan such a subtle “attack” on the women but 
it will be successful, for by praise of cosmetics and 
championship of them by a woman of poise and ability 
to hold an audience, will we stand, not fall! 

At every fashion showing the stores should, without 
partiality, show models wearing make-up selected from 
the various “lines” they feature. It will build a firm 
faith in the minds of the clients that the stores stand 
behind the beauty products that they present and will 
establish a new feeling of confidence in Cosmetics. 

As a result of more promotions of this sort the re- 
tailer becomes the center of interest for the entire com- 
munity and thus builds increasing prestige. 
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MA S CA RA By MYRA G. AST 








§ HAS Often and truly been said that of all cosmetic 
preparations lipstick is the one in which quality 
must most rigidly be maintained. No amount of clever 
and alluring sales copy will succeed in fooling the cus- 
tomer if the lipstick itself is not up to the mark. Even 
more true is this for mascara. The requirements of a 
good mascara are so strict and its virtues or failures so 
evident during use, that a manufacturer wishing to 
merchandise this item must assure himself by careful 
and impartial tests that his product is all that he claims 
before putting it on the market. 

The purpose of mascara, or cosmetique, as it is often 
called, is to add beauty and charm to the features by 
darkening the eyelashes and thus increasing their ap- 
parent length, due to the fact that most people have 
uncolored or light colored tips to their lashes. If prop- 
erly used, this results in an effect of brighter, larger, and 
more expressive eyes. For brunettes, the color preferred 
is usually black. For women with lighter complexions 
to whom black mascara would give too artificial an 
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appearance, brown is usually used. Other colors, blue, 
green, or purple give attractive results in bringing out 
the color of blue, green, or hazel eyes. 

The ideal mascara must apply easily to the brush and 
from the brush to the eyelashes. In applying it should 
not bead, which means that no small lumps should cling 
to the lashes, but the lashes should be colored evenly 
and smoothly from base to end. It should not show 
any tendency to cause the lashes to stick together. Most 
important of all, from the customers point of view, it 
should not burn if any is accidentally dropped into the 
eye during application. The mascara should dry rapidly 
to a smooth, even film, with long lasting qualities, show- 
ing no tendency to smudge when rubbed nor to flake off. 
In other words, it should remain as long as the customer 
desires and be readily removed when she wishes to do 
so. It should have no harmful effect on the lashes, 
should not cause them to be unduly stiff, nor to break 
off nor fall out. 

In formulating a mascara, equal care must be exer- 
cised in selecting both the color and the other constitu- 
ents, which we will call the base. The color must be as 
intense as possible in shade and at the same time per- 
fectly harmless. For black, there is a choice of a num- 
ber of types of specially prepared lampblack, some rein- 
forced with aniline colors. For brown, various earths, 
such as burnt umber, or synthetic oxides and lakes, with 
or without the addition of lampblack will give suitable 
shades. For the other colors insoluble and harmless 
lakes are used. Here, as in many other cases, the re- 
sponsible color manufacturer, specializing in colors for 
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mascara, will be prepared to supply brilliant and at- 
tractive shades, tested physiologically and guaranteed 
to be harmless. Particularly convenient to use is a new 
type of black, in the form of a paste, in which the color 
is present in a very finely divided form, giving an 
especially smooth product. 

The choice of materials to be used for the base of a 
mascara depends upon what type of product is to be 
made. There are three main forms; liquid, cream, and 
cake. A liquid mascara must be a fairly permanent 
suspension of coloring matter, applied to the lashes by 
means of a brush, which serves at the same time as the 
closure for the bottle. A gum mucilage of medium vis- 
cosity can be used for suspending the coloring matter. 
Gum acacia, tragacanth, or karaya, alone or blended, 
give good results. Gelatin is a valuable addition as it 
increases the ability to cling to the lashes. An emulsion 
of glyceryl monostearate and water, combined with the 
above mentioned substances is effective. The new 
emulsifying agent methyl cellulose gives a good product. 
Any liquid mascara consisting wholly or partly of gums 
must of course be suitably preserved. 

Cream mascaras, usually packaged in collapsible 
tubes, differ not very markedly from the above type. 
In an emulsion of glyceryl monostearate and water, 
stiffened to the proper consistency by the use of waxes 
or gums, the coloring matter can be incorporated. 
Another type consists simply of the pigment milled 
into a mixture of vegetable or mineral oil, containing 
enough waxes to give the proper stiffness to the cream. 

The third and most popular type of mascara is the 
cake form. Originally this consisted chiefly of soap, 
milled, like a toilet soap, with beeswax, gelatin, and the 
pigment, pressed into cakes, and allowed to age until of 
the proper dryness. Although this type applied well 
and was permanent, it had the great disadvantage of 
causing intense smarting if dropped into the eyes. 
Newer materials now available to cosmetic manufactur- 
ers make it possible to avoid this disadvantage entirely 
(Continued on page 744) 
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FOAM — BIG BUSINESS 


T LOOKS as if a large portion of the public is going in 
for bubbles in a big way. Bubbles that fill the bath 
with irridescent, perfumed, foamy bubbles; bubbles in 
tooth paste and shaving cream; foam and bubbles in 
shampoos, cleansing powders and liquids for the hands. 
Nor do they look like Mississippi bubbles, for from re- 
ports received from a hasty check of the industry, there 
is every indication that a new type of product has 
arrived. And the appeal to the public of this new type 
of product seems so evident that it is well worth while to 
examine with some care the technical factors involved. 
Within the last year or two, many thoughtful chem- 
ists in this industry have come to appreciate the broad 
possibilities for new and different cosmetics that lie in 
the field of chemical research. In this industry we al- 
ready use numerous chemical products which were de- 
veloped for uses far afield from cosmetics. Perhaps no 
field offers greater possibilities for the cosmetic chemist 
than the textile field in which many new chemicals have 
been developed in the past few years. Since volume and 
consequent rewards in the textile field are so great and 
so tempting, some of the most extensive research by 
manufacturing chemical houses have been directed in 
that direction. 

In our own laboratory work we have been in con- 
stant touch with these developments and many of our 
readers will recall the data and suggestions for cosmetic 
use of these textile chemicals made during the past six 
months in “The Compounder’s Corner.”” The demand 
in the textile field for emulsifiers, detergents, wetting out 
and penetrating agents has produced a host of interest- 
ing products not as yet properly explored by the cos- 
metic chemist. 

It is from this field that the various products which 
produce a profuse foam, or mass of bubbles, primarily 
come. And it is in that field that the cosmetic chemist 
can properly look for a group of new products with 
fascinating popular appeal—the bubble bath and 
kindred products. 

The foaming agent can be either a powder or a liquid, 
the latter being a concentrated solution of a solid. The 
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selected quantity of the materials is placed in the empty, 
stoppered tub, under the faucet. Water in full force, 
hot or cold, is projected on the product, immediately 
producing copious, lasting foam which eventually cov- 
ers the surface of the water and seems to fill the tub. 
The foam is heavy, being definitely wet to the touch, 
and does not break easily. 

Effects of the preparation are quite definite, and are 
not wholly psychological. In the first place, the foam 
itself is very soft and soothing to the skin. Furthermore, 
any perfume present is made far more effective, being 
spread over a much larger bubble surface. This spread- 
ing promotes more rapid evaporation, but in addition, 
perfume is pulled up from the body of water and pro- 
jected upon the surface where it can be utilized. Al- 
though the preparations are not necessarily alkaline, 
they are of definite value in softening water. This soft- 
ening action is different from that of the customary 
bath salts. The latter react with lime and magnesium 
in the water and prevent the formation of sticky, insol- 
uble metallic soaps. Foaming agents, on the contrary, 
permit the formation of lime soaps but these, instead of 
settling on the skin or on the walls of the tub, are dis- 
persed into finely divided particles and are distributed 
throughout the foam, where they are innocuous. For 
this same reason, the foam is of some assistance in sup- 
plementing the action of the soap as a detergent. 

The best approach to the formulation of foam baths 
lies in a study of some of the theory back of foam and 
bubble formation. Since bubble formation involves 
great increase in surface area, and surface tension tends 
to decrease surface area, the first problem in forming a 
stable bubble is the reduction of surface tension. For 
this reason, any agent which can lower surface tension 
will permit the formation of bubbles or foam. This is 
merely the first stage in our problem; the bubbles must 
be quite stable and persistent. Since surface tension, 
though reduced, is still active, it will tend to break the 
bubble which has been formed. The walls of the bubble 
must be strengthened, by increase of viscosity or of 
rigidity. This does not necessarily mean that the vis- 


Dec. ’36: 39, 6 



































FEMA: 


> ears 


ibe 





IN BUBBLES 


cosity of the whole solution will 
be increased; saponin gives solu- 
tions having viscosities little 
greater than water, yet the bub- 
bles are very rigid. This phenom- 
enon is caused by the ability of 
surface active materials to leave 
the body of the liquid and con- 
centrate in the surface, so that 
the liquid of the bubble is made 
more viscous. 

In testing substances for possible use in foam baths, 
two factors must be examined, namely, the readiness 
with which bubbles can be formed, and their per- 
sistence. Over forty substances have been tested 
crudely, but effectively, with both of these factors in 
mind, yet only four indicated any value. The powder or 
liquid was simply placed in a stoppered sink and the 
water run on it full force. Powdered soaps seemed to be 
valueless, giving no lather under these conditions. Many 
other substances, including sulfonated oils, foamed 
more or less vigorously, but the foam subsided very 
rapidly. Sodium lauryl sulfate powder and many sim- 
ilar wetting agents were in this category. About the 
most effective of the materials tried was saponin powder 
which gave an immediate, heavy foam with medium- 
sized bubbles. The foam felt wet, seemed to have body 
and could be broken up with only the greatest difficulty. 
Sodium lauryl sulfate in solution (not as a powder) 
made up in the laboratory and in the form of a mar- 
keted soapless, lathering shampoo, was about as effec- 
tive. A well-known textile wetting agent, sold in the 
form of a powder, a paste or a gel was tried in each 
form, the gel being inactive, the powder good, and the 
paste excellent. In both of these instances, the gel and 
the sodium lauryl sulfate powder did not mix with 
water rapidly enough to give the desired volume of 
foam. The other effective material was a sulfated tri- 
ethanolamine soap. This, too, was tried as a powder and 
as a solution, the powder being relatively inactive, the 
solution excellent. 
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We expect to continue experiments and offer the fol- 
lowing suggestions: experiments with a mixture of wet- 
ting agents, one to give rapid foaming, the other to pro- 
duce more stable bubbles, may not be especially suc- 
cessful. It is a general property of these surface active 
substances to go into the surface preferentially, that is, 
if one goes into the surface, the other will stay out and 
have no effect upon the bubble. On the other hand, an 
inactive material may be combined with a foaming 
agent to improve the properties. Powders of average 
fineness have the property of sticking to the surface of 
the bubble ,‘‘armor-plating” it and increasing rigidity 
and stability. The proper degree of dispersion is im- 
portant in this case, too fine and too coarse powders 
being inactive. Gums may possibly be useful in this 
connection. 

Apart from the bubbling ability, finished products 
must primarily be marketable bath preparations. Per- 
fume and color are therefore of importance, fluorescein 
being a favorite dye, pine a favorite odor. Pine and 
eucalyptus oils are used extensively in the flotation of 
minerals and may therefore be valuable not only as per- 
fumes but also in improving the quality of the bubbles. 
There is no reason why other substances should not be 
added to the bubble producer to create more effect cos- 
metic action. A small amount of carbonate may assist 
in softening water while powders will leave a pleasant 
deposit on the skin. Effervescing bath powders or salts 
should be useful in intensifying the production of bub- 
bles where the force of water is not sufficient. 
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WINTER COSMETICS 





N LONGER are a woman’s winter cosmetic prefer- 
ences dictated strictly by climate and a more 
extensive social life during the winter months. Today 
there is also the necessity to appeal well groomed at 
such outdoor activities as ice-boating, skiing, skating, 
tobogganing, etc., which sports are no longer limited to 
the very young as they were in the old days, nor only 
to the well-to-do. Our modern mothers and daughters 
like nothing better than the warmth and casualness of a 
ski suit, and the great outdoors, but are ever mindful 
that the skin must be smooth and lovely, attractive 
and protected as well. Red noses and blue lips are a 
thing of the past—a woman must appear lovely and 
well groomed no matter what the weather. 

While the demand for winter preparations which will 
help outdoor enthusiasts maintain their appearance is 
not new, and manufacturers have been catering to it 
for many years in various ways, it is now apparent that 
what is needed are more preparations specifically made 
and merchandised for the purpose of good grooming 
during the long winter months. 

The field is wide and the face needs all sorts of pro- 
tection and precaution—subjected as it is to change of 
temperature from the freezing out-doors to the drying 
air in over-heated homes and offices which is bound to 
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have a harmful effect on the skin. Lipsticks and 
pomades are an absolute necessity against chapped 
and dry lips resulting from exposure to the cold. Women 
whose eyes suffer during the biting winds of winter 
enjoy lotions which soothe the bloodshot orbs. Hands 
and nails must be properly taken care of and protected. 
The hair must also be taken care of properly because it, 
too, suffers from the same extremes of temperature 
which affect the skin. 

Make-up itself is important because the light values 
of the winter season differ from those during the other 
seasons of the year. The rays of the sun reach the face 
at a more slanting angle for instance, than during the 





summer. Shorter days give many more hours of arti- 
ficial light, all of which has a decided influence on 
make-up, because color values must be adjusted to 
light conditions. Bright, cold, snowy afternoons call 
for an entirely different make-up than when the climate 
is such that the face retains its normal temperature. 
All this lends itself perfectly to new and attractive 
color combinations in make-up which must be care- 
fully planned. 

Among the first of the manufacturers who are 
catering to this new and exciting trend in winter 
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toiletries is Antoine, who has met the demand with two 
new formulae especially designed to protect the winter 
sportswoman’s skin and lips against the rigors of dry- 
ing wind, burning sun glare and exposure in general. 
These two preparations are most appropriately named 
Ski-Cream and Ski-Lipstick. 
for protection against low temperatures, the biting 
winds and the burning glare of brilliant sun on the snow. 
The cream is light in texture and is readily absorbed by 
the skin, forming a powder base. In a tailored con- 
tainer, bearing a sports label, Antoine’s Ski-Cream 


Ski-Cream is designed 


should prove as necessary to a sports week-end as skis 
or a toboggan. 
Antoine’s Ski-Lipstick is designed especially for the 


purpose of keeping lips youthfully soft during winter’s 





This lipstick combines the virtues of pomade 
Although Antoine’s 


sting. 
with flattering brilliance of tone. 
inspiration for these two new winter items was the ski, 
toboggan and the skate, they will prove kindly aids to 
any woman who spends a great deal of her time out- 
of-doors. 

Lentheric has also taken advantage of this definite 
new trend toward the protective type of cream for 
winter with a preparation called Sports Cream. While 
Sports Cream is considered an all-season skin pro- 
tector and softener, it is designed to prevent or relieve 
chapping, protect against wind-burn and snow-burn 
and restore dry, rough skin to its normal softness. 
Sportsmen and sportswomen should be particularly 
interested in this preparation during the harsh, biting 
winter months. 

A new and clever little accessory for winter sports 
such as skiing, skating, etc., is the Primrose House Ski 
Pak. It is made of rubberized suede with zipper closing, 
and makes a most practical gift for the college girl or 
sports enthusiast. Soft and light, it is designed so that 
it may be strapped over the belt of a ski suit or wind- 
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breaker. The Pak is fitted with a loose powder pouch 
in white pigskin, with rouge compartment, lipstick, a 
pomade stick for chapped lips, tube of Dry Skin Mix- 
ture Cream, a comb and snow goggles. There is also 
room for a package of cigarettes and a change purse, 
and outside of the goggles, there is nothing in the bag 
that is breakable. 


And, these manufacturers are concerning 
themselves chiefly with the skin of the face, which of 
course is the chief sufferer, because constantly ex- 


while 


posed, Kathleen Mary Quinlan is introducing a Dry 
Skin Cream, specifically for skin on other parts of the 
body. This cream is planned for treatment or pre- 
vention of dry, rough, reddened or chapped skin on 
the hands, arms, elbows, knees, ankles and_ legs. 
Although the merchandising emphasis at present is 
upon this item as a winter cosmetic, it is apparent also 
that this is another addition to the fast-growing group 
of body cosmetics, about which we have had so much 


to say in recent months. 


COSMETIC BOOKLET 


OSMETIC BOOKLET. The Woman's 
Companion has published The Good Looks 
Manual, a 48-page illustrated booklet on the simple 
fundamentals of good looks and good grooming. (This 
is a compendium of articles written by Hazel Rawson 
Cades. Good Looks Editor, and published during 1936 
in the Woman’s Home Companion.) The booklet, in 
question and answer form, is designed to meet the need 
for compact, authoritative information on the care of 
the skin, hair, hands and figure and on the use of cos- 
metics. The price of the booklet is 25 cents. From 
Service Department, Woman’s Home Companion, 
250 Park Avenue, New York. 
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TESTED FORMULAS 


By JOSEPH KALISH 


This article, second in the ‘“Tested Formula” series, is 
primarily a study of cream properties as related to 
variations in the proportions of beeswax, mineral oil, 
water, and borax. The creams made and discussed this 
time contain only those ingredients, other modifications 
to be covered later in this series. 

At the start, cold creams were made according to 
U.S.P. XI, the German Pharmacopoeia and the Swiss 
Pharmacopoeia; judged as cosmetic preparations, these 
creams are completely unsatisfactory. The U.S.P. XI 
formula consists of 


COLD CREAMS 

COSTAE TS C0 TESS gegen ea RR re Ae A aE 125 
ELSES EES SR an ar et Pa Re rete Cr ee eae ee RE 12.0 
UMURERERE Fe POS hed ree ah re ORS Mean pee Seay eile 56.0 
eee et er er en oe ore aes Cae MONEE: CHER eee 0.5 
NT NE atl sem Re ceclnce a ties StI eral See ee 19.0 


In the original, rese water is used along with rose oil 
for perfuming. This cream was made up with both 
almond and peanut oils. In each case, the product is 
very dense, hard, and has a dull, unattractive surface. 

The German Pharmacopoeia cold cream is made with- 
out borax according to the following recipe 


aN Le ne foe ee area et we ee ie RA Ooi nor 70 
Rei MNRR aise oe eG stone ite as oe iseh win cro sie a 8.0 
ACESS TOT CSS RS a oP nce Say ec cioer setts Mey sae 60.0 
TEES as a eee ae ee ech a SR eg ar Rey RD ec 25.0 


Here again, although the cream is less hard than the 
official U. S. product, it is dull and unattractive in 
appearance and does not have the characteristics of a 
successful cosmetic cream. 

The Swiss preparation seems to be a good idea gone 


wrong. 
CES RIS 0 Ea ae Eee eae, Sere ene ey eerie 2.0 
NRMIRRINB atta Vanco harai ceo, ergs biacetn eeia ree Btw SFOS 5.0 
PMN i a noe nom atone late EAS eG lise Roe ease OE 43.0 
SRNINN CT Peas Ric tN reson cys ek ehh eals een ee 4.0 
RNAI se oe ei ieiote ete a iain ols e fone eieiole e's btwn iors ye wee 46.0 


The cream is white and dense, on the sticky side. In 
less than three weeks, it had begun to give up water in 
drops large enough to be visible and the water could be 
poured off of the cream. 
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The name “cold cream” can have little meaning for 
cosmetic purposes. It derives from the fact that a salve 
made with beeswax and water gives up water when 
rubbed on the skin and evaporation gives rise to a cool- 
ing effect. This cooling effect is generally only incident- 
al, in cosmetic practise, to a cleansing or to a lubricating 
effect; the water is nevertheless valuable in modifying 
the color, luster, rubbing, and other properties of the 
cream. Before attempting to formulate creams with 
definite cosmetic qualities, it is advisable to determine 
factors which are responsible for stability and general 
physical properties of creams. From this data it will 
then be possible to set down formulas which will very 
probably have desired properties. 

An experimental design was adopted by which it was 
possible to vary beeswax, mineral oil, and water in a 
regular manner. One series of three tests was made in 
which borax only was varied. The basic cream con- 
sisted of white beeswax 20, mineral oil 40, and water 40. 
This, as well as all of the other creams, was made by the 
same procedure. Wax and mineral oil were melted 
together in a water bath at a temperature of about 70°C. 
Borax was dissolved in water at the same temperature 
and the aqueous solution was then added to the melted 
wax-oil mixture. The mixture was stirred vigorously 
while hot, again when it had begun to thicken, and then 
allowed to set without stirring. The above 20, 40, 40 
mixture was made with 0.2, 0.4, and 1.0 parts of borax. 
With the smallest proportion of borax, the cream was 
dull and definitely grainy and indeterminately O/W, 
W/O. With the next larger proportion of borax, the 
cream was lustrous and smooth and definitely O/W, 
while with 1.0 part of borax the luster was highest, the 
cream being entirely free from graininess. 

Now the most plausible theory of beeswax emulsifica- 
tion says that the free fatty acid of the beeswax com- 
bines with alkali to form a soap which then emulsifies 
the mixture. The ester portion of the wax acts as an 
essential auxiliary emulsifier to thicken and stabilize 
the emulsion. According to U.S.P. standards, the acid 
number of beeswax may vary from 18 to 24, which 


Dec. 36: 39, 6 











COLD CREAMS 


We present the second article on formulas 


made and shelf tested in our own laboratories. 


No. l 
| EE a re ee rN Ee oem Und one Nee eer 25.00 
WM GRSINGIE: «5 55s occa eho a omnes Uh ewals 25.00 
Te ee ee ene ee me TE TIDY fete eR nee ae 48.75 
TE A eee ore eae ESPERO Petter use NTT) yr 1.25 
No. 2 
AAR aN oes Ce tt ucla Oy en Matern eval a 25.00 
LS TN rea ere et kero re 37.50 
OPS Ee ae eg eee Rear onan he oe ay erent 36.25 
[Ne ee ae earn ene te eRe one Khar 1.25 
No. 3 
We tio te Osta suri ee ae Ee oe 16.67 
hee CC | Ss ene eer Aare eee: 33.33 
TSMR woos Socesc't yb Av oehy “al Reh a eed aM ae ieee 49.17 
WANE 5 22S he ola tam isi Seen nets a aon en eeeener a 0.83 
No. 4 
aS obs ire AS Teo ea ae 14.28 
MOWER NEON NDE oreo 5 Scars hl Diewhie halo Cue oot wake ee 57.14 
DORE AR ooo f= 55h 15, wh tis har apelend ia ol teu wlons: wid wala oes 27.87 
RSE io Sie 8 orgsha sa PCE Ee 0.71 


means that the free acid in one gram of beeswax will re- 
act with from 18 to 24 milligrams of potassium hy- 
droxide. One milligram of potassium hydroxide is 
chemically equivalent to 3.4 milligrams of borax, so that 
one gram of beeswax can react with 61.1 to 81.5 milli- 
grams of borax. Roughly, then, for complete neutrali- 
zation, borax should be present to the extent of 6 to 8 
per cent. of the beeswax used. With 20 grams of bees- 
wax, 1.2 to 1.6 grams of borax are permissible. Amounts 
in excess of this merely serve to increase alkalinity un- 
necessarily. As experiments have shown too little 
borax forms too little soap to make a stable, fine-grained 


Dec. ’36: 39, 6 


The Drug and Cosmetic Industry 


No. 5 
LT: 5 eee eee are eter ee he era ee an eek. 25.00 
Weatentta ls Chl ojos orckacsnu a eae oe eae 50.00 
WENA cit cee ca he Oc ee ee ee ee 23.75 
[|r Se en tert ee eeePRPIner Me Loss Se) elev ¥.25 
No. 6 
ROG Weis bios os so ce eae ae 20.00 
| Ci) | Se npr ern Cosette gk seTenee ener 40.00 
Wiehe cos cle acoacadie ee cio eee eee 39.00 
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cream. Other alkalies might naturally be used in place 
of borax, but the liberation of boric acid by the com- 
pound used seems to be advantageous. Boric acid acts 
as a buffer, lessening the effect of hydrolysis. 

For these reasons, the fourteen formulas in the design 
utilized 5 per cent. of borax calculated on the weight of 
the beeswax. 
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EFFERVESCENT TABLETS 





By FRANCI 


Gs success of Alka Selt- 
zer has created a vogue 
for effervescent medications 
of all kinds. If all the 
effervescent tablets now 
being worked on through- 
out the trade finally reach 
the market, a person will 
be able to treat nearly 
every affliction from head- 
aches heartaches with 
an effervescent tablet. 

An effervescent base for 


to 
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medicines is logical for it produces immediate solution 
and generally is agreeable to the taste. In view of the 
fact that a considerable part of the medical profession 
is opposed to tablets and pills as such, preferring 
liquids in which medicaments are dissolved, on the 
ground that such medication is more readily available 
to the system, it is entirely possible that effervescent 
tablets will, for many forms of medicine, meet this re- 
quirement without losing the commercial advantages 
of the tablet form. 

But the manufacture of effervescent tablets is not 
without its own problems and its own headaches. As a 
matter of fact there is a good market for efferverscent 
tablets within the trade itself in the treatment of the 
headaches suffered by those who try to make them. 
The ideal effervescent tablet is one which will dissolve 
rapidly, completely and clearly without leaving a 
sediment, and which besides is very easy to manufac- 
ture. It is probably safe to say that none of them meets 
these specifications. 

Problems begin with the selection of raw materials 
and continue without abatement throughout the whole 
process to the final packaging. In no field of pharma- 
ceutical endeavor is rigid control of materials and 
operating procedure more necessary. Making difficul- 
lies more difficult is the apparent ease with which a 
few effervescent tablets can be made. The enthusiastic 
beginner makes a few tablets experimentally and they 
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look fine. Later he learns that quantity production is 
not so easy; the successive lots do not turn out so well. 
Meanwhile he discovers that the first lots are chipping, 
cracking, breaking down and whatnot. It is puzzling 
to understand why an effervescent granular mixture 
stands up very well, while the same mixture put into 
tablets raises hob. But one who has had the experience 
can understand the remark of an old timer who said, 
“T got my gray hairs making effervescent tablets.” He 
had made them in the days when air conditioning was 
unheard of. 

Some experimenters who have had good luck with 
preliminary lots are inclined, for a while, to be skep- 
tical about the necessity for dehumidification. But 
there are no two ways about it, those who are most 
successful in making effervescent tablets make them 
under controlled atmospheric conditions. To maintain 
relative humidity throughout the plant at a maximum 
of 20 per cent is essential; to maintain temperature 
uniformly at 70° F. is desirable. 

Beginning with the selection of raw materials, 
success depends upon knowing how successive lots vary 
from standard and in making adjustments for them. A 
chemically pure material is an ideal only. In every raw 
material there are minute traces of impurities, which 
may or may not affect the product. An anhydrous 
powder will contain moisture ranging from three per 
cent upward. So that as a first step the material 
variables must be determined and the materials 
brought to a definite standard before a lot is made. 
With standardized materials and controlled atmos- 
phere, numerous variables are eliminated and we are 
ready to consider formulation. 

The base of an effervescent tablet is made of an 
alkali and an acid, the commonly used ones being 
bicarbonate of soda, tartaric and citric acids. Tartaric 
acid often is mixed with the citric. The citric is usually 
preferred and is used in proportions in excess of the 
amount required to neutralize the alkali, because it 
imparts a pleasant, fruity flavor to the product, whereas 
an excess of tartaric acid is apt to be acidy and sharp. 


Dec. ’36: 39, 6 











Keeping in mind the requirements of taste, soluble 
saccharine, sugar and lemon oil are often added. 

The proportions of acids and alkali are roughly as 
follows: 
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It is well to remember in making a formula that one 
ounce (437% gers.) of bicarbonate of soda, (NaHCOs;) 
will neutralize: 


Citriciacid (CHis@e¢lt. 05.1920)... -c0c cence sens 380 grains 
Pantaric acid (sO see) aoc s co eeeee ede wns 390 grains 


To expand this base into a complete formula re- 
quires the addition of powdered sugar or soluble 
saccharine and lemon oil together with any medicaments 
that may be desired. There are three ways of incorpo- 
rating the medicinal agents. One is to make a finished 
granulation of the base and then add the dried and 
granulated medicaments at the time the lubricant is 
mixed in. Another method is to incorporate the medi- 
caments either with the alkali or the acid, depending 
upon the granulating process pursued. A third, limited 
to a few cases, is to dissolve the medicament in a 
volatile, anhydrous solvent and spray it on the finished 
granulation while it is being mixed and lubricated. 

At the lubricating stage a most important element 
bobs up, namely the lubricant. No one to our knowl- 
edge has discovered the ideal lubricant. It would have 
to be highly effective, harmless, completely soluble and 
tasteless. The lack of such a lubricant forces the ma- 
jority of manufacturers to adhere to single punch 
presses and even then the presses have to be stopped 
frequently to clean off the punches. Pulverized soap 
is a good lubricant and is readily soluble, but it has an 
objectionable taste. Pulverized stearic acid and various 
hydrogenated fats are good lubricants but they are not 
soluble. Soluble oils and certain of the higher fatty 
alcohols that are soluble in water might be tried, but 
some of them are ruled out on the score of taste and 
besides little or nothing is known of their toxicity. 
Here is a perfect bit of research for a physical or surface 
chemist. 

Meanwhile, boric acid in proportions of two or three 
per cent is generally favored. The effectiveness of this 
is enhanced by using chromium plated punches and 
dies and by having the lower punch recessed for a felt 
lubricating ring. This ring is made of felt impregnated 
with oil or a mixture of oil and carnauba wax. The ring 
lubricates the die without leaving enough oil to appear 
in the solution when the tablet is dissolved. Whoever 
discovers a proper lubricant that will permit the use of 
high speed rotary presses will make a good bit of 
money. 

A new lubricant, triacetine C. P., (glyceryl triacetate) 
is being used and is very promising, because it is not 
only a good lubricant and non-toxic, but is partly 
soluble in water. This material is a liquid and since 
only two per cent is required for lubrication, it cannot 
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be mixed uniformly with dry granulations. The best 
way to handle it is to dissolve it in an anhydrous sol- 
vent such as absolute alcohol and spray it over the 
finished granulation while it is being mixed. 

With reference to the size and shape of effervescent 
tablets, it seems to us that an insufficient amount of 
attention has been given this subject. It is not an im- 
possibility to construct a die with a very slight taper, 
which would make ejection easier. Since it is obvious 
that the area presented to the punches and dies must: 
influence the tendency of the tablet to stick, it is not 
an improbability that shapes might be found that 
would present less surface to the die. At any rate here 
is an interesting problem for someone to work on. 

There are three ways to make an effervescent tablet. 
One is to use anhydrous materials, containing a fair 
proportion of powdered sugar, dampening the mass 
with eighty per cent alcohol. The dampened mass is 
then granulated and dried. This method is rarely used 
as too much loss of weight is suffered in the dryer 
through evolution of gas. 

The second method is to granulate the acids and 
alkalis separately with alcohol. In this case each part 
of the mass should contain some of the sugar. The 
different granulations are then dried separately and 
mixed and lubricated. This method is not entirely 
satisfactory because there is danger of variation in 
dosage and besides the granules are not uniformly 
hard, tending to make crumbly tablets. 

The third method is that of fusion. This method 
relies upon heat to liberate the water of crystallization 
present in the citric acid, such liberation causing the 
whole mass to become more or less pasty. Flat evapo- 
rating dishes or steam heated coating pans, the latter 


being more convenient, are used for this purpose. 
Using such equipment, the manufacturing procedure 


is as follows. 

All the materials excepting the citric acid are 
thoroughly dried. The citric acid is thoroughly mixed 
with the dried materials (excepting the lubricant) and 
the batch is transferred to a steam heated revolving 
pan. The lot is then tumbled and heated until the citric 
acid loses its water of crystallization and the mass be- 
comes pasty. The mass is then coarsely granulated, 
spread on trays and dried in a controlled dryer at a 
uniform temperature, not in excess of 110° F. The dry, 
coarse granulation is then ground to proper mesh and 
lubricated for compression. When materials like 


aspirin are used they can be added at the time the 


lubricating is done, since they are available already 
granulated. In this case, of course, the materials to be 


added should be dried beforehand in order to eliminate 
any possibility of adding adsorbed water to the prod- 
uct. Standardization of procedure and careful drying 
of materials that do not contain a molecule of water of 
crystallization is very important. 

When sodium bicarbonate, sugar and other ma- 
terials are in storage they pick up more or less moisture 
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from the atmosphere. So it is essential to dry them 
first, although this is not always so carefully done, in 
order that you may know how much water is available 
during the fusion process and hence how much has to 
be driven off in drying. Practice has shown that to 
give further control over the entire process, it is de- 
dirable to make effervescent tablets in small lots. 
Many manufacturers do not make batches in excess of 
fifty pounds. This condition arose from variables in 
equipment. With equipment especially designed for 
handling effervescent mixtures, the batches can be 
made in any practical size. 

A typical formula exhibiting the proportions some- 
times used is this: 


Triple Bromides 
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The mixture above can be made by any of the above 
processes. It should be lubricated before compression 
with 3 per cent of boric acid. 


Phenacetin and Aspirin 
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This mixture is made by fusion as described above. 
Likewise it is lubricated with boric acid. 

Finally the problem of packaging requires just as 
careful control as manufacturing procedure. All con- 
tainers, cotton and caps should be thoroughly dried 
before use and the packaging must of course be carried 
out in dehumidified atmosphere. The selection of a 
seal is most important, because leakers will, upon stand- 
ing long enough, permit the entry of enough atmos- 
pheric moisture to cause trouble. 

From the above outline it will be appreciated that 
the manufacture of effervescent tablets which will 
function properly and stand up indefinitely, is a pro- 
cedure requiring the most rigid control of detail. Such 
punctilious regard for detail might be obviated by 
the use of inhibitors, which to our knowledge have not 
yet been discovered, owing to the fact that not enough 
chemical research has been given this phase of the sub- 
ject. We do know of instances in the chemical industry 
where inhibitors have been used in chemical mixtures 
for many different purposes, among them the control 
of reaction speeds and so on. It appears possible that 
in fitting conditions to the product we may have lost 
sight of the possibility of fitting the product to the 
conditions. 
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A Changed Market 


(Continued from page 724) 


very much concerned with the status of advertising 
under the present status of lack of regulation. Stewart 
Peabody, of the Borden Company recently expressed 
the following thought: 

“Advertising men know that advertising is a con- 
structive force, but the public knows—and we know— 
that there are things in advertising which are wrong; 
and it doesn’t seem to me that they are being cor- 
rected. I am not talking about advertising economics, 
but about advertising ethics. 

“Personally I believe that for every criticizing con- 
sumer who believes that advertising adds to the cost 
of the goods he buys, there are thousands who are 
offended by it, or who think it is in bad taste. And 
heaven help all of us when any appreciable portion 
of the public says, ‘pooh, pooh,’ to advertising. 

“T think we may be approaching such a situation. I 
think the entire structure of advertising is in danger. . .”’ 

An excellent expression of the reason why control 
either within the industry or without the industry is 
essential to future well-being of the industry was ex- 
pressed recently by President James Henle of the Van- 
guard Press, publishers of everything from “Your 
Money’s Worth” to “Facts and Frauds in Feminine 
Hygiene.” In “Printer’s Ink” last month Mr. Henle 
said: 

“But cannot advertisers understand that it is not 
Messrs. Kallet and Schlink, it is not Mrs. Palmer and 
Dr. Greenberg . . . who are their real enemies, but 
that their true foes are the unscrupulous persons these 
books expose? Are business men really looking out for 
their own best interests when they rush to the defense 
of... gentlemen who, to employ the phrase of the late 
St. Clair McKelway, ‘would be improved by exter- 
mination?’ ” 

A further expression of Mr. Henle’s views follows: 

“The advertisers could have had the Copeland 
Bill—a painfully mild measure—a year ago. They 
could still have it, but they don’t want it. They would 
rather fight all regulation, even regulation so weak that 
it would inconvenience only the most culpable... . 

*“Not mild you say> Well, wait and see the measure 
that actually is going to be passed some day, and you'll 
be persuaded that Dr. Copeland’s bill was very mild 
indeed.” 

Which opinion Mr. Peabody concurs in: 

“Whether it will be more stringent than the Cope- 
land Bill which died in the hectic rush of the 1936 ad- 
journment, no one can say. My guess is that it will be 
more severe—that its real behind-the-scenes sponsors 
sensing the feeling of the public about measures de- 
signed for its protection, are right now strengthening 
the bill to their purposes.” 
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RESEARCH IN 
COSMETOLOGY 


By A. T. FRASCATI* 


T AN articlet entitled 
“Beeswax in Creams” 
published in the October 
issue of this magazine, the 
investigator reports the 
study of emulsification of 
ten different samples of 
beeswax in a typical cold 
cream formula. Its object 
was to correlate the melting 
points and acid numbers 
with the desirability of the 
beeswax as a cosmetic ma- 
terial. The investigator 
found that there was no re- 
lation between these phys- 
ico-chemical properties and 
the emulsifying power of 
the wax and concludes that 
the “efficacy in cosmetic 
creams ought to be judged 
solely from an empirical 
standpoint.” 

Those who have an in- 
terest in the progress of our industry should take excep- 
tion with this conclusion as not only undesirable but 
unwarranted. Cosmetic chemistry has already been 
too long under the domination of empirical methods. 
The need of cosmetology is for scientific methods and 
not more empirical standards. The method of reason- 
ing used in the article cited above that led to this con- 
clusion is eloquent in explaining why cosmetics are still 
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judged from an empirical standpoint. 

The particular example of cosmetic research quoted 
is not being singled out for criticism because it is bad or 
ill-advised. To the contrary, it is commendable, well 
thought out and actually points the way to the solution 
of this problem and dozens of others that face the cos- 

*Firmenich & Co., Inc., New York. 

{Beeswax in Creams, by Thorpe W. Deakers, October, 1936, 
page 448. 
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metic manufacturer. It goes 
in the right direction but it 
merely scratches the sur- 
face, penetrates only the 
frontier of the problem, 
then stops too soon, gathers 
its scanty data and draws 
its conclusion without hav- 
ing taken more than a peek 
into the interior. These have 
been the methods used in 
the cosmetic industry in the 
past.- In fact not as much 
can be said for the usual 
attempts made to solve cos- 
metic problems. Not only 
are they often half-hearted 
or cursory but moreover 
seldom reflect logical 
thought. They have, been 
approached with an* atti- 
tude of weak-willed defeat- 
ism and the result has been 
a floundering around ending 
in a resumption of the old cook book methods. 

We need to apply no more than the knowledge we 
already possess of chemistry and physics. My plea is 
for more thorough, more exhaustive research to put 
cosmetology on a scientific plane. It is necessary to go 
beyond melting points, acid numbers and pouring 
temperatures. There may well be no relation between 
these characteristics of beeswax and its efficiency as an 
As the author hints, the ester value may 
However we cannot 
fail to note that the “type of Beeswax” was influential. 
By the “‘type”’ was probably meant the source, the kind 


emulsifier. 
not be of any importance either. 


or mixture of kinds of beeswaxes together with the 
method used for its purification for the market. This 
did control the desirability of the wax. It is obvious 
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COUGH THERAPY 


ten cough season 
is perennial. 
Throughout the sum- 
mer months, the par- 
ticipants are mostly 
children but during 
the winter, all ages 
join in. Figures are 
not available to illus- 
trate the magnitude of 
the proprietary cough 
remedy market but 
judging from advertis- 
ing carried in the lay 
press and on the radio, 
sales must run into the 
hundreds of thou- 
sands. This is exclu- 
sive of amounts spent 
for non advertised, 
ethical, exempt nar- 
cotic preparations. In 
this group are found 
Brown Mixture, 
Stokes Expectorant, Syrup Cocillana Compound, 
Elixir Terpin Hydrate with Codeine and other exempt 
ethical prescription specialties with which the laity have 
become familiar. 

The Narcotic Division of the Treasury Department 
recently contacted by mail all registered dealers in 
exempt narcotic remedies, calling their attention to the 
fact that official investigations have revealed that 
licensees are not complying with the provisions of Sec. 6, 
Reg. 5 of the Harrison Act. The salient points of Sec. 6, 
Reg. 5 are; preparations which do nol contain more than 
two grains of Opium or more than 14 grain Morphine or 
more than 14 grain Heroin or more than one grain 
Codeine or any salt or derivative of any of these in one 
fluid ounce, may be sold without a prescription, ‘“‘pro- 
vided same is incorporated in a recognized medicinal 
formula.” But it is also stated that the date of sale, 
name and address of purchaser, name and quantity of 
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preparation sold must be recorded at the time of the transac- 
tion and this record must be preserved for two years readily 
accessible to inspection by authorized officers. It is this 
underlined portion of the law which is referred to in the 
Treasury Department notice and which in the future 
must be observed, inasmuch as the retail drug trade has 
heretofore practically ignored same. 

Just how does all this interest the proprietary man- 
ufacturer? This can best be answered by quoting the 
following typical clerk-customer conversation as took 
place many times in the writer’s pharmacy during the 
past summer. ‘Good morning, may I help you) Yes, 
I'd like a small bottle of Brown Mixture please. Very 
well madam, may I get you something else? No thank 
you. Clerk wraps package and proceeds with record 
book. May I have your name and address please? 
“Why do you ask that,” is the usual response delivered 
in a tone a bit antagonistic. I’m sorry madam, but the 
law states that we must record the name and address of 
all purchasers of preparations which contain opium de- 
rivatives. You mean Brown Mixture contains opium 
etc, etc.” 

The average customer is shocked at this disclosure 
and is invariably frightened into asking for something 
else that is non-narcotic. Only retail drug experience 
could convey to the reader the tremendous quantity of 
exempt products sold over the counter without pre- 
scription. This discussed technicality of the Harrison 
Act, if enforced, would to a great extent, stop the con- 
sumption of such preparations for the simple reason 
that the average person is in abhorrence of anything 
which smacks of opium or “dope.” Obviously these 
sales would be diverted into non-narcotic cough reme- 
dies. Such diversion would be manifested by an enor- 
mous increase in the sale of proprietary products. 

All bronchial infections pass through several stages 
and theoretically require several different types of 
treatment. This is, of course, impossible from any but 
the physician’s standpoint who is able to change his 
prescription from time to time. The proprietary cough 
remedy must be universal in its scope inasmuch as a 
single formula must be capable of treating the several 
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By L. STAMBOVSKY 


This treatment must 
Last 


stages involved in most coughs. 
provide both symptomatic and curative relief. 
but not least the formula should possess a minimum of 
potential secondary reactions, i. e. toxicity and gastro- 
intestinal derangement in both normal and_ excess 
dosage. 

The act of coughing is a coordinated reflex involving 
the respiratory center and resulting in a sudden, violent, 
expulsion of air for the removal of irritant and foreign 
substances or mucous from the respiratory tract. 
Coughing and ciliary action are Nature’s method by 
which drainage of the bronchial tree is maintained. In 
bronchitis, such drainage is necessary for the removal of 
combative secretions and end products of the infection. 
Coughing like other reflexes tends to persist or con- 
tinue resulting in a damaging cycle for by this violent 
expulsion of air, bronchial tissue is further irritated, 
stimulating still further coughing. If this cycle is not 
retarded, general body exhaustion follows from the 
excess and severe use of the respiratory muscles which 
obviously hinders recovery. Therefore the first requi- 
site for a comprehensive formula is the inclusion of an 
agent which will stop spasmodic and violent coughing. 
The cough must not be entirely checked for it is neces- 
sary to maintain drainage as previously mentioned. 
This constitutes the symptomatic phase. The curative 
phase consists of the exertion of an expectorant and 
healing effect. 

The most useful drugs available and amenable for 
proprietary use are as follows: 

Antispasmodics and sedatives; Syrup of Thyme, 
Sodium mono benzyl succinate, Ephedrine, Chloro- 
form. 
Expectorants and/or healing agents; Ipecac, So- 
dium citrate, Potassium Guaiacol Sulphonate, 
Tartar Emetic. 
There are many other drugs useful in cough therapy 
but those above are least likely to be followed by second- 
ary reactions yet offering a maximum of therapeutic 
effect. The following formulae have been found to be 


efficient. 
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Potassium Guaiacol 

Sulphonate....gr. 16 

Sod. mon-benzyl 

succinate........ er. 20 
Tartar Emetic... gr. 1/15 
Syrup of thyme. .qs. oz. 1 
The first compound is 
a stimulant expecto- 
rant, indirectly bring- 
ing about repair of 
bronchial tissue by the 
stimulation of protec- 
tive mucous. It is 
claimed in some quar- 
ters that this com- 
pound is excreted 
throughout the respir- 
atory tract,thereby be- 
ing beneficial by vir- 
tue of the antisepsis 
exerted. The 
drug more commonly 
known as Benzycin is 
a virtually non-toxic 
antispasmodic. While 
not depressing the cough center as do the opiates it does 
reduce paroxysmal coughing. The benzyl compounds 
were introduced sometime ago by Dr. David I. Macht 
on the basis that the antispasmodic action of papaverine 
was due to its benzyl group content. Tartar emetic is a 
valuable expectorant requiring but very small dosage. 
Even the vehicle of this formula is therapeutically 
active. Thyme is an excellent antispasmodic. It is the 
basis of one of the most popular cough remedies. A 
concentrate of thyme marketed under a trade name 
only through the physician is almost a symptomatic 
specific in whooping cough. Syrup of thyme may be 
easily prepared by mixing 300 cc. of Fluid extract of 
thyme and 700 cc. of USP simple syrup. 


second 
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Research in Cosmetology 
(Continued from page 741) 


then that these beeswaxes were different. Why was not 
the actual difference explored? What constituted a 
““‘type’’ and differentiated it from another? The waxes 
should have been broken down, analyzed for other 
properties, determined for every conceivable variation 
until other constants were found that did correlate with 
their efficiency in cream. Had the research gone far 
enough the proper index of the wax which measured its 
desirability would surely been found. We would then 
have had a chemical standard to rely upon for our 
choice of beeswax instead of one more “‘empirical stand- 
point.” 

The whole subject well illustrates what sort of re- 
search has been going on in the cosmetic industry. That 
any research, such as this example, is being done at all 
is a very encouraging sign. Other investigators will not 
be so easily satisfied to evaluate beeswax by the time- 
honored empirical methods. They will go beyond the 
obvious and look for the unexpected. They will pene- 
trate below the surface of elementary reasoning and 
search out Nature’s secrets. When the scientist ap- 
proaches Nature and poses a superficial question she 
invariably delights in giving a blunt “No.” But that 
should be only our starting point. We must go deeper, 
exercise all our ingenuity to fathom her out. After we 
have gone through a most complicated reasoning, used 
the most devious methods and found the solution we 
generally find a simple explanation. Nature always 
has a simple way of doing things but it is never simply 
found out. 

Beeswax is but one of the cosmetic materials requiring 
thorough study. Practically all others are in the same 
status. The ozokerite, the mineral oils, the petrolatum, 
the paraffin and even the distilled water we use can be 
profitably studied by the wide-awake chemist. The 
carnauba wax, the cocoa butter, the lanolin, the castor 
oil, the bromo-acids used in lipsticks can well be in- 
vestigated. Some astonishing revelations are waiting 
for the alert and persistent investigator. Talc, kaolin, 
chalk, stearates and oxides and ochres and all materials 
employed in powders have peculiar characteristics that 
the cosmetic chemist must understand if he wishes to be 
considered competent. But let me advise him to go 
beyond melting points, ester values, gravities, refractive 
indices and all the obvious tests of elementary chemis- 
try. The melting point alone of ozokerite is no criterion, 
nor the gravity and viscosity of the oil nor the bromine 
content of bromo-acids. These are only the simple 
things that suggest themselves to superficial thinkers. 
Nature does not yield herself to half-hearted efforts nor 
to half-baked thought. Let us have research, more 
thorough research in cosmetics and support those men 
and women who are capable and willing to undertake it. 
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Mascara 
(Continued from page 731) 


and at the same time simplify immensely the manufac- 
turing process. 

One of these materials is glyceryl monostearate. A 
mascara made only of glyceryl monostearate and pig- 
ment is unsuitable because no coloring will adhere to the 
moist brush when it is rubbed on the cake. To avoid 
this disadvantage, the surface tension of the material 
must be lowered. Better than soap for this purpose is 
one of the newer wetting agents. 

Very good results in a cake mascara are obtained by 
the use of soaps of triethanolamine. Such soaps being 
much more nearly neutral in solution than the ordinary 
sodium or potassium soaps minimize to the vanishing 
point the tendency to smart the eyes. For this purpose 
triethanolamine can be combined with stearic acid, or 
other fatty acids such as oleic or ricinoleic can be used, 
combined in various proportions. About 50% of the 
base should consist of triethanolamine soaps, the rest of 
petrolatum and waxes. For this purpose, beeswax, 
ozokerite, carnauba wax, paraffin, or spermaceti can be 
used, experiment showing what proportions give the 
best results. Some of the newer organic bases now 
being recommended instead of triethanolamine ought to 
be worth trying as well. 

The method of manufacture for the above type of 
mascara is simple. The pigment is milled with the 
softer consitutents of the formula, the waxes added, 
everything melted until homogeneous, and moulded in 
suitable moulds. A moulded mascara gives interesting 
possibilities for a form of mascara more convenient to 
use than the usual liquid, cream, or cake. 





Camphor 


(Continued from page 721) 


principles; no small part of their success has lain in 
their ability to dispose of their by-products profitably. 

In 1935 the Award for Chemical Engineering Achieve- 
ment for the year was presented to the Organic Chem- 
icals Department of duPont de Nemours at the 15th 
National Exposition of Chemical Industries for ‘‘meri- 
torious achievement in successful large-scale production 
of synthetic rubber, of synthetic camphor and a variety 
of other. . .” 

All synthetic camphor consumed in this country and 
not supplied by domestic production comes from Ger- 
many, whose largest producer is Schering-Kahlbaum, 
a subsidiary of Kokswerke und Chemische Fabriken, 
A. G., of Berlin. Most of the German camphor is made 
from American turpentine on account of its large per- 
centage of pinene, the basic element of synthetic 
camphor. 

Other foreign countries now in the field are Italy with 
a capacity of 3,500,000 pounds annually, which started 
production with American turpentine in 1925 and pro- 
duced 1,300,000 pounds in 1932; France produced 1,- 
102,500 pounds in that year and has a capacity of 
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slightly more; Switzerland produced 650,000 pounds in 
1932; Spain is believed to be manufacturing small 
amounts; and the Soviet has an annual capacity of 
880,000 pounds. (No later figures are available as yet). 

German production fell from 13,000 pounds in 1929 
(capacity figure) to 9,000,000 in 1932 and to 6,000,000 
in 1933. Imports to this country rose in 1935 over 1934, 
probably due to falling prices and better business condi- 
tions, and are again rising this year over 1935. 

Imports of natural crude camphor to this country 
have also risen during 1936 over 1935 while imports of 
natural refined camphor have dropped during the same 
period. This is explained by the fact that duPont is 
importing large quantities of crude camphor for refining 
and sale here. 


*x* *e * 


Chemically and physically the same as_ natural 
camphor, although optically inactive, synthetic cam- 
phor still has the great barrier of prejudice against any 
artificial product, to overcome. Furthermore, experi- 
ments to discover non-combustible substances for films, 
the increasing use of synthetic resins and the trend to 
plastics not requiring camphor such as cellulose acetates, 
are all threatening its future. 

But its success should act as a powerful lever on the 
price of the natural product; and any sudden cessation 
of supply of the Japanese camphor need not be feared. 
Synthetic camphor has proven its merit. 





Tested Formulas 


(Continued from page 737) 


Certain arbitrary eliminations were made to keep the 
beeswax content below 25 per cent., but it will be seen 
in the above tabulation that mineral oil, water, and 
beeswax comprise different proportions of the total in a 
regular manner that permits quite definite conclusions 
to be drawn. These proportionate figures are reduced 
to percentages in the final, approved formulas. 

In group A of the above tabulations, although the 
proportion of beeswax may be too high, for economic 
reasons, both creams are very good. The first one con- 
tains 25 grams of beeswax, 50 grams of mineral oil, 25 
grams of water, and 1.25 grams of borax. This is 
definitely the more dense of the two creams and has a 
slightly lower degree of luster. The second cream, with 
25 beeswax, 25 mineral oil, 50 water, and 1.25 borax is 
the least bit softer than the previous one and a little 
whiter. A third cream, not included in the above tab- 
ulation, was made from beeswax 25, mineral oil 37.5, 
water 37.5, and borax 1.25 (corresponding to 2, 3, 3) 
and was intermediate in its properties. All of these 
have a very fine grain and would make satisfactory 
cosmetic creams. 
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Trends begin to appear in the B group of experiments, 
the cream definitely getting softer as the water propor- 
tion increases, the luster decreasing as the oil increases, 
and the first member, 1, 3, 1, shows signs of being of the 
W/O type (not definitely). The intermediate product 
of the three made, beeswax 20, mineral oil 40, water 40, 
beeswax 1.0, is very good and is included in the tested 
formulas. It is a soft, brilliant white, fine-grained 
cream. The product containing 60 water is too soft, the 
one with 60 oil is too dull. 

As in the previous group, the extreme members of the 
C group are least satisfactory. The cream made from 
16.67 beeswax, 66.67 mineral oil, 16.67 water, and 0.83 
borax leaks oil; it is also of the W/O type. The product 
containing 66.67 parts of water is soft enough to flow, 
although it has a high luster and no appearance of grain. 
The two creams, one containing 50 parts of water, the 
other 50 parts of oil, are identical, and very fine, in 
appearance. The cream containing the larger propor- 
tion of oil is a little harder. 

In the final group D, the cream with most oil, 71.43 
parts, leaks oil. With 71.43 parts of water, the cream is 
a thick liquid. Another test batch, containing 57.14 
parts of water was also too soft to be satisfactory. The 
remaining creams in the group, listed among the form- 
ulas finally selected, are soft and free from grain, the one 
with the higher oil content being somewhat more solid. 

Of the eight formulas finally selected as being entirely 
suitable for cosmetic purposes, the two containing 16.67 
per cent. of beeswax seem to have the edge in luster, 
texture and consistency. 

In making a cream solely from beeswax, mineral oil, 
water, and borax, the following general factors should 
be considered. 

Borax should not be less than 5 per cent. of the bees- 
wax used; not more than 8 per cent., depending upon 
the acid number of the beeswax, is advisable. 

As the proportion of beeswax increases, the cream 
becomes harder. This could have been assumed, but 
the experimental design gave the information without 
extra effort. Below 15 per cent. of beeswax (no other 
hardener being used) creams are liable to be too soft. 

Mineral oil, in relationship to water, has a stiffening 
rather than a softening effect upon the cream as the 
proportion is increased. Above 60 per cent. of mineral 
oil, the cream shows signs of instability. 

Increase of water softens the cream until the product 
becomes definitely liquid. When water is too low, the 
cream may be of the W/O type rather than the cus- 
tomary O/W. Increasing amounts of water seem to 
lead to finer grained and more lustrous creams. A good 
balanceseems to be reached when water and oilare present 
in approximately equal amounts but good products 
result when the water-oil ratio varies from 1:2 to 2:1. 

In future articles the effect of additions of other sub- 
stances will be studied with regard to their effect upon 
the physical properties of the cream. 
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HE TREND IN COSMETICS. Judging from the 
grand rush everybody was in this month, the 1936 
holiday season should prove a banner one, according to 
Tomet Reguisires. Thoughts of new items ‘and 
packages seemed to be shelved temporarily in an effort 
to take care of holiday orders. While this must be done, 
of course, it seems certain that just as soon as the 
Christmas season is past, shelves will be pretty bare 
and buyers will doubtless be in the market immediately 
thereafter for new merchandise. Some of our manufac- 
turers are anticipating this with new things, and there 
are promises for many more in January. 

Probably the most logical addition to a line at this 
time of the year are protective preparations for the 
harsh winter months. Those of Lentheric and Antoine 
are among the first to be announced. Lentheric is pre- 
senting a “Sports” cream and Antoine a ““Ski-Cream”’ 





and “‘Ski-Lipstick.’’ Primrose House is also presenting 
a “Ski-Kit’” and other manufacturers are placing an 
out-of-door emphasis upon products already in the 
line. This, of course, is a blossoming of a development 
which was predicted in these pages last year and which 
is a natural outgrowth of the ski-train beauty parlors of 
last season and the tremendous way in which skiing has 
been adopted by the general public. 

Coronation influences will probably reach a peak 
with the beginning of the New Year. Present in- 
dications are that purple will lead the procession 
of coronation colors. This will bring mauve, 
lavender and other variations of purple into the 
foreground for make-up, nail polishes and powders. 
Silver may be the leading preference for eye shades in 
the higher-priced merchandise and the bluish tints of 
brown for mascaras and eye lash-and-brow colors gen- 
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Continuing the recent impressive rise, wholesale sales of toilet preparations reached the value of $156,787,000 for 
the twelve month period ended October 1936. This represents an increase of 2.3 per cent over the $153,249,000 
for the year ended September 1936 and an increase of 7.7 per cent over the $145,588,000 for the corresponding 
period ending October 1935. 
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erally. With the arrival of Spring, red and blue will 
gain ground in dress materials and a demand for the 
more yellowish shades of red is expected especially for 
day make-up. For evening make-up the out shades of 
green and blue are expected to find attention during 
late Spring and Summer. 

The strong exotic under-current that has been 
noticeable in perfume preferences since the beginning 
of Fall is likely to grow during the winter and will reach 
its culminating point in Spring. This is a distinct 
coronation influence and is closely connected with the 
Southern European dress fashions, which are now 
sweeping the market as the result of King Edward’s 
recent trip to the Balkans. Luxuriousness is the key- 
note of the perfume demand not only in the high priced 
lines but in the lower priced ones as well. Chain stores 
look for small packages of good standard brands of per- 
fumes to sell up to 50 cts. The small units are becoming 
very fashionable and are a feature in the chain store 
demand. 

A comparatively new development in cosmetic selling 
which, however, may have far reaching effects upon 
sales volume is the emphasis given by some large re- 
tailers to the dual uses of different cosmetic prepara- 
lions as lipsticks, for instance, to color the lips and keep 
them smooth, hair rinses for tinting the hair and to give 
it body, and others. Underlining these dual features 
has been found to supply an additional sales argument 
for the products in question and leads to a demand 
from customers who would not have bought the article 
but for its supplementary usefulness. Retailers feel that 
a reconsideration of the labels of many products, with 
a view of introducing secondary use features, might 
materially increase their sales. 


ONSUMER SURVEY. Before introducing its 

new tooth paste on a national scale, Proctor & 

Gamble is reported to be conducting a widespread sur- 
vey of consumer tooth paste preferences. 

Corps of girls are distributing two samples to house- 
wives in plain tubes, marked only with identifying 
letters. Those receiving the samples are asked to try 
both and in subsequent calls are requested to give their 
opinion of the two samples as to cleaning qualities, 
effect on the gums, color, taste and other dentifrice 
fundamentals. 


IMITED EDITIONS OF PERFUMES. Maison 

Jeurelle has made a unique presentation in the 
perfume field with its “Limited Edition” of perfume. 
The edition is limited to 1000 women and each purchase 
is registered by number by which the woman customer 
may reorder her own recorded blend. 

The packaging is as unique as the presentation. The 
perfumes are contained in copper-lined canteens which, 
for centuries, have been used to ship attar-of-roses 
from Bulgaria. Impervious to light, spill-proof, wax 
sealed and wrapped in fine wool flannel, these canteens 
are distinctive perfume containers. 
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Department store sales of toilet articles and drug sundries in 
the New York Federal Reserve District were 19.5 per cent. greater 
in October 1936 than in the same month of the previous year. 
The index number for October 1936 was 107.3, compared with 
105.8 in September 1936 and 95.7 for October 1935. 
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Sales of toilet articles and drug sundries by department stores 
in the San Francisco Federal Reserve District were 9.2 per cent. 
greater in October 1936 than in the same month of the previous 
year. The adjusted index of sales registered 110.1 for October 
1936 compared with 109.4 in the previous month and 105.0 for 
the same month of last year. Averaging to give the 9.2 per cent. 


increase for the whole district, sales increased by 10.6 per cent. in 
Los Angeles, increased by 7.5 per cent. in San Francisco, and by 
7.6 per cent. in the Pacific Northwest. 
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CUTEX 


Burgundy is the latest addi- 
tion to the Cutex smoky shades. 
lt is a purple-wine shade that is 
suitable for afternoon or even- 
ing wear. 


ARLY 


Five fragrances of Arly (V. 
Vivaudou, Inc.) floral perfumes 
have just made their appearance 
on the market. 


ELIZABETH FLYNN 


Elizabeth Flynn presents a 
new lotion which may be used 
as a powder base and hand 
lotion. 


DAGGETT & RAMSDELL 


Daggett & Ramsdell’s salon kit 
in navy blue leather contains a 
complete array of creams and 
make-up preparations. 


MADAME BERTHE 


Madame Berthe presents in 
one unit, a chin strap, throat 
cream and astringent pads. 


PARFUMERIE DE RAYMOND 
Eau de Cologne in the Mimzy 
odor is being introduced by 
Parfumerie de Raymond, in a 
large, handsomely cut bottle. 


ELMO 


Elmo’s beauty kit, with a drop 
front and mirror in the top, con- 
tains Ra-lo Lotion, skin fresh- 
ener, rouge, lipstick, powder 
and two creams. 


HARRIET HUBBARD AYER 

Harriet Hubbard Ayer Sachet 
sets are cream colored satin 
squares tied with ribbon, packed 
in cream and gold box. Three 
or four to a box in any of the 
following odors: Darling, Iris, 
Princess Mary, Blossoms. 


ELENE OF VIENNA 


Elene of Vienna's Vienna 
Woods gift set contains Pine 
Bath and Pine Spirits, with an 
atomizer, in a soft green box 
with a Christmas tree label. 
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PAGE-BELVEDERE LTD. 


Page-Belvedere Ltd. has in- 
troduced a new product called 
“Hands.” This is a preparation 
for keeping the hands velvety, 
clean and immaculate. 


CLARK-MILLNER CO. 
The Clark-Millner Co., offers 
““Hide-lt,"’ a cream that is used 
to conceal temporary or perma- 
nent skin blemishes such as 

pimples, freckles, scars, etc. 


PARFUMS CHARBERT 


Charbert’s ‘Morning Bracer’’ 
package contains the familiar 
Charbert flask of After-Shaving 
lotion and an additional refill 
bottle. 


DOROTHY GRAY 


Dorothy Gray's Pore Grains 
is fundamentally a cleansing 
preparation, possessing also cer- 
tain corrective qualities for a 
skin subject to oiliness, coarse 
pores, etc. 


COMPAGNIE HENNO 


Compagnie Henno introduces 
Aqua Dominicana, in a minia- 
ture champagne bottle. Plain 
for men and scented Orchide 
for women. 


REVLON 


Revlon has announced another 
nail polish shade, Ascot—a rich, 
glowing red with just enough 
purple to harmonize with wine 
reds, blues, etc. 


TOURNEUR 


Tourneur offers two new 
products, a Masque which is a 
preparation that serves as a 
quick pick-me-up, and a Throat 
Cream to ward off creepiness of 
the throat. 


DELETTREZ 


Delettrez’ contribution to real 
pleasure in the tub is a group of 
five bath accessories—butter- 
milk skinfood bath soap and 
toilet soap, a dusting powder, a 
parfum cologne, and an effer- 
vescent powder for the bath. 
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TUSSY 


Tussy’s Rouge et Noir odor 
may now also be had in Tussy’s 
Eau de Cologne. The gold 
capped bottle is packaged in a 
white box with gold trim. 


PETALSKIN TOILETRIES 
Petalskin Toiletries has added 
a face powder to the Petalskin 
line, packaged in an orchid box 
with silver trim. Four shades. 


KATHLEEN M. QUINLAN 


Kathleen Mary Quinlan pre- 
sents two new interesting items, 
Dry Skin Cream, and a ‘‘Freshen- 
Up” kit for the super-sensitive 
dry skin. The Dry Skin Cream is 
a preparation for conditioning 
and beautifying the skin on 
hands, elbows, knees, 
ankles and legs. The Freshen- 
Up Kit for super-senstitve dry 
skin also includes the Dry Skin 
Cream. 


arms, 


RICHARD HUDNUT 
Richard Hudnut’s new Du- 


Barry eye cream when smoothed 
around the eyes helps to keep 
the tender skin smooth and un- 


lined. 


SHULTON 


Shulton offers bath salts in a 
new form. Ten brilliantly col- 
ored sticks are filled with salts 
of a spicy bouqueted fragrance: 


MARTINE HAUBRET 


An Introductory Set by Mar- 
tine Haubret makes its appear- 
ance on the market to introduce 
the complete make-up line. 


KERKOFF 
Parfum Djer Kiss Moderne is 


the newest innovation by Kerk- 
of of Paris. The smart new 
flacon comes in three sizes, 
petite, medium and large. The 
line includes face powder and 
Cologne Moderne. 


HELENA RUBINSTEIN 

Helena Rubinstein’s bath set 
for Christmas consists of En- 
chante body sachet, eau de 
Cologne and two cakes of Savon 


d Herbes. 


LA CROSS 


La Cross offers three warm, 
soft-hued nail polish shades: 


Peach, Blush and Acorn. 


YARDLEY 


The smart, graceful but mod- 
ern lines of women’s fashions 
are beautifully reflected in the 
new crystal-stoppered bottle 
Yardley now has for English 
Lavender. This crisp looking, 
modern style bottle is available 
in three sizes. 


B. & L. LABORATORIES 

B. & L. Laboratories offers a 
new bubble bath—Usa-Foam 
Million Bubble Bath. When 
the contents of one paper bag 
are placed near a closed drain 
plug and the hot and cold water 
is opened full pressure, Use- 
Foam Millon Bubble Bath dis- 
solves immediately, producing a 
fragrant, soft, soapless blanket 


of bubbles. 


GRENOVILLE 


An eau de toilette is pre- 
sented by Grenoville in the 
lovely Byzance and Eau de 
Cologne odors. The graceful 
lines of the bottle and the 
unusual stopper add to _ its 
attractiveness. 


ELIZABETH ARDEN 
Elizabeth Arden’s Christmas 
box contains Blue Grass bath 
salts, toilet water, dusting pow- 
der and soap. 


BIENAIME 


Bienaime offers La Vie En 
Fleurs, Eveil, and Parfum Ver- 
meil, in small sizes, in an at- 
tractive package. This makes a 
gift box which enables the pur- 
chaser to try all three odors. 


The Drug and Cosmetic Industry 














751 




















| 





Department Store Sales of 











Wanayd TOILET GOODS & DRUGS 

















. 3.908 a8 ! | 
CHICAGO FEDERAL RESERVE DISTRICT | | 
1 we | 





1933 1934 9 356 


Sales of toilet goods and drugs by department stores in the Chi- 
cago Federal Reserve District were 5.2 per cent. greater in October 
1936 than in the same month of the preceding year. The cor- 
responding adjusted index numbers were 120.0 for October and 


119.6 for September 1936 and 112.9 for October 1935. 
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Sales of toilet articles and preparations by department stores 
in the Richmond Federal Reserve District in October 1936 were 
16.1 per cent. greater than in the same month of the previous year. 
Baltimore sales were 16.6 per cent. greater than in the previous 
year while Washington sales exceeded those in October 1935 by 
15.6 per cent. The corresponding index numbers for the whole 
district were 124.4 for October 1936, 122.9 for September 1936, 
and 112.6 for October 1935. 





ODY COSMETICS. New bubble baths and foam 
baths are now springing up on every side in prac- 
lically every price range, but the great mass of body 
cosmetics, which we still think will follow has not as 
yet put in its appearance. 

According to TorLetT REQuIsITES, reports from both 
retailers and manufacturers indicate that there is a very 
definite trend to and a very large market for body cos- 
metics. As a result, many progressive retailers are lay- 
ing plans for experimenting more widely with products 
in this group and are investigating their promotion and 
merchandising possibilities. 

As is natural with a development of this sort, opinions 
vary widely as to the proper methods for promoting the 
sale of these products. One factor which, temporarily, 
al least, adds to the diversity of opinion is the fact that 
comparatively few products are as yet available in this 
class. Obviously, everything which was previously 
included in the bath preparation group belongs in this 
newer and more all-inclusive group of body cosmetics. 
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Soaps, brushes, bath crystals and salts, bath oils, bath 
powders and bath sachets are some of the products 
which would form the nucleus for any present group of 
body cosmetics. 

But body creams and oils and lotions have appeared 
and will continue to appear, if the signs of this trend to 
body cosmetics are being properly interpreted. And 
several progressive and successful toilet goods buyers 
believe that make-up for the body is not outside the 
realm of possibility. Body powders in various shades 
are already being featured in some stores. If you con- 
sider for a few moments some of the backs and arms and 
shoulders which you have seen in evening dress in the 
winter and in bathing suits in the summer, it becomes 
apparent that there is a need for body cosmetics and a 
ready market waiting for more new products of this 
type backed by sound merchandising methods. 

It is the opinion of many buyers that this natural 
tie-up with fashion is one of the strongest allies of body 
cosmetics. They feel that most women are looking for 
ways and means of improving the appearance and 
grooming of the body as well as of the face, particularly 
when they are conscious or become conscious of their 
appearance in evening clothes, as an example. And, in 
the summer, of course, an even greater area of the body 
skin is exposed by even a greater number of women, in 
summer frocks, lounging pajamas and bathing suits. 


ANTED—A GOING DRUG COMPANY. A 
large manufacturer not now identified with the 
drug field would like to acquire a company manufac- 
turing and marketing pharmaceuticals. These people 
are desirous of diversifying their line and expanding it. 
At present their products are industrial in nature and it 
would be important therefore, that any new business 
should have a personnel and organization capable of 
taking care of sales. The size of the company is not so 
important as the fact that it might be capable of de- 
velopment into a business of sizable proportions with 
the proper effort and financing behind it. If you have 
an established line of good products with a complete 
organization, and you are interested, let us know and 
we shall be glad to pass the word along. 


EW LIPSTICK PRINCIPLE. 

in a lipstick has been devised by Gerard J. 
Danco, of Morristown, N. J., who claims that the bared 
end of lipstick, itself, results in uneven spreading and 
excess spreading and, generally speaking, makes for a 
poor applicator. In his device, the lipstick material is 
transferred from a lipstick to a combined applicator and 
spreader element from which it is transferred to the 
lips. This element is in the form of an endless band or 
tape of fabric. It’s really simpler than it sounds, at 
first, and the gadget is about the same size and shape as 
most lipstick containers. The patent number is 2,057,- 
085 and the inventor will be glad to give you further in- 
formation if you are interested. 


Something new 
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BLUE gives distinctive appearance and better dis- 
play . . . BLUE makes your product smarter—more 
modern ... BLUE advertises your product in the 
home—helps to insure repeat sales . . . BLUE makes 


your product look as good as you know it to be. 












WRITE FOR SAMPLES: Please tell us the nature of 
your product and the sizes in which it is packed. 
Maryland Glass Corporation, Baltimore, Maryland. 
New York Representative: 270 Broadway, New York 
City. Pacific Coast Representative: Owens-Illinois 


Pacific Coast Company, San Francisco, Cal. 
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AND 


MARYLAND GREEN TINT AND FLINT BOTTLES ARE OF THE SAME HIGH QUALITY AS MARYLAND BLUE 





























HRISTMAS PACKAGE. Last year we com- 

mented upon the packages of some of the cigar 
companies, who made colorful Christmas packages and 
corresponding extra sales through the medium of 
wrapping the regular 
box with printed trans- 
parent cellulose—the 
said printing being of 
course, of holly, Santa 
Claus, reindeer, ete., in 
the Christmas colors. In 
our comment, at that 
time, we emphasized 
the fact that 
to get very 


this was 
one way 
effective Christmas 
packages at small ex- 
pense and with min- 
imum disturbance of 
production methods. 





At least one of the cosmetic companies saw it as we 
did and this year Pacquin makes use of this type of 
wrapping for its hand cream. The black-and-white 
reproduction here does not do it justice. Buy a pack- 
age and look it over. It is simple, charming, colorful 
and in excellent taste, and should make many new 
friends for the company and for its products. 


ONTALITE. Du Pont is now offering a new 
candidate in the plastics field. In a booklet just 
issued it is explained that “Pontalite” is a polymerized 
derivative of methacrylic acid, and may be obtained as 
a cast resin in the form of sheets, rods and tubes, and as 
a thermo-plastic moulding powder. In both forms it 
will be available in March, 1937 as a crystal clear prod- 
uct and in a wide variety of brilliant transparent, 
translucent and opaque colors. 

This booklet describes the physical and chemical 
properties that apply in general to the cast product and 
the moulding powder, which have not been plasticized. 

It is stated that “Pontalite’’ moulding powder will be 
offered with various percentages of plasticizer, which, 
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in effect, will somewhat alter the mechanical and 
thermal properties to the extent of reducing hardness 
and increasing thermo-plasticity. 

The subjects discussed in the booklet include this 
plastic’s physical, thermal, optical, electrical, chemical 
and working properties. There also are sections on 
compression moulding and injection moulding. Copies 
are available upon request. 


ULB VAPORIZER. Levering Laboratories, of 

St. Louis, is marketing portable pocket vaporizer 
and vapor to provide warm medicated vapor for the 
relief of head colds, sinus, catarrh, hay fever and other 
irritations of the nose and throat. This form of treat- 
ment, until now, has required rather complicated home 
or clinical equipment. Consisting of a specially-de- 
signed metal case shaped like a fountain pen and con- 
taining two batteries, this new pocket electric vaporizer 
works on the same principle as a pocket flashlight. The 
main difference, however, is that in the bulb end is in- 
serted a patented bulb with a special filament. The 
bulb has two depressed openings—one on top and one 
on the side. Levering’s vapor liquid is dropped in the 
side opening and is converted into vapor by pressure 
on the electric switch button. The vapor is then in- 
haled through the end opening in the bulb when it is 
held close to the nostrils. A special dropper comes with 
the outfit for filling the bulb with the liquid. 





753 














closures that SELL..as well as 


HE Armstrong’s Embossed- 
Top Corks, which seal these 
Magnus, Mabee, and Reynard 
Packages, do a powerful selling 
job at the point of sale. Em- 
bossed with your name or trade- 
mark, these efficient corks help 
your package arouse consumer 
interest and _ provide instant 
identification for your product. 
And when in use in the home, 
these corks keep right on selling... 
for people like the ease with which 
they can be removed and replaced. 
Most important of all—Arm- 


Armstrong's 
EMBOSSED-TOP CORKS 
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strong’s Embossed-Top Corks 
deliver your product to the user 
with its original flavor and 
quality intact. And their de- 
pendable re-sealing qualities con- 
tinue to keep your product fresh 
and sanitary. Let us show you 
how you can add sales-appeal to 
your packages with Armstrong’s 
Embossed-Top Corks. Write to- 
day for complete information, 
samples, and prices. Armstrong 
Cork Products Co., - 

Closure Division, 913 @ 


Arch St., Lancaster, Pa. 


CORK 
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WO-FACED PACKAGE. Egmont Arens has de- 

signed a two-faced package for Fastidia cleansing 
tissues so that it is at home both on the retailers’ 
shelves and on milady’s dressing table. The selling face 
carries type in large letters to compete with the bold 
types of adjoining packages. On the side which is 
perforated for opening is a dainty design suitable for 
the boudoir. The color scheme is a warm gray back- 
ground with floral motif, set off with a delicate pink 
band that carries the copy. 


NE-EIGHTH TURN CLOSURE. Anchor Cap 
& Closure Corp. has introduced a new one- 
eighth turn molded closure called the Anchor Trident 
Cap. Although designed particularly for the liquor 
field, it should be valuable to some drug and cosmetic 
manufacturers. This quick action cap is said to use a 
sealing principle entirely new to molded cap construc- 
tion. It is held in place by means of three specially de- 
signed, self-positioning lugs which engage correspond- 
ing projections on the glass finish. This holds the extra 
thick and extra resilient liner tightly in contact with 
the top edge of the bottle so that there is no possibility 
of leakage or evaporation. 


| ep sila TOOTH CLEANSER. Mintol Products 
Co., of Baltimore, is marketing the first liquid 
dentifrice which has come to our attention. Harry 
Eisenberg, who, with Anthony J. Zolenas, worked out 
the formula for this new product writes to say that they 
“set about to perfect a dentifrice satisfactory to the 
dental profession. We found that the concensus was 
that a three per cent soap solution was the best debris- 
emulsifier and cleanser that could be used. The main 
difficulty in its use was its unstableness, bad-taste, 
fluidity and apparent unwillingness to mix with essen- 
tial oils. 

“In June 1936, we perfected a dentifrice which has 
overcome all objections of prior liquids. We have a 
non-abrasive, non-alcoholic semi-viscous saponaceous 
solution which contains only ten to twelve per cent soap 
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and three per cent essential oils. The essential oils are 
added for stimulation to the gums. 

“Tt may readily be seen that this is a very effective 
dentifrice, there is no unsoluble matter to hinder the 
action of the brush and emulsification, there is no 
glycerin or alcohol to destroy vital fluids or tissues, and 
yet it is a simple preparation depending entirely upon 
real cleansing and detergent action. 

“This dentifrice contains no polishing agent, but due 
to its low surface tension it is very penetrating. Im- 
pacted debris is carried away, that the teeth acquire 
great brilliance due to repeated usage.” 

The developers also claim that the preparation has 
an added advantage where there is leakage between 
tooth and filling. In this case, the product seeps through 
the space and removes impacted debris bringing to the 
attention of the individual, the infected or imperfect 
filling. 

A patent on the preparation has been applied for. 


= - 
OISTRIBUTED @ 


a PRODUCTS Co, . 
4 BALTIMORE, MD. 
PAT. APPLIED FoR 
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BOSTON 
Ernest Whitehouse 
40 Court St. 
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Swindell’s W:55 





to blend with 
every product 


PRICED 


to keep the 
cost of your 
production 

down 


SIZED 


needs of all 
your items 




















| 
The wide range of sizes, from 14 0z.to 16 0z., enables you to put up a 
number of related products in bottles of a single attractive design. 
This provides desirable uniformity at low cost ... W-55 is an ideal and 
practical all-market bottle for a large variety of consumer products. 
SWINDELL BROTHERS, INC. 
BALTIMORE e MARYLAND 
NEW YORK OFFICE 8 200 Fifth Avenue 
LOS ANGELES CHICAGO HAVANA, CUBA 
Baldwin & Baldwin James T. Johnson Roberto Ortiz 
819 Santee St. 1257 W. 97th Place Edificio Moenck & Quintana, 209 
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THE SCENT OF YOUR 
T 





The scent is of prime importance in all cosmetics 
and toilet preparations. Consumers often judge 
your product by the scent—when purchasing it, 
when using it, when making repeat purchases. 
The wrong scent can spoil an otherwise perfect 
and superior product. e The same is true of the 





container and closure. If it doesn’t please the 

customer, on *he counter and when the product is being actually used, it can be a major handicap in 
steady coas ~2er acceptance. It may not be the right design to harmonize with other items on the 
dressing table; through use it may deteriorate in appearance; or it may lack that extra touch of con- 
venience so prized in this modern age of speed and smart utility. e But the container has another 
all-important function. It must appeal on sight—winning initial purchases for your product against 
strenuous competition—even before the customers have had a chance to get a whiff of the contents! 
e Scovill has specialized in creating metal containers and closures that give undeniable sales appeal 
to cosmetics and toilet preparations. Thirty years of experience and research in this field alone is backed 
by a completely equipped plant and completely staffed organization of design, style and sales experts 
—which serve the exacting novelty and utility needs of the leading houses in this field. ¢ We will 


gladly co-operate in the solution of your quantity-ordered container and closure problems—regardless 


SCOVILL 


MANUFACTURING COMPANY SCOVILLE for all types 


es e BA bres of metal— Vanity Cases e Lipstick 
Drug and Cosmetic Container & Closure Division ‘ 
Containers e Rouge Cases e Tal- 


cum Powder Can Tops e¢ Loose 
Powder Containers e Perfume and 
Lotion Bottle Caps and Closures ¢ 


Atomizers e Cream-Jar Closures 


of how difficult and impossible they may seem. 














69 MILL STREET, WATERBURY, CONNECTICUT 
Boston e« Providence e« New York e Philadelphia 


Atlanta .« Syracuse . Pittsburgh . Detroit 
Chicago e Cincinnati « San Francisco e Los Angeles 
IN CANADA: 334 King Street, East, Toronto, Ontario. e Dispensers e Inhalers e Eyebrow 
Pencil Holders e Eye Shadow 


Containers e Mascara Boxes. 
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AFTER 
"ANOTHER! 


He may be a high-powered man, that sales- 


man of yours. No doubt he puts across your 


story in great shape . . . gets your product in the store .. . 
gets the dealer all enthused about it. 

But about the time your salesman finishes with a dealer, along 
comes another salesman . . . for a competing firm. He’s no slouch 
either. He has a good story too. 

How can you keep up the dealer’s enthusiasm for your product 
in the face of constant competition? How can you keep him sold? 
Answer! By stimulating consumer interest in your product at 
the point of sale — by giving it a package that makes people reach 
for it — ask about it — choose it in preference to competing items. 
If you are interested in obtaining such a package, Ritchie can 
help you. Write for full information re- 
garding our designing service. Tell us 


the nature of your packaging problem. 












WRITE FOR FREE BOOKLET 


Now in preparation, a valuable, informa- 
tive brochure on modern packaging. De- 
scribes the Ritchie organization in detail. 
Important to every merchandising, adver- 
tising and sales executive with a packaging 
problem. Write now and reserve your copy. 




















W. C. RITCHIE ano COMPANY 


8847 BALTIMORE AVENUE, CHICAGO 


New York Philadelphia Detroit 
Cincinnati Los Angeles St. Louis 


Minneapolis 
Ft. Wayne 
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A 
FORWARD 
MOVEMENT! 


Housewives condemn narrow- 
necked bottles and containers 
difficult to open. 


Users of National Collapsible 
Tubes (topped with the No-Kap 
Closure) are thrilled by the 
smooth working gadget... 
No-Kap ... which opens and 


closes at the flick of a finger. 





Let it show you into 
many a good home! 


N A r IONAL 
Collapsible Tube Co. T. LOUIS: W. W. Hoernlein 


PROVIDENCE, R. JU. 100 North Broadway$Bidg.,{Tel{Centralg8184 


REPRESENTATIVES IN OTHER PRINCIPAL CITIES 


BOTTLES and JARS 


New York Office: FH.ER. M.fGordon 
331 =e Ave., Tel. MUrray Hill 2-0339 

STINCINN ATT: (W. H. Liny 
1903 Berkeley Ave., Telephone’ Melrose 8136 








@A full line of bottles and jars always 
in stock for immediate delivery. 


ie) Aveilapie | in small or large quantities. 


Jars: ear, Opal or olored, in a 
standard sizes—any quantity from 
stock. 


@ Perfume bottles, standard moulds or 
special design. 


@ Lotion bottles—many very attractive 
designs for your immediate use. 


@ Bottles and jars with and without 


caps. Let us quote on any size order 
for any type of bottle or jar. 


HAGERTY BROS. & CO. 


10 PLATT ST., NEW YORK CITY 
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el\c PACKAGES 





G 
Os 


Fe Mills offer the widest 


range of packaging papers available 





from any one source today. No 
matter what your paper needs may 
be, we can either supply them 
efficiently and economically, or 
tell you who can. Write for “Case 
Histories of Packaging.” You will 
find it both interesting and in- 
structive. No charge. 














FOR DRUG ¢ 


RIEGEL PAPER CORPORATION 


342 MADISON AVE., NEW YORK, N. ¥. 















|IARTISTIC| | 
SS, mported £ , a LBottles 
PROVEN SUCCESSES 








P F e 
Noe ine Set-Up 

4 STYLE DETAILS 4 QUALITY OF CRYSTAL e A P ER 8 O XES 
* RICHNESS OF FINISH + ACTUAL VALUE 

SPOT STOCKS — IMPORTS — PRIVATE MOLDS = = 

At Prices to suit any kind of requirement 

THE SUDBURY COMPANY J. Frank 

309 Fifth Avenue, New York, N. Y. 2961 Atlantic Ave. Brooklyn, N. Y. 
Visit our Showrooms and view the Largest Collection in America pail te 7-3818 

pplegate /- 
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NEW! 


Plastic Powder Boxes, Hinged Rouge Boxes 


Here's the news you've been waiting for. Molded plastic 
powder boxes—sleek, appealing and colorful—at prices 
competitive with the better paper boxes! 


Unusual construction makes it possible. Standard paper 
drums fit tightly into a molded base-ring—without cement. 
Filling and sealing bottom done in usual way. Cover 
slips snugly over top of drum. 


Any color in the rainbow, with trade-mark or design 
engraved in cover at small extra cost. Your powder will 
sell better in these new boxes. Write for samples. 


Hinged Cover Rouge Boxes 


More News! Standard plastic containers for cake or paste 
rouge or eye-shadow—with hinged covers. Smart, dis- 
tinctive and extra-convenient. No more unscrewing of 
covers. Take standard-size rouge cakes. Méirrors inside 
cover and plated metal band on top. Your trade-mark 
engraved on cover if desired. 


For samples and further information, write Norton Labor- 
atories, Incorporated, Lockport, N. Y. 


NORTON 
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COLLAPSIBLE / 
TUBES 
& 


BOTTLE 
SPRINKLER 
TOPS 












Our experience of more than fifty years in 
designing and manufacturing the collapsible 
tubes used for many famous products 1s at 
your service. We cordially invite you to con- 
sult with us on your tube problems Your in- 
quiries will be given sympathetic consideration 
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METAL 






































MFG. 
HOBOKEN NEW JERSEY 


New York Office: 
un Ge S111 4 


Chicago Office: 
Charles A. Rindell, Inc. 
64 West Randolph St. 


Detroit Office: 
R. M. Stevenson 
393 Seventh Ave. 506 Donovan Bids. 
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OMPARED T 


camel met SALES of ETHYL ALCOHOL to the TRADE 
1935 - fo 


1936 APPARENT CONSUMPTION 
| of INDUSTRIAL ETHYL ALCOHOL | 
| SHOWN CUMULATIVELY., PER CENT 


ure or Desrease Over 195 


Apparent consumption of industrial ethyl alcohol 
from Jan. 1 to Sept. 31, 1936, was 44,578,000 wine 
gallons, This is 27.5 per cent greater than during 
the same period in 1935 when 34,956,000 wine gal- 
lons were consumed. 


MARKETING BRIEFS 


U. S. methanol production for the 
three quarter period of 1936 was 3,983,- 
152 gallons of crude and 16,857,983 gal- 
lons of synthetic, reports the Bureau of 
Census. The crude material gained only 
9.5 per cent over the same period of last 
year while the synthetic increased nearly 
47 per cent.... Lessening stocks and ris- 
ing prices have forced much heavier im- 
ports of both crude and refined glycerine 
according to the Chemical Division of the 
Department of Commerce. Factory and 
warehouse stocks compared with 1935 
were nearly a third less at the close of 
the first half of 1936... The U. S. is now 
the second largest iodine producer states 
C. C. Coneannon of the Department of 
Commerce... Cuba is a fertile field for 








toiletry exports advises U. S. Consul! 
Cameron from Havana. 


A. 1, Ch. E. MEMBERS VISIT 
U.S. 1, PLANT AT BALTIMORE 


The staff of the Curtis Bay Plant of 
the U. S. Industrial Alcohol Co. was host 
to several hundred members of the 
American Institute of Chemical Engi- 
neers on the occasion of their convention 
in Baltimore, Nov. 10 and 11. Descend- 
ing en masse, the conclave was divided 
into groups comprised of student mem- 
bers whe visited the plant on Tuesday 
and the A. I. Ch. E. who attended on 
Wednesday. 

Under the guidance of U. S. I.’s Vice- | 
President Backus in Charge os Produc- 
tion, the engineers were permitted to 
view every phase of operations in a large 
industrial aleohol plant, including the 
largest installation for the production of 
anhydrous alcohol in this country. 

Seen were the latest and most modern 
boilerhouse facilities for making pos- 
sible a shift from coal to fuel oil opera- 
tion or vice versa and the longest welded 
steam line in the world. The latter con- 
necting the Alcohol plant with the U. S.| 
Industrial Chemical Co., Inc., was of 
special interest to the engineers. The} 
extensive equipment for the storage of 
pure alcohol and the rapid dispatch of 
Super Pyro Anti-Freeze were among 
other features to excite favorable com- 
ments. 





SUPER PYRO SHIPMENTS 
SHOW 40 PER CENT GAIN 


25% Increase in Dealers Handling 
U.S.1.’s Popular-Priced Anti-Freeze 


With shipments of SUPER PYRO to 
distributors showing a 40 per cent gain 
and an increase of 25 per cent in its 
number of dealers over the correspond- 
ing period of last season, U.S.I. will ma- 
terially strengthen its leadership this 
winter in the popular-priced anti-freeze 
field. 

During each of the successive years 


since SUPER PYRO was introduced in ! 
1933, this product has shown an in- | 


creased acceptance by dealers and the 
public. Today it ranks as the largest- 
selling brand in the popular-priced field, 
and represents 75 per cent of U.S.I.’s 
anti-freeze production. 

Offered as a premium quality popular 
priced product, 
quart, SUPER PYRO has achieved its 
enviable position by a program assuring 
liberal profits to distributor and dealer 
plus the backing of national advertising 
amounting to well over $1,000,000. 

Use Five Advertising Media 

This season U.S.I. employs all five 
consumer advertising media which in- 
clude 7,800 billboards, frequent ads in 
106 newspapers in seventy-six cities, 
three national magazines, 292 spot an- 
nouncements from fifteen radio stations, 
and a direct mail campaign to 500,000 
selected motorists. 

Each one of the SUPER PYRO 
dealers is provided with effective sta- 
tion displays which tie in directly with 
the national advertising program. Deal- 
ers taking initial delivery of eighty gal- 
lons are furnished, by express, with a de 
luxe advertising kit which contains, 
among other displays, a giant outdoor 
thermometer featuring the famous “Old 
Man Winter” trade mark of SUPER 
PYRO 


retailing at 25 cents a | 





ADVANTAGES SOLOX 
OFFERED T0 USER OF 
“GENERAL” SOLVENT 


New Leaflet Gives Benefits and 
Uses of “All-Purpose” Solvent 


Solox*—the “all-purpose” sol- 
vent of U.S. I.—offers the user of 
a general alcohol type solvent sev- 
eral advantages and is filling an increas- 
ing number of diversified uses in com- 
mercial fields. 

A leaflet giving full information about 
the uses of Solox and Anhydrous Solox 
has just been prepared. Copies may be 
had by writing to U. S. I. 

Solox is essentially an alcohol-type 
solvent formulated according to govern- 
ment regulations, and is available for 
numerous industrial purposes where de- 
natured alcohol has been in use. The 
authorized composition of Solox is: 

+Special Denatured Alcohol No. 1. .100 parts 

Ethyl Acetate 5 parts 

Aviation Gasoline : 1 part 

This formula will immediately indi- 
cate the outstanding value of Solox as a 
solvent. Specially denatured alcohol No. 
1 has long been employed in many indus- 
tries and is the most popular and widely 
used of all industrial alcohols. However, 
it can only be obtained under the limita- 
tions of government permit. While no 
permit is required to obtain Solox, its 
sale is subject to certain regulations. 

Ethyl acetate is a most effective or- 
ganic solvent and has the unique prop- 
erty of bringing out the latent solvent 
power of the alcohol. In Solox, there- 
fore, it not only contributes its own sol- 

(Continued on next page) 
*Trade Name Reg. U. S. Pat Off. 
+The authorized composition of S. D. No. 1 is as 


follows: To every 100 gallons of ethyl alcohol 
add: 5 gallons approved wood alcohol. 











~ | \ “ ses . - 
Courtesy of The John Igelstroem Co., Massillon, Ohio 


Here at a midwestern plant, a corps of workers collate and pack the three different types of kits 
offered to SUPER PYRO dealers, according to size of order placed. This section of the warehouse is 
devoted to the handling of the de luxe and standard kits. 
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VIGE-PRES, BACKUS MARKS 
HIS 20th YEAR WITH U, S. 1. 


Arthur A. Backus, 
Charge of Production of the U. S. Indus- 
trial Alcohol Co. and the U. S. Indus- 
trial Chemical Co., Inc. has just com- 
pleted his twentieth consecutive year of 
service with U.S.I. 

Beginning as re- 
search chemist, he 
became in turn, 
Research Director, 
Production Man- 
ager and Vice-Pres- 
ident in Charge of 
Production. 

Among the devel- 
opments to which 
Mr. Backus has 
contributed is the 
process for producing esters from dilute 
acids (e. g., ethyl acetate from vinegar). 
The purification of Carbon Dioxide from 
fermentation of molasses occupied his 
early efforts to find uses for the by- 
products of alcohol manufacture. As a 
result of his endeavors this gas is now 
widely used in carbonated beverages. 

He has been responsible for many in- 
novations and improvements in the de- 
sign of distillation equipment. During 
the past three years he has directed an 
extensive program of plant rehabilita- 
tion and modernization for U. S. I. 


ADVANTAGES OF SOLOX 


(Continued from preceding page) 
vent power, but makes the mixture more 
efficient than either component alone. 

The aviation gasoline, present in 
amount of less than 1c, is virtually a 
negligible f factor in the composition, but 
is of the highest type available and has 

good odor and quick evaporation char- 
Stasis. 

Thus, the main features of Solox are 
an excellent solvent power in all uses 
where industrial alcohol is ordinarily 
employed, mild spiritous odor, freedom 
from permit regulations and, an ever- 
important consideration—an economical 
cost. 

Solox enjoys a ready demand in the 
industrial finishes field as a solvent for 
shellac, gums, and resins, as a constitu- 
ent of paint and varnish removers and 
as a solvent for stains and dyes. A com- 
ponent of natural and artificial leather 
coatings is another important use of this 
all-purpose solvent. Many chemical spe- 
cialties, cleaning compounds, insecti- 
cides, polishes, cements and the like find 
Solox a most acceptable solvent. 

Regular Solox, however, because it is 











Vice-President in | 











Railroads Use Super Pyro 
To Protect Air Cylinders 


Railroad travel is made safer dur- 
ing the winter season through the 
use of Super Pyro. Last winter a 
number of Eastern railroads applied 
a quart of U. S. I.’s money-saving 
anti-freeze to locomotive air reverse 
cylinders and valves which have a 
tendency to “freeze-up” in cold 
weather. Just as in automobiles, this 
application of Super Pyro calls upon 
its ability to prevent rust and corro- 
sion as well as to provide anti-freeze 
protection. 

Standard practice is to blow out 
the Super Pyro after every ten 
hours of use, since moisture from the 
compressed air dilutes the alcohol. 
Loss due to operation of the gear also 
makes regular replacement necessary. 











FIND PHENOLPHTHALEIN MORE 
SOLUBLE IN ACETONE MIXTURE 


Studies on the solubility of phenolph- 
thalein, one of the common ingredients 
in many laxatives, have shown that it is 
three times as soluble in acetone as alco- 
hol. This was the report published in 
the American Journal of Digestive Dis- 
eases and Nutrition. 

Using aqueous-alcohol and aqueous- 
acetone mixtures—both containing about 
10 per cent water—the workers found 
that 100ce of alcohol solution held 7.8 
grams and acetone solution 21.1 grams. 
Pure water proved to be an indifferent 
solvent while castor oil was best among 
the oily solvents. 








made from 190 proof denatured alcohol, 
and therefore contains about 5% water, 
is not suitable where the presence of a 
small amount of water is undesirable. 

Anhydrous Solox (water-free) is 
made from anhydrous S. D. No. 1 on the 
same formula as regular Solox. The ab- 
sence of water imparts new and valuable 
features to Solox—and fits it admirably 
to extended uses in chemical industries. 
Because of its mild odor, Anhydrous 
Solox is particularly esteemed in prod- 
ucts which must be applied in confined 
or public places. 

In certain chemical manufacture re- 
quiring alcohol, water even in small 
amounts slows up the reaction, or re- 
duces the yield by forming unwanted 
by-products. For such uses, Anhydrous 
Solox will be found both serviceable and 
profitable, 














| TECHNICAL DEVELOPMENTS 





The items in this column are gathered 
from many varied sources. Further infor- 
mation may be obtained by writing to U.S.1. 


Us: 4 


Odorless cocoa butter of U. 
can be produced at lower cost by a new 
process announced recently. The developers 
of the method state that manufacture in 
this manner will make available a domestic 
supply selling at approximately 25% lower 
than the imported product. 

US: 4 
Two new water-soluble waxes have been 
offered to the cosmetic and allied indus- 
tries. Both are glycol esters, one being the 
distearic ester of diethylene glycol. The 
manufacturer reports that practically all 
types of cream can be made with these 
waxes. 

Us. 4 


disintegrate raw vegetables, 
fruits, etc., was announced recently. It is 
claimed it reduces material without ex- 
tracting the vital elements. A % h.p. motor 
is used for power. 


Us 4 


Zirconium oxide, a new white pigment, is 
now available for face powders. It is de- 
scribed as twice as heavy as titanium oxide, 
and has a cream-white color. 

US 4 


A thin film which holds perfume when ap- 
plied to the skin is described in a recent 
French patent. Cellulose acetate is heated 
for five hours with dilute alcohol, cooled to 
39° C., combined with perfumes and allowed 
to gel. The gel melts at temperatures above 
39° C. and evaporates, leaving the thin film. 

ys 
Manufacture of garlic juice free from ob- 
jectionable —— of that vegetable and 
rich in vitamins A, B, and C, has been re- 
ported. The juice is supplied in concen- 
trated form. 

US 


flammable liquid fires is 
produced mechanically rather than chemi- 
cally by a new method. A stream of water 
is converted into a stream of continuous 
foam by a special nozzle, according to the 
maker. The nozzle draws a foam making so- 
lution and air into the water stream. 
os 

Tablet tins can be filled and closed auto- 
matically states the manufacturer of a new 
machine. Paper for the bottom liner is in- 
serted into the tin which has been placed 
open in the pocket of a conveyor. After the 
tablets have been inserted, three at a time, 
the top liner and inspection slip or circular 
are enclosed and the cover pressed down. 


Se 


Charts illustrating a roe ge method for 
determining the contents of 54-gal. drums 
by stick measurements may be secured by 
writing to U.S. I. 


S. P. standard 


A mill to 


Foam for fighting 
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Associations 
Huisking Heads Drug Section 


The following officers were elected at the 
meeting of the executive committee of the 
Drug, Chemical and Allied Trades Section 
of the New York Board of Trade held 
December 1: Joseph A. Huisking, of Chas. 
L. Huisking Co., chairman; A. A. Wasser- 
scheid, Mallinckrodt Chemical Works, 
vice-chariman; Ray C. Schlotterer, secre- 
tary; S. B. Penick, S. B. Penick & Co., 
treasurer. 

The executive committee of the Section 
elected at the annual meeting, held 





JOSEPH A. HUISKING 


November 24 at the Hotel Commodore, is 
as follows: Gustave Bayer of Merck & 
Co.; Rudolph Berls of McKesson & Rob- 
bins; Walter J. Bott of J. L. Hopkins & 
Co.; Turner F. Currens of the Norwich 
Pharmacal Co.; M. N. de Noyelles of 
Charles Pfizer & Co.; Phillip M. Dinkins 
of the American Cyanamid Co.; Ralph E. 
Dorland of the Dow Chemical Co.; 
Thomas R. Farrell of THz DruG AND 
Cosmetic Inpustry; J. F. Hayes of Eli 
Lilly & Co.; Charles E. Kelly of Hagerty 
Bros. & Co.; R. B. Magnus of Magnus, 
Mabee & Reynard; Paul Muller of the 
Owens-Illinois Glass Co.; 8S. B. Penick, Jr., 
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of S. B. Penick & Co.; John J. Reiner of 
Lehn & Fink and Harold B. Thomas of the 
Centaur Co. 

George Simon of the Heyden Chemical 
Corp. was elected representative of the 
section on the board of directors of the 
New York Board of Trade. The Advisory 
Council, composed of five past chairman 
of the section, will be as follows: James C. 
Chilcott of the Maltine Co.; Herman G. 
Weicker of Dodge & Olcott Co.; Samuel 
W. Fraser of Burroughs, Wellcome & Co.; 
Francis J. McDonough of the N. Y. 
Quinine & Chemical Works, and P. C. 
Magnus, of Magnus, Mabee & Reynard. 





A. A. WASSERSCHEID 


At the annual meeting, Carl Anderson, 
attorney in the firm of Merck & Co., who 
was recently appointed chairman of the 
Section’s legislative committee, succeeding 
John A. Garvin of the same company, read 
theJreport of the legislative committee 
covering the committee’s work on national, 
state and municipal legislation. Turner 
F. Currens of the Norwich Pharmacal Co., 
acting for John J. Reiner of Lehn & Fink, 
chairman of the membership committee, 
reported that forty-one new members were 
added during the year. 

Robert Huse of the Social Security 
Board, discussed the purpose of the act 
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Drug Dinner, March 4 

The Drug Trade Dinner held by the 
Drug, Chemical & Allied Trades Sec- 
tion of the New York Board of Trade 
is set for Thursday, March 4 at the 
Waldorf-Astoria Hotel. Tickets are to 
be priced at $8.00 per plate. It is not 
too early to start thinking about this 
dinner, so we advise that you set this 
date aside. 











and the reasons which led to its passage. 
Ruth Ward, lawyer and assistant director 
of the tax unit, spoke on the tax features 
of the act. 





Toilet Goods Standards Board 


H. Gregory Thomas has been appointed 
director of the new Board of Standards by 
the Toilet Goods Association. To this 
committee will be referred not only adver- 
tisements and labels for examination of 
claims made but ultimately a study of the 
raw materials used in the industry will be 
under its supervision. It is hoped in this 
way to eliminate the use of certain sub- 
stances and to prescribe definite rules 
which apply to the manufacture of toilet 
preparations to render them of greatest 
benefit to the consumer. 





Chain Store Ass'n Cruise 

The semi-annual meeting of the Asso- 
ciated Chain Drug Stores will be held 
February 10 to 23 aboard the S. S. Veen- 
dam, running from New York to the West 
Indies. Those attending the meeting will 
be allowed to spend part of a day in Port- 
au-Prince, Haiti, an afternoon in Kingsten, 
Jamaica, and two full days in Havana. 





Helena Rubinstein Writes Book 

Madame Helena Rubinstein is the 
author of a new book titled “This Way to 
Beauty.” 
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@ There is a close and vital relation between packaging and turnover. 
The Owens-Illinois representative will give you dozens of examples 
to prove it. One kind of package plays a perpetual role in invento- 
ries, another is always the leader on the sales sheet. One performs 
the single function of containing the product, the other is a SALES- 
package, built to get customer action and quick turnover. 

Your product deserves a Salespackage. You can rely upon the Com- 
plete Packaging Service of Owens-Illinois to create a real SALES- 
package for you—to coordinate quality glass containers, closures, 
labels, cartons and cases into an efficient selling unit that will carry 
a big share of the sales load. Owens-Illinois diversity of operation 
with twenty-four plants assures prompt service. .. Call or write the 
nearest Owens-Illinois branch office in most principal cities or 
OWENS-ILLINOIS GLASS COMPANY - TOLEDO, OHIO 





q Handsome double-shell 
CASEAL, with tin or 


aluminum liners. Lith- 
ographed with individ- 
ual designs or in plain 
colors. 



















The Duo Oval 
Design Pat. No. 90023 


Lotures 





762 The Drug and Cosmetic Industry Dec. ’36: 39, 6 












MERION ARABS 





— 














ORR OTR Barge 











Companies 
DuPont Loses Cellophane Rights 


The word “cellophane,” which has been 
the registered trade-mark of transparent 
cellulose made by DuPont, has become 
public property within certain limits. The 
U. S. Supreme Court has denied applica- 
tion of DuPont to hear an appeal of the 
Circuit Court of Appeals, and therefore 
the Circuit Court decision is final. The 
decision said in part: 

“1. That the word cellophane ordi- 
narily signifies the cellulose product in- 
volved in this suit and nothing more, and 
is the descriptive word in general use to 
designate such product, although to cer- 
tain persons it probably means plaintiff’s 
(DuPont) product. 

““.. . enjoining them and each of them 
from supplying, selling or offering for sale 
in response to requests for cellophane, any 
product not made by plaintiff (DuPont) 
unless at the time of supplying, selling or 
offering such products the name of the 
manufacturer of such product be clearly 
stated. 

“From using the word Cellophane in 
advertisements of any such product not 
being made by plaintiff (DuPont) without 
prefixing in type of equal size and prom- 
inence the name of the maker thereof.” 

This means that any maker of transpar- 
ent cellulose, and any converter of bags, 
envelopes, printed wrappers, household 
rolls, etc. can call these products cello- 
phane so long as the maker’s name pre- 
cedes it. Also a consumer who is wrapping 
his product in cellophane can describe his 
product as “wrapped in cellophane”’ with- 
out using the name of the maker of the 
cellophane. Also it is not necessary to use 
a capital ‘“‘c’’ when spelling cellophane. 





Pinkham Report Filed 

The Master’s Report in the case of 
Lydia E. Pinkham Medicine Co. vs. 
Aroline P. Gove and Lydia P. Gove et al 
before the Massachusetts Supreme Court 
which was filed in Salem, Mass., Novem- 
ber 25, is largely in support of claims made 
by the complainants, generally described 
as the Pinkham directors. 

The Master, Charles F. Lovejoy, re- 
ported generally that he found it was the 


fixed plan of the Gove faction to force the 
Pinkhams to sell their interest in the com- 


pany to the Goves and that various means 
were employed in violation of the corpora- 
tion by-laws. 

The principal dispute has centered 
around advertising. Testimony brought 
forth before the Master, revealed that the 
Gove faction at one time actually spent as 
much as 80 per cent. of the gross sales upon 
advertising. Other causes for the litiga- 
tion mentioned in the report are the re- 
fusal of the Goves to pay off loans made by 
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them to the corporation amounting to 
$256,000 upon which the Goves have paid 
themselves interest at 5 per cent., the re- 
fusal of the Goves to pay dividends from 
the treasury or to attend directors’ meet- 
ings for the purpose of declaring dividends. 





Helena Rubinstein’s New Building 
Madame Helena Rubinstein opened her 
new salon and offices at 715 Fifth Ave., 
New York, on November 23. On the 
night before, there was a private opening 
for the benefit of one of the charities in 
which Madame Rubinstein is interested, 
but the first publicly announced opening 





HELENA RUBINSTEIN 


was November 23. During the entire first 
week, private showings were held every 
day for different groups and on Friday, 
November 27, there was a cocktail party 
and a private showing for toilet goods 
buyers and others associated with the in- 
dustry. 

The new building has seven floors and 
twenty departments, catering to every 
beauty need, in addition to the executive 
offices of the company. All of its furnish- 
ings, equipment and appointments repre- 
sent the last word in exclusive salon serv- 
ices. These include a health bar; English 
mist face treatment; herbal foam baths; 
sun-ray clinic; make-up studio; body sculp- 
ture; electro-tonic face treatments; balsam 
oil permanents; finger-to-shoulder treat- 
ment; chiropedicure; individual coiffure 
patterns; beauty gift shop; and _ skin 
oxylation. 


Watkins Buys Building 
The J. R. Watkins Co., Columbus, Ohio, 


has announced the purchase of new and 
larger quarters at 21 East 5th Ave., that 
city. After extensive remodeling, the 
Watkins Co. will take possession of the 
new quarters about the first of the year. 


Kushner Moves 
Charles Kushner, president of the Lloyd 


Soap Co., announces removal of his office 
to new and very much larger quarters on 
the same floor at 347 Fifth Ave., New 
York. 
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R. S. Eaton—Norwich President 

At a special meeting of the Board of 
Directors of The Norwich Pharmacal Co. 
held at the company’s offices on Novem- 
ber 18, the following officers were elected 
to fill the vacancies occasioned by the 
death of William G. Peckham: 

Robert S. Eaton, president, to succeed 
William G. Peckham; John K. Hill, treas- 
urer, to succeed Robert S. Eaton. Mr. Hill 
was elected a director. He also retains his 
title of assistant secretary. Thaddeus M. 
Weems, assistant treasurer, to succeed 
John K. Hill; Mr. Weens also continues as 
Secretary of the company. 





New McKesson Building in Buffalo 

McKesson & Robbins, Inc., Buffalo, has 
opened a new building located in the block 
bounded by Court, Georgia and Fourth 
Streets, that city. This building, which is 
designed for wholesale distribution, is 
modern in every detail. Tubie Resnik is 
vice-president and general manager of the 
corporation. Harry Ray, who is Mr. 
Resnik’s assistant and also sales manager 
of the liquor division. John Murphy is the 
credit manager and George W. Liddell is 
sales manager of the drug division. 





Continental Can Appointments 

F. Gladden Searle, vice-president in 
charge of sales for the Continental Can 
Co., has announced the following new 
appointments. E. S. Linville and James 
F. Cole have each been appointed assistant 
general manager of sales. Mr. Linville 
will make his headquarters in New York 
and Mr. Cole’s headquarters will be at the 
Baltimore office. E. J. O’Connor and L. J. 
La Cava have each been appointed assist- 
ant general manager of sales in the general 
line division. Their headquarters will be 
at the New York office. 





Janie Lincoln Increases Output 

Janie Lincoln Inc. is now located in its 
new home at 2010 Euclid Avenue, Cleve- 
land. The recent addition of more than 
16000 square feet of floor space, to take 
care of the rapidly mounting sales of its 
products, reflects the well founded growth 
of this substantial organization, which for 
thirty years has served the beauty culture 
profession exclusively with a complete line 
of toilet preparations for shop use and 
package goods for re-sale to patrons. 


Boohecker—Gray Sales Mgr. 

James M. Boohecker, who for the last 
year has been sales manager of Cos- 
metiques Tussy, has taken over the sales 
management of Dorothy Gray, since the 
departure of Duane Stoneleigh for the 
South. Previous to Mr. Boohecker’s asso- 
ciation with Tussy, he had spent some 
time in the manufacturing end of the 
business. 
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PRICE’S triple ncisauall STEARIC ACID is used 


PREPARED FROM by ge manufacturers re om finest toilet prepa- 
rations, shaving creams and toilet soaps. 
THE FINEST Of guaranteed English manufacture, it is highly 
MATERIALS AND crystalline and white in color. 
Melting point is 130°-133° Fahrenheit. 
ENTIRELY FREE World famous for its unvarying uniformity in quality. 


Packed in slabs of about one inch thickness in 
FROM ADULTERANTS double burlap bags with a third protective inner bag 


forming a muslin liner. 


O Quotations for carloads or less upon application to exclusive American Representatives: : 
R B 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N. J. 














CHICAGO PHILA BOSTON LOS ANGELES 
844 ar 4 259 Bare ola 131 State Street 742 So. Hill St. 
Water Soluble Gums Waxes Cosmetic Raw Material —- Fruit Flavors 
Thymol Stearic Acid Oleo Resins Food Colors 
Aromatics Essential Oils = Perfume Bases Quince Seed 
Rice Starch Zine Oxide French 


Olive Oil Irish Moss . 


MANUFACTURED BY PRICE'S OF LONDON, ENGLAND 
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A. L. Beardsley Heads Miles 

Arthur L. Beardsley, treasurer of the 
Dr. Miles Laboratories, Inc., Elkhart, 
Ind., has been elected president of the 
company, succeeding his brother, the late 
Andrew Hubble Beardsley. The vacancy 
on the board of directors caused by Mr. 
Beardsley’s death has been filled by his 
son, Bruce F. Beardsley of Upland, Calif. 


Florasynth Middle West Business Up 


Louis A. Rosett, president of the Flora- 
synth Laboratories, Inc., New York, has 
returned from a visit to Chicago. While 
there he conferred with Dr. William Lak- 
ritz, who is in charge of the supervision and 
technical direction of the company’s Mid- 
west and Canadian branches. Figures 
brought forth at a sales conference indicate 
that the business in the Middle West and 
Canadian branches will double that for 
1935 this year. 


Court Refuses Armand Review 

The United States Supreme Court has, 
in effect, upheld a cease and desist order of 
the Federal Trade Commission directed 
against the resale price maintenance plan 
of the Armand Co., Des Moines, by refus- 
ing to review a decision of the Federal 
Circuit Court of Appeals in New York 
City. This is the second time that the 
Supreme Court has refused a review. 


Weeks, Leo & Co. Officers 
Announcement has been made that the 
officers of Weeks & Leo Co., Inc., sub- 
sidiary of the Armand Co., Des Moines, 
are: E. D. Weeks, president and general 
manager; Harold E. Gammon, vice-presi- 
dent. The members of the board are: Carl 
Weeks, E. D. Weeks, William C. Weeks, 
Harold E. Gammon and J. C. Harris. The 
company is planning an extensive adver- 
tising campaign for this season on Weeks 


Break-Up-A-Cold Tablets. 


Dow Chemical in Chicago 

An office has been opened in the Field 
Building, 135 South LaSalle St., Chicago, 
by the Dow Chemical Co., Midland, 
Mich. Wilson I. Doan who for the past 
thirteen years has been manager of the St. 
Louis office, will be in charge of the new 
branch. K.M. Wildes, who has been with 
the company for eight years, five in St. 
Louis and the last three in Midland, will 
also be located at the Chicago office. 


Industrial Plastics Expands 

Increased business has necessitated the 
removal of the plant of Industrial Plastics 
Corp. to 422 Alden St., Orange, N. J., 
from 641 West 43 St., New York. Sales 
and executive offices will be maintained at 
167 Madison Ave., New York. Telephone: 
Caledonia 5-6645. 
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Elmo Dinner 

Elmo Sales Corp. was host on November 
18 at a dinner held at the Hotel Vander- 
bilt, New York, to mark the opening of 
Elmo’s merchandising through the chain 
drug field, and specifically through the 
stores of the Pennsylvania Drug Co., New 
York. Elmo had as guests the executives, 
store managers and cosmetic salesgirls of 
the latter company. A. F. Jacobson, in 
charge of sales in the New York territory 
for Elmo, was toastmaster, and among the 
speakers were, R. H. Woodrow, sales man- 
ager, Elmo Sales Corp., Fred Griffith, 
president, and Harry Griffith, general 
manager, of the Pennsylvania Drug Co.; 
F. V. Sinclair, business manager, THE 
Druc anv Cosmetic INpustry; Elmer 
Sheets, editor, Tormer Requtsires; L. L. 
Redfield, of Redfield-Johnstone, Inc., and 
William Jorgenson, in charge of Elmo 
window displays. 


Olin With Hirestra 

O. C. Olin, well known to the toilet 
goods industry, is now general manager of 
Hirestra Laboratories with sales and ex- 
ecutive offices at 551 Fifth Ave., New 





O. C. OLIN 


York. Several products have been under 
consumer and laboratory tests for many 
months and announcement of the first 
product to be marketed will be made in 
the near future. 


Lucien Lelong Moves 

Lucien Lelong, Inc., has moved its 
offices and salon from 610 Fifth Ave., New 
York, to 681 Fifth Ave., where the or- 
ganization occupies much enlarged and 
beautiful quarters. The warehouse has 
also been moved from Eleventh Ave., New 
York, and combined with the offices and 
salon at 681 Fifth Ave. 


M. Stein Folder 

The M. Stein Cosmetic Co., New York, 
has just issued a new folder which con- 
tains a description of several new items as 
well as a make-up chart and price-list. 
Copies are available upon request. 
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Lehn & Fink Names Philpott 

Douglas Philpott became director of ad- 
vertising and merchandising for Lehn & 
Fink (Canada), Ltd., Toronto, December 
1. Mr. Philpott, who had been with A. 
McKim, Ltd., was, prior to that, with 
McConnell, Baxter and Eastman, Ltd., 
Toronto. 


Dow Chemical Mexican Company 

A new subsidiary to take care of the 
Mexican and Central American business 
of the Dow Chemical Co., Midland, Mich., 
has been established in Mexico City, 
Mexico. The new company will be known 
as Dowell, S. A. A factory is being built 
at Tampico. 


Colgate to Expand in Canada 

Colgate-Palmolive-Peet Co. has an- 
nounced plans for a six-story addition to 
its Toronto plant. Construction of the 
new building, which will increase the 
plant’s floor space by 50 per cent., and 
alterations to the present building will cost 
approximately $200,000. 


Colloidal Corp. Plant 

The Colloidal Corp. of New Jersey, has 
leased a two-story factory building at 
23-232 Verona Ave., Newark, N. J. After 
making extensive improvements the com- 
pany will devote the building to the man- 
ufacture of medicinal chemicals. 


Poons with Polak & Schwarz 

E. Poons, expert in flavors, but par- 
ticularly a specialist in tobacco flavors, is 
now permanently located in this country 
with Polak & Schwarz, New York. Mr. 
Poons has been associated with Polak & 
Schwarz for some time, at their main 
office in Zaandam, Holland. 


Bruen—Drug Sales Manager 

James F. Bruen is now the sales man- 
ager of the drug division of Lydia O’Leary, 
Inc., New York. 


Dammig Joins C. P. Chemical Solvents 

Alvin H. Dammig, formerly with the 
American Distilling Co., became asso- 
ciated with the C. P. Chemical Solvents 
Inc., New York, on October 1. He is 
offering industrial alcohol as manufac- 
tured by the Carbide & Carbon Chemicals 
Corp. as well as other chemicals and sol- 
vents distributed by the C. P. Chemical 
Solvents, Inc. 


Henriksen Joins P. & S. 
Arthur Henriksen has become associated 
with Polak & Schwarz, New York. 
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expresses our sincete appreciation 


¢ | for that increased confidence which has made 1936 the most successful year 
in Kolmar history. Also, we pledge ourselves to consistently maintain those 
dependable high standards in products and business practises which have 


brought Kolmar to a leading position in the manufacturing of cosmetics. 


These Kolmar representatives join us in wishing you 
pleasant holidays and a most successful New Year. 


New York City M. C. Boyd 246 Fifth Ave. 
Chicago, Ill. Norman Kole 11-108 Merchandise Mart 


Atlanta, Ga. Warren Curry 2895 Peach Tree Road 
LosAngeles, Cal. Pacific Coast Office 1709 W. 8th St. 


Actmar \aboratories 


MILWAUKEE 
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Owens Plant to be Renovated 

Plans have been made to make exten- 
sive repairs at the Owens-Illinois Glass 
Co., plant in South Glassboro, N. J. The 
repairs are being made in preparation for 
the reopening of this bottle blowing plant 
which was closed several years ago. 


Mixing Equipment Expands 

Mixing Equipment Co., Rochester, 
N. Y., has moved its New York office to 
377 Broadway. The new office represents 
a material increase in office space and will 
provide space for a complete display of 
‘“‘Lightnin’’’ Portable Mixers. The New 
York office is in charge of C. F. Donahue. 





Standard Plastics Formed 

Standard Plastics Corp. has been in- 
corporated under the laws of New Jersey 
with authorized capital of 75,000 shares, 
par value $1 per share. The company 
will produce and sell plastic products and 
a special plastic material to be known as 
‘*‘Alphide.”” The officers of the new com- 
pany are: president, S. P. Duhrenheimer, 
vice-president, Edward Hart, secretary- 
treasurer, Irving I. Schachtel. 


Josephine Huddleston Joins Kennedy 
Labs. 

Kennedy Laboratories announces the 
appointment of Josephine Huddleston as 
director of promotion for Loraine Kennedy 
Products, Detroit. Miss Huddleston has a 
background in beauty culture which cov- 
ers over 14 years. Her beauty book, 
“Secrets of Charm,” went into the fourth 
American edition and was translated into 
Swedish. 





Pacini Addresses Fashion Group 

Dr. August J. Pacini of the Pharmaceu- 
tical Specialties Co., was guest speaker at 
a luncheon of the Cosmetic section of the 
Fashion Group, held at the Town Hall 
Club, New York, November 20. His sub- 
ject was “Vitamin F.” Gizella Fowler, 
chairman of the section, presided, and the 
speaker was introduced by Elmer Sheets, 
editor of TorLET REQUISITES. 


Daltroff Visits Here 


E. E. Daltroff, co-owner of the House of 
Caron, has been making a short visit to 
this country and to Canada. During his 
stay here, he made his headquarters at the 
Caron Corp.’s offices, 389 Fifth Ave., New 
York. 


Hazel Rhoades Joins Matchabelli 

Hazel Rhoades has joined the staff of 
Prince Matchabelli Products as_ special 
sales promotion representative. Miss 
Rhoades was formerly foreign representa- 
tive for Du-Tone Ribbon Corp. 
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Dworkin Presented With Plaque 

At a regular meeting of the Drug Sales- 
men’s Association of New York, Inc. held 
November 12, a bronze placque was 
awarded to Samuel S. Dworkin in appre- 
ciation of his valued friendship. The 
presentation was made by Jonas Levinson, 
president of the association. 


McClintock Aids Hospitals 


The city-wide organization representing 
all branches of commerce and industry in 
New York aiding the appeal of the volun- 
tary hospitals, has announced that Earl R. 
McClintock, Sterling Products Inc., has 
accepted the chairmanship of the Drugs 
and Pharmaceuticals division. He is en- 
listing a group of volunteer workers in the 
trade to help present the facts of the hos- 
pital situation to New Yorkers and raise 
funds to enable continuance of this essen- 
tial service for community health pro- 
tection. 


Dunney—Football Star 

The outstanding feature of the Ford- 
ham-N. Y. U. game played in New York 
on Thanksgiving day was the punting of 
Howard Dunney, who played right end 
for N. Y. U. A committee of football 





HOWARD DUNNEY 


writers unanimously voted to award him 
the Madow Trophy in recognition of the 
“outstanding performance of the contest.” 
He is the son of William Dunney Sr. and 
brother of William Dunney Jr., both of 
whom are well-known in this trade through 
their association with Ungerer & Co. 





Dr. Felton Returns 

Dr. and Mrs. Joseph Felton of the Fel- 
ton Chemical Co., Brooklyn, have re- 
turned from an extensive European trip 
during which they had occasion to visit 
the flower fields and factories of Grasse, 
France, and the general European offices 
of the Felton Chemical Co. in London. 





Gogarty Under Doctor's Care 

B. J. Gogarty, Commercial Solvents Co. 
representative in the metropolitan area, is 
recovering at his home in Rockville Center, 
N. Y. following a serious operation at the 
New York Hospital. 
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Dan Nealon Says---- 


Tyson and Company’s new hair 
dressing filling line is a joy to behold. 
Simple, neat and efficient. No 
messy petrolatum to be dipped here 
and there. Just turn the valve, 
press the button and away she goes. 
Fortunate drummers who are priv- 
iledged to inspect this new brain 


child come away ooh-ing and ahh- 


ing. Congrats to Hampt:—who 
also breaks into first page news this 
week as a witness in a swell lawsuit. 
J. L. Clark’s, C. F. French was an 
interested spectator during Hampt’s 
testimony. There ought to be a law 
to protect the dignity of the courts. 

Tom Lilly of the Lilly Brokerage 
Company, Memphis, has just about 
recovered from a very trying bout 
with the medicos. 

Felton Chemical Company’s Rob- 
ert E. Felton and Louis Gampert 
dropped in on one of our few busy 
days last week. 

Albert Glazer of Wurzburg Broth- 
ers steps to the mike with a brave 
tale of Peter the Third. 

Accompanying Dodge & Olcott’s 
George W. Collins this trip is their 
service specialist on soft drinks, Mr. 
Claude Johnstone. Mr. Johnstone 
is one of the few people who recog- 
nize their old friend “‘Satinola” dis- 
played under glass in our office. 

At a recent meeting of the Cham- 
ber of Commerce four members of 
the cosmetic industry were elected 
to the Board of Directors. 

For two days this week three of 
the N. T. Co.’s employees have been 
engaged prying into the private 
lives of the rest of us, so that we 
may all be socially secure. And 
how are you getting along with the 
fingerprinting of your employees? 

As we go to press WPA wires 
Paris 150 grand for schools and a 
new jailhouse. Ahem! 

The midwest regrets that the 
Packaging Show will not be in Chi- 
cago this year. New York’s too far, 
say most of the boys. 

Poppin’ crackahs in de_ sto’ 
window mean OI’ Massa Santy nigh 
on us. Crismus gif’, white folks, 
Chrismus gif’! 

Dec. 1. 


Paris, Tenn. 
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Landis Receives Medal 

The Chemical Industry Medal for 1936 
was awarded to Dr. Walter S. Landis, 
vice-president of the American Cyanamid 
Co., at a joint meeting of the Society of 
Chemical Industry and the American 
Chemical Society, held November 6. 


Sterling Products Earns More 

Sterling Products Inc., Wheeling, W. 
Va., reports for the nine months ended 
September 30, 1936 a net profit of $6,- 
952,803, equal to $4.05 a share on 1,715,- 
656 shares of $10 par common stock. This 
compares with $6,628,301, or $3.83 a 
share on 1,730,598 shares for the nine 
months ended September 30, 1935. 


Castile Soap Opinion 
Editor, 
Drug & Cosmetic Industry: 

In the interest of accuracy, we believe 
that exception should be taken to the 
statement by Charles L. Huisking appear- 
ing in your November issue. 

On Page 635 there appears a statement 
by Mr. Huisking which is headed “Italian 
Soap Plentiful’’ which refers, of course, to 
Italian Castile Soap in particular. 

We have made a very careful check on 
importers and operators in Castile Soap 
through disinterested channels, and we are 
very definitely told that there is pro- 
nounced difficulty in obtaining adequate 
quantities of Castile Soap, and, further- 
more, we have been told of restrictions 
having been placed on the use of Italian 
Olive Oils for other than food purposes, 
and that when domestic Castile Soap man- 
ufacturers are obliged to pay present high 
prices for olive oil, it probably will mean a 
further advance in Castile Soap prices. 

Similarly, we are told that supplies of 
Spanish olive oil or Castile Soap made 
from oil from that source, have been shut 
off, to all intents and purposes. 

Mr. Huisking gives the impression in his 
statement that there has been no great 
increase in the price of Castile Soap, but 
a market report shows that in April of this 
year powdered Castile Soap was selling in 
this market ranging from 19 to 2le a 
pound, and for some qualities a little 
more; whereas today the very lowest price 
at which powdered Castile Soap can be 
had (and the firm quoting states that very 
little is available) is 26c a pound. It 
would appear that the general market 
price today ranges from 30 to 35c a pound, 
depending upon the supplier and the quan- 
tity involved, and by this it would appear 
that there has been a sharp advance in 
Castile prices since earlier in the year. 

John Powell & Co., Inc. 
Noy. 17, 1936. 
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Levy Decorated 

Louis Spencer Levy was presented by 
the French Consul, Charles de Fontnou- 
velle, in New York, with the decoration of 
a Chevalier of the Legion of Honor. Mr. 
Levy is well remembered by the trade as 
the former publisher of The American 
Perfumer. 


Cosmetic—F. T. C. Conference 

The Federal Trade Commission held a 
Fair Trade Practice Conference with the 
Perfume, Cosmetic and ‘Other Toilet 
Preparations Industry at the Hotel Astor, 
New York, on November 19. The con- 
ference was presided over by Robert E. 
Freer, one of the five members of the 
Federal Trade Commission, who acted as 
chairman. He was assisted by George 
McCorkle, legal advisor to the Commis- 
sion, and Director of Fair Trade Practice 
Conferences, and by O. L. Hunt, attorney 
tothe Commission. Also sitting with these 
gentlemen on the dais were Charles S. 
Welch, secretary of the Toilet Goods 
Association, who was elected secretary of 
the conference, and Hugo Mock, counsel 
for the Toilet Goods Association. 

A set of rules as drafted by the Federal 
Tirade Commission were proposed. One 
rule after another was read, discussed, and 
voted upcn. The rules as adopted by the 
conference wil be studied by the Commis- 
sion as to whether or not they cover prac- 
tices which are contrary to existing law. 
If, in the Commission’s opinion, they cover 
practices contrary to law they will be 
placed in Group I and will be enforced by 
the Commission. Those rules which the 
Commission feels do not cover violations 
of existing law will be piaced in Greup II. 
The Group II laws cannot be enforced by 
the Commission, but represent expressions 
of the industry as to what they consider 
unethical. These can only be enforced by 
moral persuasion within the industry. 

Before the rules are finally promulgated 
by the Commission, they will be submitted 
to the members of the industry for them to 
subscribe to them. No one is bound by 
these rules until he subscribes to them. 
But even though he does not subscribe to 
the final rules, a member is liable to be 
cited under the rules of Group I since 
these rules, in the Commission’s opinion, 
cover violations of law. 

The rules adopted by the conference 
follow: 

Group 1 

Rule 1. Rule 1 is a lengthy repetition of 
the principles of the Robinson-Patman 
Act including the expression ‘‘on propor- 
tionately equal terms.” 

Rule 2. It is an unfair trade practice for 
a member of the industry directly or in- 
directly to give, or offer to give, or permit 
or cause to be given, money or anything 
of value to agents, employees, or repre- 
sentatives of customers or prospective 
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customers, or to agents, employees, or 
representatives of competitors’ customers 
or prospective customers, without the 
knowledge of their employers or prin- 
cipals as an inducement to influence their 
employers or principals to purchase or con- 
tract to purchase products manufactured 
or sold by such industry member or the 
maker of such gift or offer, or to influence 
such employers or principals to refrain 
from dealing in the products of competi- 
tors or from dealing or contracting to deal 
with competitors. 

Rule 3. The making or causing or per- 
mitting to be made or published any false, 
untrue, or deceptive statement, representa- 
tion, guarantee, warranty, testimonial, or 
endorsement, by way of advertising 
(through newspapers, magazines, circulars, 
labels, booklets, or by radio or any other 
medium), oral representation, or other- 
wise, concerning the efficacy, medicinal or 
curative properties, grade, quality, quan- 
tity, substance, character, origin, size, 
preparation, manufacture, or distribution 
of any product of the industry, or concern- 
ing the purported approval or endorse- 
ment of such product by state, federal, 
medical, or other authority, or in any 
other material respect, with the tendency, 
sapacity, or effect of misleading or de- 
ceiving purchasers, prospective purchas- 
ers, or the consuming public, is an unfair 
trade practice. 

Rule 4. Offering merchandise for sale at 
prices purported to be reduced from what 
are in fact marked up or fictitious prices, 
with the tendency or capacity to mislead 
or deceive purchasers, prospective pur- 
chasers, or the consuming public, is an 
unfair trade practice. 

Rule 5. The defamation of competitors 
by falsely imputing to them dishonorable 
conduct, inability to perform contracts, or 
questionable credit standing, or by other 
false representations, or the false dispar- 
agement of the grade or quality of the 
goods of competitors, their credit terms, 
values, policies, services, the nature or 
form of the business conducted, or in any 
other material respect, with the tendency 
or capacity to mislead or deceive pur- 
chasers, prospective purchasers, or the 
consuming public, is an unfair trade 
practice. 

Rule 6. The false or deceptive marking 
or branding of products of the industry, 
for the purpose or with the tendency, 
capacity, or effect of misleading or de- 
ceiving purchasers, prospective purchas- 
ers, or the consuming public with respect 
to the brand, grade, quality, quantity, use, 
size, material, content, origin, preparation, 
manufacture, or distribution of such prod- 
ucts, or in any other material respect, is an 
unfair trade practice. 

Rule 7. The imitation of the trade- 
marks, trade names, brands, labels, or 
other marks of identification of competi- 
tors, with the tendency, capacity, or effect 
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IMPLICIT FAITH..2 


O THOSE manufacturers of pharmaceuticals who have won the confidence of the 

American public—firms whose trade marks have come to represent assets of 
known value, we address this question: 

Have you surrounded your trade mark with the full measure of insurance to 
which it is entitled? Is there any point in your manufacturing processes at which 
you have unknowingly been penny-wise and pound-foolish? 

© * * 
In the making of C. P. Chemicals, Baker was a pioneer of measured purity—the 
first manufacturer of laboratory chemicals with an exact analysis on the label. Thus 
the trade name “Baker’s Analyzed” was born. 

When Baker entered the Fine Chemicals field, they tackled the job of maintaining 
“measured purity” by the ton—for the benefit of manufacturers of pharmaceuticals 
and medicinal products. To exceed old standards of purity was the watch-word, 
and thirty years in the exacting work of making reagent chemicals enabled Baker 
chemists to achieve this goal. Today the list of outstanding manufacturers who 
have standardized on Baker’s Fine Chemicals reads like a page from the Blue Book 


of pharmaceutical manufacturing. 
oe k * 


To the end that the public shall have implicit faith in your trade mark, the house 
of Baker pledges its research and skill in fine chemical manufacturing. As a part of 
your loyalty to the medical profession and to the public, we invite you to have a 
talk about your Fine Chemical requirements with the Baker salesman. You will find 
him a worthy representative—a true reflection of the entire Baker organization. 


See him the next time he calls. 


J.T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenus 220 South l6th Street 624 South Michigan Blvd. 





for Pharmaceutical Manufacturers 








A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 
Alkali Bromides 
Potassium lodide 
Magnesium Oxide 
Cream of Tartar 


Bismuth Subcarbonate— 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt 
Lead Acetate 
Salicylates 


Baker's fine chemicals 








METHYL SALICYLATE U. S. P. 


PHENOL U. S. P. 
(CARBOLIC ACID) 


PHENOLPHTHALEIN U.S. P. 
PHOSPHATES 

SACCHARIN MONSANTO U.S. P. 
SALICYLIC ACID U.S. P. — 
SODIUM SALICYLATE U. S. P. 





ACETANILID U. S. P. 
ACETOPHENETIDIN U. S. P. 
AMMONIUM BENZOATE U.S. P. 
ASPIR GRAN 


ASPIRIN 
(Acetyl Salicylic Acid U. S. P.) 


ASPIRIN STARCH GRANULATIONS 


10%, 16% and 20%. 
Also pink and green 10%. 


BENZOIC ACID U. S. P. 
CAFFEINE U. S. P. 
CHLORAL HYDRATE U.S. P. 
CHLORAMINE-T U. S. P. 
GLYCEROPHOSPHATES 


Monsanto Chemical Company 


Sr. Louis, U.S.A. 


30 Rockefeller Plaza Tribune Tower Everett Station Brown Marx Building Johnston Building 


Midland Building 


NEW YORK fet iter Vets) BOSTON BIRMINGHAM CHARLOTTE CLEVELAND 
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And a Prosperous 1937 


We are pleased that we have been able to offer you 
products which have contributed something to the improve- 
ment of your preparations. 


The reception you have given our emulsifiers and preserva- 
tives is indeed appreciated and we extend to you our 
sincere greeting for a Joyous Christmas and our Best 
Wishes for a Happy New Year. 


Th. Goldschmidt Corporation 


153 WAVERLY PLACE, NEW YORK 
2260 E. 15th St., Los Angeles @ 245 Union Blvd., St. Louis e 80 Boylston St., Boston @ 325 W. Huron St., Chicago 
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Forty Years of Leadership 


Since 1895 the name of Chuit, 
Naef has been synonymous with 
the production of the highest 

quality group of synthetic and 
oc. = aromatic chemicals obtainable. 





Today, as then, this reputation continues un- 
matched. 

Throughout forty years the Chuit, Naef organ- 
ization has expanded its products to the point 
where they now rank as the most complete line 





of perfume raw materials available to the soap, 
perfume extract and toilet goods fields. 

The laboratories at Geneva, Switzerland are con- 
stantly showing the way in the development of 
new aromatic materials, basic specialties and 
finished compositions that aid you in solving 





your perfume problems 
As sole United States agents, let us convince 
you of the remarkable adaptability of our prod- 


ucts to your line! 
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O THOSE manufacturers of pharmaceuticals who have won the confidence of the 

American public—firms whose trade marks have come to represent assets of 
known value, we address this question: 

Have you surrounded your trade mark with the full measure of insurance to 
which it is entitled? Is there any point in your manufacturing processes at which 
you have unknowingly been penny-wise and pound-foolish? 

* * * 
In the making of C. P. Chemicals, Baker was a pioneer of measured purity—the 
first manufacturer of laboratory chemicals with an exact analysis on the label. Thus 
the trade name “Baker's Analyzed” was born. 

When Baker entered the Fine Chemicals field, they tackled the job of maintaining 
“measured purity” by the ton—for the benefit of manufacturers of pharmaceuticals 
and medicinal products. To exceed old standards of purity was the watch-word, 
and thirty years in the exacting work of making reagent chemicals enabled Baker 
chemists to achieve this goal. Today the list of outstanding manufacturers who 
have standardized on Baker’s Fine Chemicals reads like a page from the Blue Book 


of pharmaceutical manufacturing. 


* * * 
To the end that the public shall have implicit faith in your trade mark, the house 


of Baker pledges its research and skill in fine chemical manufacturing. As a part of 


your loyalty to the medical profession and to the public, we invite you to have a 
talk about your Fine Chemical requirements with the Baker salesman. You will find 


him a worthy representative—a true reflection of the entire Baker organization. 
See him the next time he calls. 


J.T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenue 220 South [6th Street 624 South Michigan Blvd. 














A partial list of Tonnage Fine 
Chemicals held under rigid 


control, at no price premium. 
Alkali Bromides 
Potassium lodide 
Magnesium Oxide 
Cream of Tartar 


Bismuth Subcarbonate — 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt 
Lead Acetate 


Salicylates 


Baker’s fine chemicals 
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METHYL SALICYLATE U. S. P. 


PHENOL U. S. P. 
(CARBOLIC ACID) 


PHENOLPHTHALEIN U.S. P. 

PHOSPHATES 

SACCHARIN MONSANTO U.S. P. 
SALICYLIC ACID U. S. P. 

SODIUM SALICYLATE U. S. P. 


ACETANILID U. S. P. 
ACETOPHENETIDIN U. S. P. 
AMMONIUM BENZOATE U.S. P. 
ASPIR GRAN 


ASPIRIN 
(Acetyl Salicylic Acid U. S. P.) 


ASPIRIN STARCH GRANULATIONS 


10%, 16% and 20%. 
Also pink and green 10%. 


BENZOIC ACID U.S. P. 
CAFFEINE U.S. P. 
CHLORAL HYDRATE U.S. P. 
CHLORAMINE-T U. S. P. 
GLYCEROPHOSPHATES 
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And a Prosperous 1937 


We are pleased that we have been able to offer you 
products which have contributed something to the improve- 
ment of your preparations. 


The reception you have given our emulsifiers and preserva- 
tives is indeed appreciated and we extend to you our 
sincere greeting for a Joyous Christmas and our Best 
Wishes for a Happy New Year. 


Th. Goldschmidt Corporation 


153 WAVERLY PLACE, NEW YORK 
2260 E. 15th St., Los Angeles @ 245 Union Blvd., St. Louis ¢ 80 Boylston St., Boston @ 325 W. Huron St., Chicago 
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Throughout forty years the Chuit, Naef organ- 
ization has expanded its products to the point 


where they now rank as the most complete line 





of perfume raw materials available to the soap, 
perfume extract and toilet goods fields. 
The laboratories at Geneva, Switzerland are con- 


stantly showing the way in the development of 





new aromatic materials, basic specialties and 
finished compositions that aid you in solving 
your perfume problems 

As sole United States agents, let us convince 
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of misleading or deceiving purchasers, 
prospective purchasers, or the consuming 
public, is an unfair trade practice. 

Rule 8. To sell, offer to sell, or adver- 
tise industry products as and for copies, 
blends, reproductions or imitations of the 
products of another member of the indus- 
try without his consent, with the tend- 
ency, capacity, or effect of misleading or 
deceiving purchasers, prospective pur- 
chasers, or the consuming public is an 
unfair trade practice. 

Rule 9. Falsely representing, directly or 
indirectly, through advertising, branding, 
labeling, or otherwise, that any industry 
product or products have been manufac- 
tured, mixed, blended, or compounded 
into the finished article abroad and im- 
ported into this country when in truth and 
in fact such product or products have been 
manufactured, mixed, blended, or com- 
pounded in the United States of America, 
is an unfair trade practice. 

Rule 10. The securing of information 
from competitors concerning their busi- 
nesses by false or misleading statements or 
representations or by false impersonation 
of one in authority and the wrongful use 
thereof to unduly hinder or stifle the com- 
petition of such competitors is an unfair 
trade practice. 

Rule 11. (a) For any member of the in- 
dustry to pay, or contract to pay, directly 
or indirectly, to clerks or sales persons of 
customers a bonus, known as “push 
over and above any compensa- 


’ 


money,’ 
tion received by such persons, as an in- 
ducement and encouragement to push or 
stress the merits of such members’ prod- 
uct or products over competing products 
of other members of the industry, unless 
such payment is made available on equal 
or proportionately equal terms to clerks or 
sales persons of all other customers com- 
peting in the distribution of such mem- 
ber’s products, contrary to Section 2 (d) of 
the Robinson-Patman Act, is an unfair 
trade practice. 

Rule 12. (a) For any member of the in- 
dustry to employ and pay the salary, 
either in whole or in part, of any demon- 
strator or sales employee, to promote the 
sale of or to sell his product or products in 
a retail store operated, owned or controlled 
by another party in which competitive 
products of other producers are offered for 
sale and sold to consumers, without at the 
same time according to the services of 
demonstrators or sales employees to other 
purchasers on proportionately equal terms, 
contrary to Section 2 (e) of the Robinson- 
Patman Act, is an unfair trade practice. 

(b) For any member of the industry to 
employ and pay the salary, either in whole 
or in part, of any demonstrator or sales 
employee, to promote the sale of or to sell 
his product or products in a retail store 
operated, owned or controlled by another 
party in which competitive products of 
other producers are offered for sale and 
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sold to consumers, with the tendency to 
suppress and stifle competition, or with 
the tendency and capacity or effect of pro- 
ducing in the marketing of the goods a 
condition which is deceptive to the con- 
suming public, is an unfair trade practice. 


Group IT 

Rule A. The industry approves the 
practice of each individual member of the 
industry independently publishing and 
circulating to the trade his own price lists 
that fully set forth his terms of sale, mak- 
ing same available to the trade at some 
central agency to be designated by the in- 
dustry, but such information shall be 
available and open to inspection only to 
each class of distributor in competition 
with each other. 

Rule B. To avoid confusion within the 
industry each member thereof is requested 
to file with some person designated by the 
industry all trade-marks, trade names, 
labels, or brands used by such member, 
such information to be available to all 
members of the industry and to the public. 


Obituaries 


Leonard Cowles Glessner 

Leonard Cowles Glessner, founder and 
president of the Glessner Co., Findlay, 
Ohio, died November 20 as the result of 
injuries received when he was struck by an 
automobile. His proprietary medicine 
business was started as a side line when he 
was the city editor of the Findlay Daily 
Courier. In 1898 he began to devote him- 
self to the medicine business exclusively 
and he built up without outside help or 
capital the Glessner Co. which was in- 
corporated in 1905. At the time of his 
death he was still active in the business. 
He was eighty-three years old. 


George P. Huisking 


George P. Huisking, brother of Charles 
L. Huisking, president of Charles L. 
Huisking & Co., New York, died of a 
fractured skull and pneumonia in Chicago, 
November 22 at the age of fifty. Upon 
completing his education he entered the 
employ of Thomas M. Curtius & Co. of 





GEORGE P. HUISKING 
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which company his brother, Charles L. 
Huisking, was an employee. He remained 
with this Company for eleven years. 

In 1910, when his brother, Charles, 
established his own business as a drug 
broker, George Huisking joined him and 
played a very active part in the business 
from that time on. In January, 1936, the 
company opened an office in Chicago and 
George Huisking took charge of the new 
branch. Charles L. Huisking was in Chi- 
cago in November for a conference with 
his brother. As they took leave of each 
other on the street, George Huisking fell 
as he ran to catch a street car and fractured 
his skull. Pneumonia developed soon 
after and death occurred on November 22. 


Walter A. Seltzmann 


Walter A. Seltzmann, perfumer and 
vice-president of van Ameringen-Haebler, 
Inc., New York, died suddenly of a heart 
attack November 22. Mr. Seltzmann, 
who was sixty years old, was one of the 
leading and most widely known American 
perfumers. For the past sixteen years Mr. 
Seltzmann has been associated with van 
Ameringen-Haebler, Inc., and its pred- 
ecessor company, A. L. van Ameringen. 
Funeral services for Mr. Sletzmann were 
held November 24 at Montclair, N. J. in 
which town he made his home. 


John E. Mace 

John E. Mace, vice-president and gen- 
eral manager of Menley & James, Ltd., 
and of A. J. White, Ltd., New York, died 
November 7, after an illness of three 
months. Mr. Mace, who was seventy-one 
years old, graduated from the Albany 
College of Pharmacy in 1889. After en- 
gaging in the retail drug business for a 
number of years, he joined the Maltine 
Co. In 1896 he became general manager 
of Menley & James, Ltd., remaining with 
the company for forty years. 


Charles F. Stauffen 


Charles F. Stauffen, for more than fifty 
years associated with Sharp & Dohme, 
died at the Mercy Villa hospital, Balti- 
more, November 2, at the age of eighty- 
eight. Mr. Stauffen, who was born in Ger- 
many, became associated with Sharp & 
Dohme soon after he came to this country 
as a young man and remained with the 
company until his retirement in 1929. 


John L. Shoemaker 

John L. Shoemaker, sales manager for 
the Keasbey & Mattison Co., Ambler, Pa., 
died recently at the age of sixty-seven. 


Mrs. Lee H. Bauer 

Mrs. Lee H. Bauer, wife of Frank M. 
Bauer, member of the firm of Pfaltz & 
Bauer, died of a heart ailment November 9 
at her home in Rockaway Park, N. Y. 
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35 POUNDS POWCO SOAP 
=—100 POUNDS CASTILE 


lt sounds weird — —— but it is true! 


Not only does the manufacturer save considerably on the price per pound, because 
POWCO BRAND Neutral Powdered Soap is less expensive—but also he needs to use 
only 35 pounds of POWCO where he formerly used 100 pounds of highest quality 
powdered Castile. 


The reduction in soap poundage gives him a further great saving in production cost 
as the difference in bulk is made up by ingredients costing only a few cents a pound. 


This former important buyer of Castile soap had had the habit of using Castile; but 
the critical Castile soap situation, due to political and economic difficulties abroad, brought 
it forcibly to his attention that the security of domestic production here is of first 


importance. 


Price was not the object. He realized the importance of the security of buying 
domestic production, otherwise he very likely would have continued his habit of many 


years of buying Castile. 


po oe a po great sum by switching to POWCO was really secondary. 
Now, however, he has a better product, security, and saves annually a sum any one of us 
would be delighted to make, stock market profits included. 


POWCO Neutral Soaps are air floated powders, Laboratory Controlled for uni- 
form chemical and physical characteristics. 


POWCO Neutral Soaps have none of the disadvantages of Castile. Can we be of 


help to you so you can save money and have the security of domestic production? 


JOHN POWELL & C0., Inc. 


114 EAST 32nd STREET NEW YORK CITY 
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If Demonstrators Pass 


(Continued from page 725) 


have demonstrators. So it can be stated quite definitely 
that the second part of the rule is designed to eliminate 
demonstrators altogether. 

The enforcement of either or both of the parts of 
this rule dealing with demonstrators is certain to have 
a marked effect upon the merchandising of cosmetics. 
For unless manufacturers can get the Commission or 
the courts to define “‘proportionately equal terms” in 
some manner which will not be based solely upon 
volume but will include some other factors such as 
prestige, location, store traffic, and other important 
factors, demonstrators as we have known them are 
doomed. 

For if demonstrators are to be allowed only on a 
basis of volume, the manufacturers must make some 
changes in their methods of allocating demonstrators 
or must quite sharply increase the number of demon- 
strators employed. Under such circumstances, the 
only way in which a manufacturer can control the 
situation is to restrict his sales to a small number of 
large stores doing a very large volume in his line. By 
such a procedure a manufacturer greatly restricts his 
distribution and automatically limits his potential 
market. However, there is the probability that a 
manufacturer must furnish demonstrators only to any 
one class of buyers who are in competition with one 
another. Therefore, if he chose to sell direct only to 
those retail stores in which he wishes to have demon- 
strators, he can in addition sell wholesalers and let 
other retailers buy his goods from the wholesalers. 
Certainly the manufacturer does not have to give 
demonstrators to wholesalers, and likewise he does 
not have to give demonstrators to retailers who buy 
from wholesalers and who have no business relations 
with the manufacturer. 

If manufacturers want to keep a large number of 
direct accounts and supply demonstrators on a basis 
in relation to volume, then they will have to employ 
many traveling demonstrators who go from store to 
store for very short periods of time. The only other 
choice that a manufacturer has is to reduce the number 
of items in his line to those cosmetics which have been 
sufficiently demonstrated so that the public is well 
acquainted with them and will buy them. In this case 
the manufacturer would have to increase his adver- 
tising so as to overcome the loss of demonstrators. 

If complete elimination of demonstrators as called 
for in the second part of the rule adopted by the con- 
ference is demanded, then there is very little that the 
manufacturer can do about it. Such a state of affairs 
would simply mean a radical change in the merchan- 
dising methods of those who have employed demon- 
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strators. This change would doubtless have to take 
the path of increased advertising to maintain volume, 
such a step naturally calling for a reduction in the 
number of items in the lines. As a matter of fact it is 
questionable whether the salon business of certain 
manufacturers, where demonstrators for treatment 
could still be employed, could support lines of from 
one hundred to four hundred items. 


Manufacturers might be able to work out some plan 
to pay certain stores for special services under a re- 
stricted distribution plan or under a plan of selling 
direct only to those stores whom the manufacturer 
would want to perform such services and making other 
stores buy from the wholesaler. These stores would 
then maintain a specialist on the line, and the specialist 
would be paid by the store. This would, in effect, be a 
demonstrator, but since the demonstrator would be 
paid by the retailer, the method would be entirely 
legal. 

The ultimate effects of the elimination or restriction 
of demonstrators would probably be: Much broader 
distribution for most lines; increased advertising paid 
for with the money which now goes to demonstrators; 
better displays; increased consumption of all cosmetics; 
perhaps a slight downward trend in some prices. 





Cough Therapy 


(Continued from page 743) 


This combination of synergistic drugs is noteworthy 
by virtue of its containing sodium citrate which is a 
most versatile drug. It is not only an expectorant but 
is a diuretic, refrigerant and systemic antacid. These 
attributes are all highly desirable in the treatment of 
“cold” diseases. 


SUSU ON IPOCRC a. din w ictoc can aasins reaad eae sawcuuese. min. 48 
Svebueanh: CHOWALG so 5.5 5. boi sicse si tvecoies ware cota ae aerate gr. 40 
GHB WCU cies es ok re acne cane eee pee gr. 20 


Sunt O8 YING sf acok ss re rdccncsadeeencnane ah eeed qs. oz. 1 


This constitutes another formula of innocuous but 


therapeutically potent drugs. 


Sounnneritate se cos cs conc cae ee ere ee gr. 40 
Bphedsme sulpiate: 2.0222 cere rat a ee es gr. 14 
Sorup Obdlnyinehir:.-....05 case sci anace onan qs. oz. 1 


The small amount of ephedrine contained herein will 
serve as an antispasmodic with but slight if any second- 
ary reaction, i. e. nervous stimulation. 


References: Sollman, Manual of Pharmacology 
Bernard Fantus, Jr. A. M. A. Feb. 1, 1936. 
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FOR TOILETRIES * COSMETICS ¢ PROPRIETARIES 


In literally hundreds of cases, Hopkins’ Foreign and Domestic Botanical Crude 
Drugs surpass in quality U. S. P., N. F. or Government requirements, usually 
by a substantial margin. Each article assures you 100% maximum, unadul- 

€& terated strength, tested, true-to-name and quality. Our complete stocks in- 
clude every Domestic and Foreign Botanical Crude Drug for which there is a 
commercial demand—as well as prepared Specialties of a very high order and 
decided economy. 





HOPKINS’ FACTOLAC 


Deolated Almond HenasoapShampoo 


Meal Indian Gum 
— — ‘ tga @ For the preparation of permanent = ugg 
pba ta ae eee emulsions of both fixed and volatile oils. Quality is remembered 


Chalk (Precip.) Irish Moss 
Chinese Shavings Lavender Flowers 
Cuttle Fish Bone Olibanum 

Gum Arabic Orris Root 

Gum Tragacanth etc., etc. 


Insures complete homogeneous mixture 
of oils and water without trituration or 
special apparatus. An ideal emulsifier. 


long after price is forgotten” 














HOPKINS’ NEUTRAL WHITE 
SOAP 


@ Powdered, granulated. Contains no 
soap bark, free alkali, free acid or heavy 
metals. Totally free of rosin, sugar and 
foreign matter. Snow white. 


EGYPTIAN HENNA 


@ Consists solely of choice Egyptian 
leaves. Laboratory tested, absolutely 
unadulterated. Milled on slow-stone 
grinders assuring intactness of full color- 
ing content. Purely vegetable. 





FREE ON REQUEST 


SAMPLES, PRICES AND PRICE 
LIST OF HOPKINS’ CRUDE 
BOTANICAL DRUGS AND LAB- 
ORATORY BASIC SPECIALTIES. 























J.L.HOPKINS & COMPANY 220 Broadway NEw YORK 


...106,500 square feet 
of SUPERFINE BEESWAXI!! 








SORRENTO 





Visit our plant and convince yourself that we do produce a 100% sun-bleached beeswax. Our 
facilities include 142 bleaching racks, each 150 x 5 feet, enabling us to produce 70,000 pounds 


of K. K. pure beeswax per month. 


e SUN-BLEACHED AND 
(LONG ISLAND) 


KOSTER KEUNEN (29 33% 


IN THE MIDDLE WEST: WALTER H. JELLY & CO., Inc., 412-420 N. WESTERN AVENUE, CHICAGO, ILL, 






BEESWAX 






YELLOW 


SAP OW ashe 
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Cosmetic Dermatology, by Herman Goodman, 591 
pages, McGraw-Hill Book Company, Inc., New 
York, $6.50. 

Although the title of this book is misleading in the 
sense that it is more nearly an encyclopedia of cosmetic 
manufacture than it is a text on dermatology, the work 
is of first importance. The first half is devoted to a 
dictionary of raw materials used in cosmetic compound- 
ing; the second half comprises formulas for many types 
of cosmetics with some discussion of the physiology of 
the skin. Formulas have been gleaned from many 
sources, as well as originated, and so modified that the 
products stand up under shelf testing. 

The dictionary itself is unusually complete, compar- 
ing favorably with those available in some of the stand- 
ard Continental works, and is divided into groups of 
substances described in official sources and those not 
officially described. For each material, the first de- 
scriplive paragraph, “Action and Purposes in Dermato- 
cosmetics” is especially valuable. Succeeding chapters, 
covering the whole field of cosmetic manufacture and 
application to the skin, include fine descriptive material 
on the physiology and pathology of the skin, a discus- 
sion of factors in the formulation of the cosmetic prepa- 
ration, and a large group of formulas. Vitamins and 
hormones are cautiously discussed. 

The author is a well-known dermatologist and is thus 
qualified to write along lines best avoided by others in 
the cosmetic field. For the same reason, however, the 
point-of-view and the chemical knowledge are not 
always satisfactory. To quibble, the dictionary could 
have been improved if English, rather than Latin names 
had been given to the items. In the body of the book, 
the author indiscriminately talks to the manufacturer, 
the consumer, and to fellow physician, which sometimes 
leads to confusion. The formulas themselves, although 
probably leading to stable products, are often not in 
accord with best modern practice, particularly notable 
being the great excess of alkali present in shaving 
creams and in some of the cold creams. 

These faults have been mentioned because they con- 
trast sharply, and are relatively minor, when compared 
with the immense amount of valuable information in- 
cluded in this indispensable work. 
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Remington’s Practice of Pharmacy, by E. Fullerton 
Cook and Charles H. LaWall, Eighth edition, 2180 
pages, 703 illustrations, J. B. Lippincott Co., $10.00. 
The authors of this eighth edition have been asso- 

ciated with its editorial staff since 1901. In the past 

quarter of a century the practice of pharmacy and 
pharmaceutical education have undergone revolution- 

ary changes. Both E. Fullerton Cook and Charles H. 

LaWall have been intimately familiar with every phar- 

maceutical development of this period. The complete- 

ness has been assured by the assistance of 35 collabora- 
tors, experts in their respective fields. 

This eighth edition has as a basis the new U.S.P. XT; 
the N.F. VI; and the latest edition of the New and 
Non-Official Remedies; but numerous other important 
therapeutic agents and notable unofficial preparations 
have been included. 

A glance at the contents of this new edition will 
reveal something of its extensive scope: Part I: Intro- 
duction, History, Pharmacopoeias, Formularies and 
Other Standard Books. Part Il: Technical Operations 
In Pharmacy. Part IIT: Galenical and Other Pharma- 
ceutical Preparations. Part IV: Inorganic Chemical 
Compounds. Part V: Organic Chemical Compounds. 
Part VI: The Responsibility of The Pharmacist Under 
The Law. Part VII: The Pharmacist As An Analyst. 
Part VIII: The Manufacturing Pharmacist. Part IX: 
The Professional Pharmacist. Part X: The Pharma- 
cist In Public Health Service. Part XI: Biological 
Products. Part XII: Specialized Pharmacy. Part 
XIII: Antidotes. XIV: Glossary of Uncommon Phar- 
maceutical and Technical Names, Terms, and Sub- 
stances. Glossary of Medical Terms. Useful Formulas 
and Their Ingredients. 


Candle Manufacture, by Dr. N. N. Godbole, Benares 
Hindu University, published 1935, paper binding, 29 
pages illustrated $1.50. Chemical Publishing Co. of 
N. Y. Ine. 

The subject of candle manufacture seems to be fairly 
well covered in this little book which is the result of the 
practical experience gathered in the Denares Hindu 
University. Chapters include “Raw Materials,” ““Aux- 
iliary Materials,” ‘Wicks,’ ‘Melting Point,” “Unit of 
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Light,” “Manufacture of Candles,” etc. All the 
machinery necessary for manufacture is illustrated. 
Principles of Chemistry, by Joseph H. Roe, Ph.D., 

Fourth Edition, 475 pages, cloth, The C. V. Mosby 

Co., Price $2.75. 

This is an introductory textbook of inorganic, organic 
and physiological chemistry for Nurses and students of 
home economics and applied chemistry. It contains 
laboratory experiments. The fourth edition of this 
work has been made necessary by the marked advances 
in chemistry that have been made in the past four years. 
This is particularly true of the chapter on vitamins and 
hormones. There is added chapters on the sex hor- 
mones, the pregnancy tests, and the thymus gland. 
The book is intended to meet the requirements of the 
forty-five to sixty-hour courses in chemistry for nurses 
recently recommended by the National League of 
Nursing Education. 

Disinfection and Sterilization, by E. C. McCulloch, 
525 pages, Lea & Febiger, Philadelphia, $5.50. 

This book is a reference work for bacteriologists, 
physicians, public health workers, laymen concerned 
with sterilization and disinfection, etc. The latest in- 
formation on the germicidal value of disinfectants and 
their action upon different species of microorganisms is 
assembled in the book, much of the material being pre- 
sented for the first time in an easily understandable 
manner. 

A Pocket Book for Chemists, by Thomas Bayley, 
edited by Robert Ensoll, The Chemical Publishing 
Company, N. Y., 33.50. 

This handbook, containing much of the material 
found in the usual handbook, profits from a somewhat 
different arrangement and selection of material. Seven 
major sections are on mathematics, weights and 
measures, physical data, general analysis, gravimetric 
analysis, volumetric analysis, and a compilation of mis- 
cellaneous information. 

Modern Technique for Beauty Culturists, by 
Elizabeth McGrath and Noble M. Eberhart, Second 
Edition 100 pp. New Medicine Publishing Co., 
$2.00. 

This is an invaluable little book for anyone engaged 
in the beauty parlor business. The various chapter 
headings explain the contents: Physical Therapy As 
Applied To Beauty Culture; Complexion Care; Facial 
Muscle Toning; The Care of the Scalp; The Importance 
of Beautiful Arms and Hands; Skillful Service as a 
Means to Increased Earnings; What Every Beauty 
Technician Should Know. 

The Hair In Health and Disease, by Edward Law- 
rence, 181 pages, cloth $1.75, Pitman Publishing 
Corporation. 

That alopecia is a minor sign of the modern decadence 
of civilized man; that there is such a thing as natural 
baldness; that hypertrichosis or excess of hair can be 
either an inheritance from ape-like ancestors, or may 
be due to the abnormal action of the ductless glands; 
and that in either case it is capable of being transmitted 
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from sire to son is the deductions drawn and explained 

in this work. The main fault with this work seems to 

be the tendency of the author to wander somewhat 
away from the subject. 

The Poison Pen of Jersey, by F. D. O'Sullivan, pub- 
lished by The O’Sullivan Publishing House, Chicago, 
$2.75. 

This is an attempt to answer propaganda spread by 
organizations such as ‘Consumers Research” against 
cosmetics and other manufactured articles. Since the 
author raises the all-too-familiar red scare and tries to 
answer criticism in the same unmeasured and un- 
reasoned terms used by the so-called consumer organiza- 
tions, the book is of little value except as temporary 
diversion. The industry, knowing its standing, has 
more to fear from its too flightly defenders than from 
crude attackers. 

Introduction to Materia Medica and Pharma- 
cology, by H. A. McGuigan and Edith P. Brodie, 
First Edition illustrated, 580 pages. C. V. Mosby 
Coz, $2.05. 

For convenience this work has been divided into two 
parts: Part I—Elementary Materia Medica; Part II— 
Advanced Materia Medica and Therapeutic Applica- 
tion. Of special note are the chapters on solutions and 
arithmetic. Although of vital importance these sub- 
jects have often proven difficult to students so that 
great care has been taken in this work to make these 
chapters correct and clear. 

How to Sell To and Through Department Stores, 
by E. B. Weiss, cloth 216 pp., McGraw-Hill, N. Y. 
At last here is a book on selling that is really worth 

while. It deals not with theory alone but actually pro- 

duces and sells the goods—right through the depart- 
ment store. Harmony between producer and retailer 
result in increased earnings for both. This book ex- 
plains how this can be brought about. Of particular 
interest to salesmen is the chapter “What Manufactur- 
ers’ Salesmen Should Know About Retail Merchandis- 
ing.” This book will undoubtedly be widely read by 
manufacturers who sell their merchandise to depart- 
ment stores as its incorporation as a series of articles in 

Printers’ Ink has been highly successful. 

Interpretation of Laboratory Findings, by R. H. 
Goodale, 170 pages, published by F. A. Davis Com- 
pany, Philadelphia. $2.25. 

This book gives in compact form laboratory data 
which the physician uses in his daily practise. Part I is 
made up of normal values and the interpretation of 
abnormal values of the various body fluids and excre- 
tions. In part II the diseases are listed alphabetically; 
part III briefly discusses the physiologic pathology of 
the body fluids and excreta and part [V contains 
methods of collecting and preparing body fluids and 
tissues for the laboratory. 

Chemical Synonyms and Trade Names, by William 
Gardner, 495 pp. D. Van Nostrand $12.00. 

This well-known dictionary and commercial handbook 
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One corner of the United Drug Co.* 


laboratory showing Stokes ‘‘DD-2” 
heavy-duty Rotary Tablet Machine 
(right) for making larger tablets and 
for ‘‘slugging’’ and the latest model 


Stokes ‘’BB-2” Rotary (left) for sub- 


sequent tablet making. 


*One of the leading pharmaceutical 
manufacturers, here and abroad, who 


are users of Stokes equipment. 


Uses Stokes Tablet Machines 


For For more than a quarter of a century the United Drug Co. has used a 
large battery of Stokes Tablet Compressing Machines to which from time 


to time they have added new machines. Just recently, when they further 
| Slugging | expanded their tablet-making facilities, they selected the latest model 


Stokes Rotary machines and auxiliary equipment. This most recent 
addition includes a large “DD-2" for “slugging” granulations and for mak- 
ing larger tablets, four ‘“BB-2"’ models for quantity production of certain 
tablets, two “D-3” machines, three oscillating granulators, special-metal 


as mixers, and coating and polishing pans. 
These latest Stokes machines embody features found on no other equip- 
well ment. Their modern design reflects our close association of more than 40 
years with the pharmaceutical industry. Within the past five years every 
as Stokes single-punch and rotary tablet machine, as well as all the auxiliary 


equipment, has been replaced by a new or an improved model. When you 
are expanding your facilities or replacing your present equipment it will 
pay you to investigate carefully the advantages of these new models. 


Tablet We also maintain a laboratory division which is at your disposal, en- 
abling us to cooperate with you in the solution of certain of your manufac- 
Making turing problems. This division has played an important part in advancing 
the technique of lubricating granulations, in developing the “slugging” 
method of granulating, in improving enteric coatings, etc. 


STOKES PHARMACEUTICAL EQUIPMENT 


SEND FOR: 
a , ee Tablet Making Machines Percolators and Extractors Lip Stick Molds 
(a) “Granulating by Slugging, Granulating Mixers Bottle Washers Compact Presses 
an article reprinted from Oscillating Granulators Solvent Recovery Apparatus Ointment Mills 
DRUG & COSMETIC INDUS- Coating and Polishing Pans Vacuum Pumps Capsule Molds 
TRY. Drying Closets Tube and Jar Fillers Capsule Fillers 
(b) Stokes new folder, ‘Tablet Drug Mills Powder Fillers Vacuum Stills 
Making Machinery,” describ- Ball and Jar Mills Jacketed Kettles Vacuum Dryers 
ing all necessary equipment Sifters and Mixers Emulsifiers Water Stills 
in detail. Tablet Triturate Molds Suppository Molds Special Machinery 
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OKES MACHINE COMPANY 


PHARMACEUTICAL EQUIPMENT 





AS F.J.ST 


2 Tabor Road Olney P. O. Philadelphia, Pa. 
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BY Anning, “Oe eee 


PRODUCTION ENGINEER 


FLOOR HEATING 


Over in Philadelphia a large machine 


shop has tried out the new German idea of 


heating industrial buildings through the 
floors, and a friend of ours, who has seen 
it’s a swell idea. Also a very 
logical one when you think of it. The 
method is applicable only to new construc- 


it, says 


tion. It consists simply in laying steam 
pipes in the floor area and pouring con- 
crete over them. The pipes of course must 
be spaced at correct intervals to secure 
In this manner the 
floors heat up and warm the building by 
radiation. No other radiators or heating 
devices are required. The concrete never 
gets hot enough to be uncomfortable and 
the slow uniform radiation over an entire 
floor area keeps the building at the re- 
There are no wide 


uniform radiation. 


quired temperature. 
temperature fluctuations as there are in 
other systems, and at night, the building 
does not chill off as much. When you 
come to think of it, how logical this is. 
There can be no hot spots and no cold 
spots, regardless of the erection of parti- 
tions or the placement of machinery. This 
at once makes a building more flexible and 
less expensive to alter because a partition 
change does not also require an alteration 
in the heating system at the same time. 
Such a floor should make it easier to keep 
a building clean as wash water and leaks 
would evaporate quickly. Worries about 
leaks in the steam system would be 
eliminated because the wet concrete 
would seal all joints and pores when the 
floor is poured. The idea seems tech- 
nically sound. The builders of Boulder 
Dam put pipes into it for the purpose of 
removing the heat generated by hardening 
of the concrete, so if this is sound, the 
opposite is too. This suggests another 
application in insulating roofs against the 
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heat of summer. By laying pipes in the 
roof slab just under the roofing material, 
it would be possible to circulate cold water 
through them to absorb the heat that 
otherwise would penetrate through the 
roof into the building. Many manufac- 
turers follow this idea by keeping their 
roofs flooded and by spraying them con- 
stantly. But the first idea seems better 
for the reason that the water would not be 
wasted as it could be used for boiler feed 
and for process work after it had circulated 
through the roof pipes. Incidentally we 
have been informed that where the heated 
floors have been tried they have eliminated 
foot complaints from workers who have to 
stand constantly on concrete. 


READ CAREFULLY 


On two occasions in the past we have 
mentioned the need for a self contained 
face powder plant in which powder could 
be mixed and milled at the same time. We 
pointed out that the use of a pulverizer 
entails the use of a mixer to proportion the 
ingredients beforehand. Then, a more or 
less dusty transfer to the pulverizer is re- 





The Drug and Cosmetic Industry 






quired. If the colors of successive batches 
are to be matched perfectly, the milled 
powder must be mixed again and adjusted, 
owing to the fact that no two successive 
lots of coloring matter are ever exactly 
alike. 

It appears now that there is already a 
machine on the market which with a few 
modifications, will fill the bill exactly. 
You’d never guess what it is, not in a 
thousand years. It is a standard sausage 
cutter which has been in use in the meat 
packing industry for many years. These 
machines look like ordinary, horizontal 
type face powder mixers from the outside. 
Inside they are radically different. The 
bottom of the mixing trough is divided 
into two sections, like the bottom of a 
double arm mass mixer, with the sections 
running parallel to the side walls of the 
mixer. Each section contains an open 
spiral. One spiral forces the material to 
travel in one direction, the other forces it 
to travel back again from the cutting or 
bashing chamber. This chamber forms 
one end of the machine. It contains a 
series of knives mounted on a high speed 
shaft. The material from the feed spiral 
is forced into these knives and it is given 
a terrific beating in the bashing chamber 
and then is carried around to the other 
spiral which returns it to the opposite end 
of the machine. At this point it is fed 
into the feed spiral again. But if it is 
sufficiently milled and the color matches 
perfectly, the discharge gate may be 
opened and the product discharged. 

At the present time the helical screws 
operate at 60 r.p.m. and the cutter re- 
volves at a speed of 1100 r.p.m. Obviously 
this isn’t fast enough for extremely fine 
grinding, although it will suffice for the 
majority of cases. So when we investi- 
gated the machine we suggested speeding 
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OpssoLEscENCE in packaging ma- 
chinery or methods often sneaks up on 
you—-saps profits behind your back, so 
to speak. Of course, you would not 
knowingly waste money—but there are 
ways of saving that may not have come 
to your attention, or your packaging 
department's. 


For example, you may still be wrap- 
ping all or part of your production by 
hand, because you feel that your vol- 
ume on any one product or size of 
package does not warrant the invest- 
ment in a machine. You can now 
obtain a very moderately priced wrap- 
ping machine that handles many 
different sizes of packages and uses 
practically any type of wrapping ma- 


terial. In recent months many con- 


cerns have installed this machine and 
are making substantial savings. 


Even in plants that do all their 
packaging operations by machine, sav- 
ings can be made by replacing obsolete 
machines with modern types. Modern 
machines run faster—greater produc- 
tion from labor and floor space. They 
require less material to wrap the pack- 
age—also waste less. Moreover, ma- 
chines equipped with Electric Eye for 
registering printed roll stock enable 
you to buy material in this economical 
form, saving at least 20% on cost. And 
they do a better job, adding to the ap- 
pearance and salability of the product. 


If you will write and tell us what your 
present packaging equipment is, we 
will tell you what our latest machines 
of each type will do in comparison. 


PACKAGE MACHINERY COMPANY, Springfield,% Massachusetts 


NEW YORK @ CHICAGO e@ CLEVELAND @ LOS ANGELES 
MEXICO, D. F., Apartado 2303 
Melbourne, Australia: Baker Perkins, Pty., Ltd. Peterborough, England: Baker Perkins, Ltd 





Some of the many products 
wrapped on our machines. 


PACKAGE MACHINERY COMPANY 


Over 200 Million Packages per day are wrapped on our Machines 
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up the beater shaft to 2000 r.p.m. Also 
we suggested replacement of the standard 
cutting knives with square faced hammers 
to be mounted on the drive shaft and we 
suggested changes in the design of the 
bashing chamber. The maker of the 
machine was sitting on a gold mine and 
didn’t know it because his experience was 
limited to the packing industries. But he 
went into action fast andis already working 
on the changes in design suggested by us. 

Here’s what a face powder maker will 
be able to do with this machine: He will 
dump all the ingredients, the color and the 
perfume into the mixing trough. The 
machine will then do its own pre-mixing. 
It will pulverize the batch and finish it to 
perfection. The batch can be left in the 
machine until samples show a perfect color 
match. To provide for differences in the 
intensity of coloring matter, the face 
powder maker will be able to add a little 
more colors or a little more white powder, 
just as he would in a mixer. We would 
be very much surprised if it took more than 
fifteen minutes to finish a batch using raw 
color. In cases where extended colors are 
used, this period of time would be cut in 
half. Thus the machine provides for the 
entire process without transfers, without 
conveying mechanisms and without dust. 
By the same token it would not be an 
impossible task to build a sifting element 
into it. But with proper pulverization 
this should not be necessary. 

It is curious to note the number of in- 
teresting by-products that are uncovered 
by production research. We came upon 
this machine during the course of an in- 
vestigation upon an entirely different 
product and for an entirely different pur- 
pose. When we got a chance to examine 
the machine we could see no end of pos- 
sibilities for it. As a matter of fact, when 
we first uncovered it, we thought it would 
(and it certainly will) be useful to us in 
connection with cutting a certain drug to a 
uniform mesh. So far as we know, no one 
in the trade was ever required to grind a 
drug within the close tolerances that ia 
this case were given to us. All of the cus- 
tomary types of grinding equipment were 
the material could not 
stand attrition or impact, por could it be 
moistened. So we were looking for a 
machine which would feed the material at 
a slow, uniform rate and which would 
make a clean cut without attrition or im- 
pact. So after we’d looked from Hell to 
Harlem we turned this up. It looks to 
us that this machine will not only provide 


useless because 


the answer to face powder making but 
it will also be a swell machine for cutting 
crude drugs uniformly for percolation. 

We will be very glad to hear from all 
those who are interested in mixing or 
grinding whether it be face powder, rouge 
or drugs. We'll be glad to give you the 
manufacturers name. Meanwhile as soon 
as suggested changes are made we shall 
make another report on it. 
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STILL 

The Precision Scientific Company, 1743 
N. Springfield Avenue, Chicago, Illinois 
announces a new Midget Water Still pro- 
ducing one quart per hour of pure dis- 
tilled water on only 800 watts current con- 
sumption, for plugging in to any standard 
electric outlet. The new still offers many 
of the same tested and approved prin- 





ciples of design as exemplified in ‘‘Pre- 
cision” laboratory and industrial type 
water stills in the larger sizes. After water 
and electricity are turned on the still 
operates automatically. It needs no 
permanent piping connections, since water 
supply and drain are adequately served 
with rubber tubing. 

Volatile gases such as carbon dioxide, 
chlorine, and expelled 
through a screened vapor exit at the top of 
the long condensing column before the 
vapors are condensed, rendering the water 
gas free. 

There are no valves or floats to manipu- 
late, no moving parts to get out of order, 
no coils apt to lime, leak or clog, and the 
dome is easily removable to facilitate 
cleaning. 

The still is built of heavy brass and 
copper, with all evaporating and condens- 


ammonia are 


ing surfaces coated with pure block tin, 
and exterior nickel plated. Dimensions 
are 23” high, 8’ diameter, overall width 


ne. 
CONVEYING MATERIALS 


We had the pleasure a few years ago of 
bringing to your attention a distinctively 
the Redler Con- 
The Redler conveyor is a remark- 


new type of conveyor 
veyor. 
able machine in many ways, but one of its 
deficiencies is that it is rather difficult to 
clean to the degree made necessary in 
handling a variety of materials which con- 
taminate each other. It can of course be 
cleaned better than many types of con- 
veyor, but still not enough to find uni- 
versal use. This obstacle appears to have 
been hurdled by a new type of conveyor, as 
different from the Redler as the Redler 
was from bucket elevators. This new 
conveyor, made by Johns Conveyor Corp., 
605 Broad Street, Newark, consists essen- 
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tially of a moving rubber pipe line. This 
pipe or hose is made up of two sections, 
each of which, when closed, dovetails with 
the other. Inside of the pipe there are 
rubber partitions for the purpose of pre- 
venting slippege and packing in high ver- 
tical lifts. ‘he pipes are made in con- 
tinuous sections which travel around 
pulleys at the loading and discharge 
points in the system. These pulleyes are 
so designed that they impart a slight 
twist to the pipe, thus preventing any 
possibility of opening at the seams. In ° 
operation, the pipe passes around a pulley 
at the bottom of the system and is opened 
up to receive its load. It closes again, 
carrying the material to the discharge 
point where it is again opened for dis- 
charge. To use a delicate comparison, the 
system is like a traveling gut. It is 
claimed that the conveyor will carry in 
any direction and for any distance, with 
as many bends or turns as may be required 
to fit it into a given space. One of the 
engineers of the company informed us that 
this conveyor will handle any kind of 
material wet or dry, and that indeed, it 
san be used for conveying liquids. Sizes 
are available with pipe diameters from 
two to twelve inches, having capacities 
from six to one thousand tons of material 
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Typical set-up of new moving pipe con- 
veyor, with details of pipe construction. 


per hour depending upon its density. It 
is claimed, that since the material in the 
conveyor does not move abrasive effects 
are avoided, and that being rubber, there 
is no danger of corrosion. 

As to cleaning, this is made easy be- 
cause the conveyor dumps itself com- 
pletely. Because the entire system travels 
to one place, a man can stand at the feed 
point where the pipe opens up and either 
blow it out thoroughly or wash it out with 
a hose. We are planning to look over an 
installation in the near future. The thing 
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BOTTLING— 
ode ae 





ie We Ayes Nl 
te 


Has an established acceptance and [iF on 7 
proven efficiency. It can be obtained os am ETT EE 
for Fully Automatic or Semi-Automatic 
operation. 





We show here some of the well-known 
U.S. Equipment that is in extensive use 
in bottling plants thruout the country, 
utilizing semi-automatic operation. 





U.S. Hand Vacuum 


| 
| 
| U S. 8-tube Siphon | 
Filler | | 


Filler 














U.S. Portable 
Drain Truck 





| 

U.S. Revolving | 
Conveyor Table | 
| 

| 





A One-man Combination Outfit 
for Filtering, Filling and Pumping 











U.S. Rotary Washer 





| 
“Polar” Water Still 












| 
| 
Manufactured U.S. Belt Conveyor Tables in 10 foot lengths ae | 
| exclusively by us 
| ; ; ; 
| =I yeEE=—= Bottling and Packaging Engineers === | 
| | a and Manufacturers of a complete line a 
| venta of Automatic and Semi-Automatic pole 
| | a Bottling Equipment. LABOR | 
1059- 4027 es Rockwell St. Offices in all principal cities CHICAGO, 
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looks good to us for handling face powder; 
for handling ground drug to percolators; 
for handling exhausted mare to dregs 
stills and for other operations requiring 
a conveyor that can be cleaned thoroughly. 


LIGHTNIN’ 


Mixing Equipment Company, Inc. 
of Rochester, New York makers of 
“Lightnin’’’ Portable Mixers announce the 
development of a new style model “L” 
laboratory mixer. Powered by a 1/30 
H. P. totally enclosed, air-jacketed and 
fan cooled motor, this mixer duplicates on 
a laboratory scale the actual work of large 
scale production. It is ruggedly built and 
designed for continuous duty operation at 
full load. Shafts and propeller furnished 





either in stainless steel or monel metal. 
Wing nuts permit numerous adjustments 
to produce a wide variety of mixing 
actions. 

The Model “L” is furnished with monel 
tube and chuck which permit five inches 
of shaft adjustment. The housing is 
equipped with an oil-less outboard bearing. 
Housing is tapered for insertion in small 
neck bottles or jugs. This mixer can be 
equipped with folding propellers which 
open by centrifugal force after insertion 
into small openings. Can also be fitted 
with bung-hole adaptor. The weight 
complete is slightly under seven pounds. 

Besides its laboratory uses, this model 
is finding many applications on a commer- 
cial scale for mixing small batches of 
fluids. 


PILOT PLANT INC. 

There is a keen need for an industrial 
and chemical engineering laboratory to be 
operated on a pilot plant scale. No in- 
dividual plant in the industry is big enough 
to have a complete pilot plant. No mat- 
ter how extensive private pilot plants may 
be, they never are extensive enough to 
provide the variety of equipment that is 
needed by modern research. Always there 
is something lacking. It may be a frac- 
tionating column; it may be a special type 
of grinder; it may be a certain type of 
mixer. The result is that a good deal of 
delay and guesswork and risk is involved 
in developing a laboratory formula or a 
new process. Practically every machinery 
manufacturer maintains a testing labora- 
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tory at considerable expense. But none of 
them is worth anything insofar as a com- 
plete process study is concerned. You can 
You can get a 
But 
when the process consists of several opera- 
For example, you 


get a filtering test made. 
mixing or a grinding test made. 
tions you are licked. 
may wish to run a test on a material that 
requires a certain type of mixing, followed 
by filtration. You send the material to 
the filter manufacturer and you learn that 
he has no mixer. You send the material 
to the mixer maker and you find that he 
has no filter. Very often a builder of 
mixers will have every kind excepting the 
one that will do the job the way you want 
it done. When the nature of the material 
is such that it can be broken up in lots and 
each operation tested individually, it is 
possible to conduct tests on various phases 
of the process at the same time. This, in 
the most favorable case, involves annoying 
delays and very often inconclusive results. 
All such tests should be conducted under 
the supervision of the man who must con- 
duct the process eventually, but this is 
rarely practical because too much time is 
required to visit test plants in various 
places, and besides it isn’t always possible 
for an equipment maker to run tests just 
at the time the would be there. 
Another difficulty lies in getting equip- 
ment makers to run the tests in accord- 
ance with the procedure you give them. 
They haven’t your experience, nor your 
viewpoint; they know more than you do 
about their own equipment, but they 
rarely have any practical conception of the 
equipment that has to function with it. 
The Pilot Plant we would like to form 
would be more completely equipped than 
any plant in the industry. It would be 
conducted on a basis that would permit a 
manufacturer who is working out a secret 


man 


process to send his own men in and run 
the equipment themselves. Its staff 
would be headed by an experienced and 
capable chemical engineer and a very good 
pharmaceutical chemist, who would give 
advice when asked for it. A nominal 
charge based on equipment and labor 
hours would be made for its services. It 
should be conducted as a non-profit 
organization, owned and subsidized by the 
trade. 

Everyone with whom we have discussed 
the idea agree as to the need for such an 
organization, but they all say it is an 
idealistic dream because the trade would 
not finance it. This may be true but we 
doubt it because this trade, like every 
other, spends a lot of money on scholar- 
ships, which may or may not produce 
tangible results. The organization we 
have in mind would be a very different 
thing from chemical engineering labora- 
It would be more com- 
It would be conducted 


tories in colleges. 
pletely equipped. 
by men with the necessary practical ex- 
perience as well as the necessary training, 
of professors with limited ex- 
Any- 


instead 
perience and students with none. 
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way it’s a grand dream and if a rich uncle 
leaves us a slab of dough we may organize 
such an enterprise ourselves—on a profit 
basis of course. It would be a very useful 
adjunct to our professional work. 


AIR CONDITIONING 


The subject of air conditioning con- 
tinues to interest the trade. While much 
has been written, there is still a lot of 
guesswork about the subject. Survey 
engineers are capable of confusing the lay- 
man with all sorts of incomprehensible — 
data and tricky charts. Boiled down to 
essential requirements all that an air con- 
ditioning system should be required to do 
is to provide an average humidity of 
47% and a maximum summer temperature 
of 80° F. regardless of outside conditions. 
For the manufacture of effervescents a 
lower humidity will be required but this is 
very easy to secure. We are thinking 
primarily of securing comfortable working 
conditions in the office and in the factory. 
To arrive at what a complete system will 
cost installed multiply the number of 
square feet to be conditioned by $1.10 
by one method. Another method: mul- 
tiply the number of tons of load by $400 
per ton. A ton of refrigeration suffices for 
approximately 4000 cubic feet of space. 
The first method was arrived at by the 
Austin Company, who have had years of 
experience in building air conditioned 
plants. The second method is generally 
used by air conditioning engineers. Both 
methods are rough of course. A detailed 
survey will make a difference in the figures 
of course, but for estimating purposes you 
will find either of the two methods given 
above fairly close. We've seen a lot of 
jobs which, estimated on either basis, 
came very close to the mark when the 
final figures came in. 

There are numerous short cuts in air 
conditioning. One is to use deep well 
water, circulating it through fin coil unit 
heaters. Such a system, if enough well 
water is available, will provide summer 
cooling, and the same set of heaters can be 
used in winter for heating. The Austin 
company has just built a plant like this in 
the mid west, having a couple of big 
refrigerating units in the line which cut in 
only when well water is inadequate to 
provide sufficient cooling. Another method, 
when water is plentiful and cheap, is to 
keep a spray going over the entire roof. 
Still another good idea would be to circu- 
late well water through the fin coil units 
and then through pipes laid into the roof 
slab. This would secure maximum use of 
the water. This same thought might be 
developed still further by spraying the 
exhaust water over the entire roof surface, 
which would lower surface temperature by 
evaporation. The main thing in air con- 
ditioning is to obtain a system that can be 
used for heating in winter as well as cooling 
in summer, and to provide means whereby 
natural ventilation can be used when out- 
side conditions are favorable. 
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Something NEW in Tablet Coating Pans! 


The new electric direct drive stand for copper or galvan- 
ized iron tablet coating and polishing pans is the first im- 
portant departure in the design of such pans in many years. 

The new Colton Direct Drive Coating Pan is a complete 
self contained unit having its own direct drive mechanism 
mounted on the base, thus eliminating all belts and shaftings 
and making a pan much quieter in operation and very much 
easier to operate. The shape of these pans and the angle 
at which they are set are correct to give finest results in 
coating and polishing and are based on Arthur Colton’s many 
years of experience of building such equipment for the drug 
industry. 

These pans are made of copper or galvanized iron in a com- 
plete range of sizes and capacities to suit your requirements. 
Polishing pans can be lined with canvas at a small extra cost. 






Send for our new circular 
THE NEW ELECTRIC DIRECT 
DRIVE STAND 


ARTHUR COLTON 
COMPANY 


2620 East Jefferson Ave. Detroit, Michigan Fa SS FES ES 





No. 4 STAND WITH COPPER PAN 














Day Force Feed Day Hunter _ 
Ointment Mill Sifter and Mixer 


GRINDING, SIFTING, 
MIXING, DISSOLVING 
EQUIPMENT 


For processing ointments, lipsticks, 
rouge-masses, tooth pastes and pow- 
ders, bath salts, drug-extracts, tablet- 
granulations, heavy cosmetic pastes, 
clay packs, extraction of crude drugs 
under vacuum, heating or cooking 
during mixing, etc. 

















Descriptive material on processing 
equipment for these purposes will be 
mailed on request. Or if you have a 
specialized problem in processing, 
our engineering department will be 
glad to work with you in determining 
what equipment is best suited to your 
needs. 


The J. H. DAY COMPANY 


Factories and Principal Offices 


CINCINNATI : : : OHIO 


Day Paragon Day Cincinnatus 
Liquid Mixer Double Arm Mixer 
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ABBE-LENART MIXERS 


Pay Produetion Profits 


THEY GRIND--DISPERSE--DISSOLVE-- 
EMULSIFY IN ONE OPERATION 


In One Third the Time Now Required 
With Reduced Operating Cost 


With Less Power Consumption 
In Less Floor Space 
More Rapid, Easier Cleaning 


Let Us Prove It 


We'll test your product in our laboratory or 
send you a Lenart on trial. You judge its merits. 


For liquids—semi-liquids—pastes—emulsions 
—lotions—liniments—ointments—creams. 





Change can type Lenart Mixer, fe Lenart Mixer for operation under 
Cae co oe Lawes i ee PTE ENING: GO). horse eee 
Mills—Mixers—Cutters—Sifters—Emulsifiers ing and cooling. 


56 Church Street New York, N. Y. 


FOR LIQUIDS e SEMI-FLUIDS e SEMI-PASTES e PASTES e EMULSIONS e LOTIONS e LINIMENTS 
SOAPS e CREAMS e OINTMENTS e TOOTH PASTE 





CES 















Proctor Dryers are being successfully 
used by many of the large drug, pharma- 
ceutical and cosmetic manufacturers for — 
the scientific and uniform drying of a wide © 
variety of products, and the Proctor Soap ; 
Chilling Rolls and Dryers are standard — 
equipment among the large soap manu- 
facturers of the country. If drying is re- 
quired in any stage of your production, — 
you will want to obtain a dryer that is 
scientifically designed and one that will : 
offer you the greatest drying uniformity. 
As you know, the texture, color and qual- 
x ity of a product is often dependent upon 
New Proctor Cabinet Tray Dryer New Proctor Soap Chilling Roll perfectly uniform drying. It is therefore | 
advisable to consult dryer specialists. 


PROCTOR & SCHWARTZ ¢ INC ¢ pniapetpHia 
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MORE “FINES” THROUGH 300 


MESH WITH ONE PASS 


with the new, Dusiless 


KRO-PULVERIZE 


REG. U. S. PAT. OFF. 


without the use of sifting, screening, 
separators or fans. 





Unusual? Not with the Mikro-Pulverizer. 


Mikro-Pulverizing produces the degree of fineness 
desired with absolute and constant control of particle 
size and uniformity. And in one operation. 

For milling drug extracts, face powder, rouge, crude 


drugs, tooth powder, chemicals and many other ma- 


terials. Improve your products by Mikro-Pulverizing. 


Send us a sample of your product for a test grind 
in our laboratory. No obligation—of course. 


PULVERIZING MACHINERY Co. 


Roselle Park, N. J. 


107 Valley Road : = 


Many different fine Chemicals for hypodermic use 
are ground in this one completely stainless steel No. 
ISH Mikro-Pulverizer. Extreme care is taken to insure 
absolute purity of the products. The pipe leading downto 
the mill housing carries filtered air. Rubber connection is 
used between the mill discharge and the receiving box. 

















PROFITABLE REBUILT 
EQUIPMENT 


Take advantage of the unusual “hard-to-find’’ 
equipment listed below! 


1—Stokes No. 2C piston type Tube Filler, motor driven. 
1—Stokes No. 2B pressure type Tube Filler, motor driven. 
1—U. S. Bottlers Combination No. 4 Unit, consisting of Filter 
with pump and motor and 6 spout Syphon Bottle Filler. 
1—Karl Kiefer Diacell Filter, complete with Packer. 
3—Paul O. Abbe No. 3 Eureka Jar Mills. 
1—Day 30 x 20” Steel Ball Mill—for rouge. 
1—Day 12” Ointment Mill, motor driven. 
1—Pfaudler 75 gallon, Glass Lined, steam jacketed Kettle, 
with motor driven Agitator. 
3—Pfaudler 150 gallon tilting type Glass Lined rouge and 
powder Mixers, with double motion agitators. 
12—Pfaudler and Glascote 20 to 75 gallon Glass Lined Tanks. 
1—World Improved, Model S, Labeling Machine. 
4—Day 50, 200, and 2000 Ibs. Dry Powder Mixers and Sifters, 
motor driven. 
a and Robinson 100 and 600 lb. Dry Powder Mixers and 
ters. 
1—Day 400 lb. Dry Powder Mixer and Sifter, steam jacketed, 
motor driven. 
4—Day 800 Ib. Dry Powder Mixer, steam jacketed. 
1—Day 40 gallon Pony Mixer, motor driven, with enameled 
cans. 
1—Day 4 speed Gem Cream Mixer, motor driven. 
1—Karl Kiefer 100 gallon re-circulating Percolator with pump 
and motor. 
1—Rotex Sifter, 20 x 48”, motor driven. 
3—Colton No. 2B Tablet Machines, up to 1/2” dia. 
1—Stokes H Tablet Machine, up to 2” dia. 
1—Theo. Walter 3’ dia. Copper Vacuum Pan with catch-all and 
condenser. 
2—Stokes, Kiefer & Goldman 72 and 80 spout Bottle Washers, 
motor driven. 


Also a complete stock of Kettles, Mixers, Filters, Pumps, 
etc., etc. 


“We buy from single items to complete plants.”’ 


STEIN-BRILL CORP. 


Agent for George G. Rodgers Co. 


187 Varick Street New York, N. Y. 
Cable Address:—Bristen Tel. WAlker 5-6892-3-4 























Send for New 
“LIGHTNIN” Catalog 


Send for the new ‘Lightnin’ Catalog just off the 
press. Entirely new from cover to cover—this 
handy booklet gives you complete information on 
“Lightnin’’ Portable Mixers, both portable and 
direct drive as well as full details on the increas- 
ingly popular angular off-center mixers for fixed 
applications on large tanks. Explains and il- 
lustrates the patented ‘‘Lightnin** Double Action 
which gives complete bottom-to-top turnover 
plus a slow rotation. This important catalog 
should be in your files. A request on your firm's 
letterhead will bring it at once. 


Representatives in all principal cities 
New York Office—368 Broadway 


= 


‘Lightnin’? Geared 
Drive Heavy Duty 


Portable Mixers. 14 to 

10 H.P: 100 R.P.M 

to 800 R.P.M. 

Direct Drive Portable Mixers available “Lightnin’’ Angular Off-Center Mixers 
in sizes from !/gto 1OH.P: 850 R.P.M. for fixed installations on large size 
to 3400 R.P.M. tanks. Sizes 2 to 50 H.P. and larger. 


MIXING EQUIPMENT CO. 
INCORPORATED 


1042 GARSON AVE., ROCHESTER, N. Y. 
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ERTEL DISK FILTERS 


he advantages of an ERTEL Asbestos Disk Filter can be summed up in one word, 
“PERFORMANCE.” 


A quicker filtration with better results . . .a clearer, purer germ-proofed filtrate 


a 


decided production economy. 


ERTEL Asbestos Disk Filters are scientifically designed to be of tremendous serv- 
ice in drug and cosmetic plants. 

Let us clear and germ-proof a sample of your liquid with an ERTEL Disk Filter. 
Let us show you w hat brilliance this filter imparts. There is no obligation. 


; ERTEL Disk Filters furnished -- 
in all sizes. | 


ERTEL PORTABLE MIXERS 


W hat is more important in the 

Drug and Cosmetic Industry than 

proper mixing and blending? It is the very im- 
portance of this production step that has led the 
manufacturers to insist upon Ertel Back Geared, and Ertel 


Direct Drive Mixers. 


Use an ERTEL PORTABLE MIXER 


best results at lowest cost. 


ERTE 


Dept. B, 120 E. 16th St. 








for maximum efficiency with 


Manufacturers 


Asbestos Disk Filters, Neutral Asbes- 
tos Filter Sheets, Pumps, Portable Mix- 


( ers, Glass Lined Tanks, Allegheny 
E N G | N E E R | N G Stainless Steel Tanks, Jacketed Tanks, 


Portable Vacuum Bottle Fillers, Semi- 


C O R P O 4 A yi | O N automatic Vacuum Bottle Fillers, Cap- 


ping Equipment. 
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MODELS: IMPROVED 
1! WORLD 

I | LABELER 

1 


il 





conomic Machinery Company 


WORCESTER, MASS. 


Makers of complete line of automatic and 


semi-automatic labelers. 


as VIP a j ‘ 
The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle or jar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience of morethan 35 years. 


No plant is completely equipped without one of 
our homogenizers. They eliminate compounding 
troubles and vastly improve the quality and ap- 
pearance of your products. Many oils and medi- 
cines are made more effective therapeutically and 
much more palatable by homogenization. 


New York, N. Y. 
Creams, ointments and liquid and semi-solid 
emulsions of all kinds are made more stable and 
more appealing in appearance. Suspensions such 
as milk of magnesia are made more stable. Medi- 


MODERNIZE with 
MANTON -GAULIN 
Two-Stage Homogenizer 


and more uniform. 


If you want to make fine products, 
make them with an M-G Two-Stage 
Homogenizer. Many sizes available. 





ff 
The Manton-Gaulin | 
Manufacturing Co., tne. 
EVERETT :: MASS. \_ 
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PROMPT DELIVERIES 


UP-TO-DATE DROPPER FITTINGS 
PATENTED NON-FRICTIONAL FIT 























y ju 








2200 2205 2210 2250 2220 














These five items have Bakelite caps (available in standard 
brown or black) patented design rubber nipple 
furnished in any color. All caps and nipples may be had 
with any style glass pipette shown, and in any size. 
Nos. 2200 and 2205 are safety ball end finish pipettes for 
eye use. The common straight or curve pointed pipettes are 
for nose drop and other uses. Write for samples and prices. 


WE CAN SUPPLY ANY SPECIAL ASSEMBLY WANTED 


GLASS PRODUCTS CO. 
GLASSWARE 
VINELAND @ NEW JERSEY 
ATLANTA, GA.; | NEW YORK CHICAGO, IIL; 


Warren M. Curry L. A. Barber E. Marx & Co. 
2895 Peachtree St. 74 S. Portland Ave. 308 Washington St. 





Brooklyn, N. Y 











REBUILT 
EQUIPMENT 


2—Colton No. 3 Comb. Tube Filling, Closing and Clipping Ma- 
chines, motor driven. 

1—Stokes gear type, motor driven Tube Filler. 

1—Urie Universal Tube or Jar Filler, motor driven. 

1—Colton No. 10 worm type Paste Filler. 

1—Colton No. 2 Comb. Tube Closer and Clipper. 

5—Pony Mixers, Day and Ross make, 8 and 15 gals. 

2—Colton No. 2-B single punch Tablet Machines, !4"'. 

1—Stokes ‘‘Eureka’’ hand operated Tablet Machine. 

2—Stokes Rotary ‘‘D’’ 16 punch Tablet Machines. 

2—Mulford single punch Tablet Machines, up to 2". 

Dry Powder Mixers, several with sifters, lab. size [to 4000 lb. capac- 
ity, belt and motor driven. 

8—World, Ermold and National semi-auto. motor driven Labelers. 

3—McDonald ‘‘Weeks’’ type Auto. Labelers, adjustable. Labels 
front and back in one operation. 

1—U. S. Bottlers 22-spout Rotary Vacuum Bottle Filler, monel 
fitted, with conveyor. 

5—Gravity and Vacuum Bottle Fillers, 2 to 6-spout. 

1—National MG Powder Filler and Weigher. 

1—Ferguson ‘‘Packomatic”’ Filler, Weigher & Sealer. 

1—Triangle class SR Carton Sealer. 

2—100 gal. Pfaudler Jacketed closed Glass Lined Kettles, ONE 
NEVER USED. 

2—200-gal. Pfaudler Jacketed closed Glass Lined Kettles, ONE 
NEVER USED. 


MISCELLANEOUS ~—Kettles, Drug Mills, Ointment Mills, Pulver- 
izers, Grinders, Sifters, Screens, Colloid Mills, Filters, Filter Presses, 
Coating Pans, Tanks, Stills, Agitators, Pumps, Boilers, etc. Send 
for complete bulletin. 


What have you for sale? Send us a list. 


Consolidated Products Company, Inc. 
20-21 Park Row Telephone: Barclay 7-0600 New York, N. Y. 
‘Warehouse and Shops: 331 Doremus Avenue, Newark, N. J. 
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Industry's Books 


(Continued from page 775) 


is now offered in its fourth edition, revised and enlarged. 
The work now contains approximately 25,000 defini- 
tions and cross-references of synonyms and trade names 
of the raw materials, pharmaceuticals, minerals, ex- 
plosives, dyestuffs, alloys, and commercial chemicals 
employed in the various branches of industrial chemis- 
try. Although this is a difficult compilation the work 
seems quite complete and detailed. 


The Thermochemistry of the Chemical Sub- 
stances, by F. R. Bichowsky and F. D. Rossini, pub- 
lished by the Reinhold Publishing Corp., New York, 
$7.00. 

The assembly of the table of values for heats of forma- 
tion in the section of Thermochemistry in the Interna- 
tional Critical Tables was the first attempt ever made 
to collate all the published data involving heats of re- 
action and to prepare therefrom a self-consistent table 
of ‘best’ values for the heats of formation of the 
chemical substances. The present book is a complete 
revision and extension of that original work. There 
are four main sections to the book: (1) the introduction 
of explanatory part; (2) the table of heats of formation; 
(3) the text, in which the original published data are 
cited and discussed; (4) the list of references to the 
literature, which includes references to all the published 
data bearing on thermo-chemistry. 


Ultra-Violet Radiations and Their Uses, by Robert 
Aitken, 208 pages, published by Oliver & Boyd, 
Edinburgh, 10/6 net. 

Dr. Aitken has done a service to the medical profes- 
sion by providing in compact form a summary of present 
knowledge of ultra-violet radiations and of their uses as 
therapeutic agents. The author, connected with Edin- 
burgh University and the Royal Infirmary is qualified 
by more than seventeen years of experience in the field. 

Several chapters discussing the general structure of 
light and of the skin and the physiological effect of 
light upon the skin are of especial interest. 


Handbook of Chemistry and Physics, 21st Edition, 
2028 pages, Chemical Rubber Publishing Co., 
Price $6.00. 

The 21st Edition of the Handbook represents an in- 
crease of over 175 pages of new composition entailed by 
complete revision of several important tables. The 
mathematical section presents several new features. A 
table of haversines and considerable material on statis- 
tics have been added. The collection of laboratory 
arts and recipes has been completely revised and en- 
larged. The photographic section has been much en- 
larged and includes a large variety of new formulas. 
There is a new and unusually complete collection of 
date on commercial plastics. A revised table of 
isotopes brings up to date the information in this 
rapidly changing field. The other important features 
of this work are too generally known by scientists to 
require review. 
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EXTRAORDINARY BUYS 


FROM THE LIQUIDATION OF SEVERAL 
OUT OF BUSINESS MANUFACTURERS 


Day Jumbo 500 gal. jacketed mixers. 

Day,Sprout-Waldron sifters and mixers up to 4000 Ibs. 
Stokes, Colton, Mulford Tablet Machines, 14” to 3” pellet. 
Stokes coating and polishing pans, 13’’-42”. 

Swenson Evaporator, single effect. 

Jeffrey, Raymond, Williams, Mead, Day, Straub grinders. 
Pfaudler glass lined tanks and stills, 100 to 1000 gals. 
Kiefer, U. S., Pneumatic Scale, Haller, gravity and vacuum 
fillers. 

10 Seitz, Ertel, Alsop, FMC gravity and pressure filters. 

World, National, Ermold Labelers. 

20 Copper, aluminum, monel, steam jacketed kettles and tanks 
Stokes & Smith, Day, Stokes powder fillers. 

7 Coombs and Day Rotex Sifters. 

12 FMC, Stokes, Colton Tube Fillers. 

5 FMC tube closers and crimpers. 


- — 
aocem RNS WK 


- 
So 


wo 


on 


MISCELLANEOUS: filter presses, Colton suppository press: 
vacuum and atmospheric dryers, mass and granulating mixers, 
screw cappers, steel and copper tinned tanks, etc. 


See First fi rst sy 


419 Lafayette St. 


First Machinery Corp. te. tars 


“We purchase your surplus equipment” 














Sort--- 
Feed ana 


Apply 


your 
CAPS 


The Modern 


Way 








CAPEM Automatic Screw Cappers are recog- 
| nized the world over for absolutely depend- 
| able, efficient performance. Substantial savings 
soon liquidate your investment when "you 


specify CAPEM. 
® 





Your request for further particulars involves 


| no obligation 
@ 
| 


| Consolidated Packaging Machinery Co. 


1400 West Avenue Buffalo, New York 
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IT PAYS FOR ITSELF 


Send for Details and Free Trial Offer 


ENGINEERING CORP. 
A [ S 0 p Milldale Conn, 


EQUIPMENT IN STOCK 


—Ready for Immediate Shipment 


1—Peerless Air Conditioner-Air Washer. 
1—15A Stokes Powder Filler, motor driven. 
2—Stokes & Smith Powder Fillers, motor driven. 
1—Kiefer 6 spout Vacuum Filler. 
1—Kiefer 5 spout Tray Filler with conveyor. 
9—6 and 8 spout Siphon type Fillers. 
1—U. S. comb. drum filter, filler, pump and motor. 
4—Allsop internal pressure Filters. 
2—Scientific 16” two disc Filters. 
2—Colton worm type Tube Filling Machines. 
5—Hand operated piston type Tube Filling Machines. 
5—Collapsible tube Closing Machines. 
5—Day Rapid Sifters No. 1 to 3 belt and motor drive. 
1—Schutz-O'Neill Gyrator Sifter 36x48”. 
1—Combs Gyratory Sifter with motor. 
1—Nordyke Marmon 20 x 84” Bolter. 
2—16" and 20” Schutz-O'Neill Pulverizers. 
4—Hobart 3-speed Mixers. 80, 30 and 8 at. 
3—80 qt. Read 3-speed Mixers, motor drive. 
3—Day 3-speed water jacketed Emulsifiers. 
1—100 Ib. Day Mixer and Sifter. 
2—U. S. rotary Bottle Rinsers. 
1—40 gal. Day Pony Mixer. 
1—Elyria 300 gal. glass-lined jacketed agitated Kettle. 
1—Stokes Eureka Tablet Machine. 
6—Galvanized Percolators—10 to 75 gal. 
50—Copper steam jacketed Kettles, 20-250 gal. capacity, with 
and without agitators. 
15—Aluminum steam jacketed Kettles, 30-100 gal. capacity. 





A complete line of used, rebuilt and guaranteed 
Process Equipment. Send us your inquiry. 


Wanted: IDLE EQUIPMENT—Send us your list 


LOEB EQUIPMENT SUPPLY CO. 
620 W. Lake St. (Tel. Monroe 5602) Chicago, Ill. 
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all be produced ty your 
Pout Peuder if J contains 


‘el ope 


Pace Pee “Sa Z extra 


Apply for sample and particulars on its many advantages to 


AbFA ARUMATICS DIVISION 


General Drug Company 


170 Varick Street . . . . New York City 
1220 W. Madison St... ... Chicago 
QO7 Elliott Street . . . . Windsor, Ont. 
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ALIPHATIC ALDEHYDES 

HE aldehydes of the aliphatic series 

play an important role in the fab- 

rication of many present day popu- 
lar perfumes, and by their use, new and in- 
teresting odor shades have been created. 
They have also found a place in the flowery 
type of scents whichare enjoying great pop- 
ularity at the present time. 
Research chemists have 
not only developed these 
complex chemical bodies, 
but they have also made 
esters from the correspond- 
ing alcohols of these prod- 
ucts. These esters are 
rapidly increasing in im- 
portance. Octyl acetate, 
octyl propionate, nonyl 
acetate, and decyl pro- 
pionate are of wide in- 
terest to the perfumer as 
are many others of these 
esters. 

The aldehyde from Cg 
and Ci2 are the true ali- 
phatic aldehydes, while 
aldehydes Cis, Cis, and 
Cis are misnomers which 
are classed in this group 
due mainly to their great 
intensity. Cg has varied 
uses, but its principal ap- 
plication is in perfumes of 
the rose and iris types. Cg 
is excellent in the white 
rose, and is also valuable 
in fancy bouquets. 

Aldehyde Cio is one of 
the most important aldehydes in the ali- 
phatic series, producing a delicate note 
descriptive of orange oil. Traces of this 
material are valuable in some types of Eau 
de Colognes, and it also finds an important 


use in neroli and orange blossom types of 


perfumes. 

Aldehyde C;;, undecylic, has a fine rose- 
like character, developing a waxy charac- 
ter on drying. It has become exceedingly 
popular in the aldehyde types of perfume 
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and is a valuable adjunct in developing 
narcissus scents. 

Aldehyde C2, lauric, is mainly used in 
muguet and _lily-of-the-valley, honey- 
suckle, and lilac types, although finding 
some use in magnolia. Its tendency is to 
produce a leafy effect when combined with 


certain aromatics such as methyl heptine 





“Buck up, Blitzen! It's worse than it was last year.” 


carbonate and phenyl! propionic aldehyde. 

Aldehyde Cy, is usually classified with 
the aliphatic aldehydes, but the ordinary 
product in commercial use is a lactone. Its 
principal value to the perfumer is in jas- 
mine, heliotropine, and peach blossom 
scents. Artificial peach flavors are usually 
based on this product. 

Aldehyde Cig is also a misnomer, the 
product being chemically ethyl methyl 
phenyl glycidate. The perfumer finds it of 
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value in imparting a rich fruity character- 
istic to certain types of fancy bouquets. 
It is not as powerful in odor value as the 
true aldehydes and therefore can be used 
more freely, It is, however, of more im- 
portance to the flavorist because of its 
strawberry-like character, and it is indis- 
pensable for artificial flavors of this type. 

Cis, often called coco- 
nut aldehyde, is chem- 
ically known as a lactone 
of oxynonylic acid. Its odor 
recalls that of freshly 
grated coconuts and its 
principal use is in flavors. 
Lately this product has 
gained prominence in the 
perfume field in gardenia 
tuberose types of per- 
fume, but otherwise it is 
of slight interest to the 
perfumer. 

The characteristics 
which these aldehydes 
produce in perfume com- 
pounds can only be deter- 
mined by permitting these 
compounds to stand for 
several days after addi- 
tion of the product being 
used. Great caution 
should be used since near- 
ly all of them are very 
powerful in odor value. 
He! It is, therefore, better 
sais technique to use them in 
alcohol solution varying 
from two to ten per cent. 
so as to avoid overloading 
the compound. 


NEW FRITZSCHE ITEMS 


Heliotropin Fleurs Concrete is said to be 
less subject to discoloration than helio- 
tropin and can be used for sweetening and 
fixing floral compounds. Oil Labdanum, 
<xtra Fine, Seillans embodies the com- 
plete odoriferous principles of the natural 
gum, 5 per cent. of the oil in alcohol or 
other solvent being suitable for most uses. 
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Also Headquarters for 
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ARABIC GUM 
KARAYA GUM 
QUINCE SEED 
ORRIS ROOT 


IRISH MOSS 
(Select) 
BENZOIN 
(Sumatra-Siam) 
HENNA 
MENTHOL 
LYCOPODIUM 
SOAP NEUTRAL 
POWDER 
(Eiderdown Brand) 
and 
MORE THAN 1000 
RAW MATERIALS 
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». . out when it comes to 


TRAGACANTH 


there are right grades and wrong grades—expensive grades and 





economical grades—everything depends on your particular re- 
quirements, That is why you should ayail yourself of the advice 
of experts before making your purchases— lest, for example, you 
pay $1.00 a pound and buy a cheaper quality than you need, or 


pay 40¢ and buy a costlier quality than you need. 


Our stocks of Tragacanths not only carry our guarantee of quality 
and dependability —they include every conceivable variety of 


Aleppo and Persian—Ribbons, Flakes, Crystals, Powder and 
Special Millings, 

Needless to say, our facilities—expert chemists, complete milling 
equipment, and long practical experience—are always at your 
disposal to assist you in selecting the ideal type of Tragacanth 


for your individual purpose. 
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132 NASSAU STREET, NEW YORK 
1228 WEST KINZIE STREET, CHICAGO 





> THE WORL 


O'S LARGEST BOTANICAL DRUG HOUSE < = 





~ 
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TANNING AND BURNING 


June is no time to be doing your first 
thinking about summer tanning and sun- 
burn, for by then your finished products 
must be on their way to the retailers’ dis- 
plays. Always the martyr, in December, 
with no warm sun in sight, we concern our- 
selves with hot weather problems.  In- 
cidentally, a tidy profit is lost if the new 
and increasing vogue for outdoor winter 
sports is over- 
looked. After a day 
under the winter 
sun, skiing, skat- 
ing, or whatever 
the sport, the face 
can develop the 
characteristic sum- 
mer pickled beet 
appearance with its 
unpleasant after- 
effects. The burn 
may not be very 
extensive but it 
will be sufficiently 
painful. 

As regards tan- 
ing, bergamot is be- 


ing recommended 


a x j } 

to stain the skin Lae } 

: rhe \ 

brown under the in- | \ 
fluence of light. o 


When acted upon 
by light, this essen- 
tial oil produces a 
dermatitis followed 
by skin pigmenta- 
tion. At first glance this might be con- 
sidered to be a neat way of promoting 
desirable suntan. A second glance at a 
standard work on dermatology will sug- 
gest the possibility that the indiscriminate 
use of bergamot might lead to lawsuits. 
Sun screens still remain the best method 
of promoting tanning by preventing burns 
and giving the skin graduated doses of 
ultraviolet. These screens must not be 
tested solely on the basis of their fluores- 
cence, which is meaningless; the absorp- 


tion spectrum is a useful guide to be fol- 
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lowed by actual field tests. Among the 
chemicals tested and found effective are 
included salicylates, anthranilates, cin- 
namates, certain naphthol and quinine 
derivatives, etc. Menthyl salicylate is 
now a patented item. Among the trade 
named products are Sunburn Preventive 
(Givaudan-Delawanna), Escalols (Van 
Dyk), Antisol (Kessler), 29-32 (Heyden), 


Heliophan (Greeff), Contrasol (Revson). 


un FX 
MONG iy 


“And we're eating out—because the lipstick | was making didn’t jell.” 


The trend is away from oily prepara- 
tions, which are easiest to prepare and 
messiest to use. Vanishing creams and 
lotions are still the best bet, since they are 
attractive in appearance and can include 
definite cosmetic protection against the 
drying action of heat and salt on the skin. 
Simple solutions of screen in water or a 
mixture of alcohol and water are enjoying 
increasing vogue. The vehicle evaporates 
and leaves an absolutely invisible coating 
of the screen. If the screen is soluble only 
in diluted alcohol, it will not be redissolved 
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by water alone; it should preferably be one 
of the oily materials, since a crystalline 
deposit on the skin is likely to be less 
effective and less adherent. 

Any vehicle made with a sun screen 
must be tested, not only for stability, but 
also for other deterioration in the form of 
discoloration, which often occurs when 
the preparation is exposed to sunlight. 

The ideal sunburn treatment will relieve 
pain in short order 
and promote rapid 
transformation of 
burnt skin into 
healthy, tanned 
skin. Tannic acid 
has been over- 
worked; there is 


nothing like it as a 


) coagulant in exten- 
sive, deep burns, 
} where it prevents 


poisoning. In the 

less serious burns 

aA resulting from ex- 
ae posure to the sun, 
Vv tannic acid may 
\ actually destroy 





healthy tissue and 
retard healing. Pic- 
ric acid, because of 
possible toxic reac- 
tions, is losing fav- 
or. The burn prepa- 
ration should be aa 
oily material in a 
form as pleasant as 
possible to use, since oil still remains 
among the best of soothing preparations. 
A soft cream, easy to apply without exces- 
sive pressure, will be most popular, and 
enough water must be present to give a 
cooling sensation by evaporation. An 


i 


antiseptic is valuable in preventing com- 
plications; gentian violet has been recom- 
mended, but its staining action is a handi- 
cap. Finally, no local anesthetic in com- 
mon use is wholly satisfactory, since pene- 
tration through the unbroken skin by 
these crystalline products is slow and un- 
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M-W-PARSONS 
IMPORTS 
PLYMOUTH ORGANIC LABORATORIES: INC 


TELEPHONE BEEKMAN 3-3156-3'162 
CABLE ADDRESS PARSONOILS NEW YORK” 


55 ANN STREET 
NEW YORK *N°Y°U°S:°A° 








A 


TRIPLE-PRESSED STEARIC ACID 


We are Eastern distributors for Harkness & Cowing because they 
produce only the very finest grades of Stearic Acid available. 
Their Saponified Triple-pressed has a particularly low lodine 
Value of 1.5 to 1.75 and is very white and practically odorless. 


It is highly recommended for all types of vanishing creams and 


pharmaceutical uses. 
Stocks are regularly carried here in New York. 


complete line of Cosmetic Raw Materials 
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; THERE IS NO SUBSTITUTE FOR } 
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The Standard for 50 Years 


Italian Talc is, and always has been, the recognized 
standard in the cosmetic industry. In France, as in other 
countries, users of tale turn to Italy, where the natural 
rockstone produces a superfine product. [t combines in 
the highest degree the features most desired. It has an 
unusual, silky texture. 

The world’s leaders use only Italian Tale. There is no 


substitute. 


Exclusive representatives of the Italian Producers 
120 LIBERTY ST., NEW YORK, N. Y. 
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certain. Among those used have been 
ethyl, propyl, isobutyl, and butyl para- 
aminobenzoates (benzocaine, azocaine, 
cycloform, butesin, respectively. Butesin 
is patented). Chlorobutanol, procaine, 
nupercaine, have also been tried with some 
success. In some cases, combinations of 
two anesthetics may be far more effective 
than either one alone (synergistic effect). 
In any event, the anesthetic can be effec- 
tive only in solution, so that the medium 
for its application must be properly form- 
ulated in this respect. 

If you expect to get any part of the 
growing beach business, take this reminder 
seriously; starting right now, there is little 
enough time in which to make and test a 
series of acceptable products for distribu- 


tion in less than six months. 


GLYCERINE—FATTY ACID ESTERS 

A fat is the triglyceride of one or more 
fatty acids, that is, the glyceryl radical is 
combined with three molecules of a satur- 
ated or unsaturated fatty acid, the three 
molecules being all the same or different. 
Diglycerides contain two and monogly- 
cerides contain one molecule of fatty acid. 
The last group of compounds is most 
interesting and a clue is given by the 
chemical structure: 

CH.OH-CHOH-CH.20—Fatty Acid. 

In this compound, the fatty acid tail is of 
a fatty or oily nature and is attracted to, 
and becomes imbedded in the oil phase. 
The glyceryl part of the molecule, however, 
has two unattached OH groups which are 
attracted by the water phase. 

More or less of this basis, glyceryl mono- 
stearate in a specially prepared form has 
been taken up by the cosmetic industry 
as an extremely useful cream raw ma- 
terial. The pure compound by itself will 
not form good or stable emulsions. In its 
usual form, however, in combination with 
some excess of stearic acid and a soap, it 
easily gives the well-known, fine emul- 
sions, the pure glyceryl monostearate act- 
ing as an auxiliary emulsifier to stabilize 
and thicken the emulsion made by the 
soap. 

A pure glyceryl monomyristate, as well 
as the pure glyceryl monostearate and the 
corresponding glycol mono-compounds, 
have now been made available by the Col- 
loid Chemical Laboratories of New York 
City, and these open an altogether new 
field of research. With the addition of one 
per cent. of a sodium or potassium soap, 
creams made with the present commercial 
glyceryl monostearates may be duplicated. 
A certain amount of leeway is also per- 
mitted by varying the proportion of soap, 
the type of fatty acid and the alkali used. 
It may even be possible to avoid the use of 
soap entirely by working with any of the 
other primary emulsifiers available, such 
as those described in this section in the 
July issue. It should thus be possible to 
make creams containing acids and other 
ingredients which are ordinarily incom- 
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patible and cause complete breakdown of 
the cream. 

These experimental suggestions all refer 
to the formulation of oil-in-water emul- 
sions and creams; with proper manipula- 
tion, pure glyceryl monostearate and 
myristate can lead to water-in-oil creams 
of the absorption base type. In this case, 
up to 5 per cent. of the ester is melted with 
petrolatum or a similar viscous material. 
Because of the glyceryl tail with its avail- 
able hydroxyl groups, the monoester 
allows the mixture to take up as much as 
an equal weight of water. The quality of 
the cream will of course depend largely 
upon the combination of ingredients used. 


SODIUM NAPHTHENATE 

We describe sodium naphthenate in the 
hope that it will be able to assist some ex- 
perimenter in the development of a special 
product. Itisagrease-like solid substance, 
combining excellent emulsifying powers 
and foam-producing properties. It is sol- 
uble in water and hydrolyzes only very 
slightly. With trisodium phosphate and 
triethanolamine it produces an excellent 
soap for carpets. A product of this type 
on the market contains 30 per cent. of 
sodium naphthenate, 65 ‘per cent. of tri- 
sodium phosphate, and 5 per cent. of tri- 
ethanolamine. The high proportion of 
trisodium phosphate in the product ob- 
viously prevents its use on the skin. 

The naphthenate is disinfecting and it 
can profitably be used in liquid soaps. An 
example contains coconut oil soap 16 per 
cent., caustic potash 4.5 per cent., pine oil 
14 per cent., sodium naphthenate 5 per 
cent., water 60.5. 

The gelation capacity of sodium naph- 
thenate is extremely high, concentrated 
solutions remaining in jelly form even at 
0° C. This property may be utilized in the 
preparation of waterless soaps, used to 
clean the hands without water. A jelly 
of this type consists of sodium naph- 
thenate, agar, glycerine, soft soap, and 
ammonia made into an aqueous solution 
containing 20 per cent. of solids. 


sagen or 

A chemist we know has made some 
interesting observations on tooth cleans- 
ing. After giving the problem some 
thought, he made a combination with 
epsom salt as the main ingredient and 
found that the solution was very beneficial. 
It seemed to be an ideal film remover and 
foamed in the mouth as if a soap were 
present. His family later took up the use 
of this solution exclusively; two different 
dentists have remarked on the good condi- 
tion of the chemist’s gums and the absence 
of tartar. The tooth brush is left clean 
and free from deposited solids. The solu- 
tion tends to leave the tooth brush stiff 
and the cleansing action may be due to 
some extent to this property. The solu- 
tion used contained 10 to 15 per cent. of 
magnesium sulfate and was not flavored. 
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IRRADIATION 


As regards vitamins, apparently only 
that type of vitamin D related to irra- 
diated ergosterol can be made by light 
treatment. All of the other vitamins now 
known and in use are either derived from 
natural sources or are made synthetically 
by relatively conventional chemical proc- 
esses. Nevertheless, vitamin formation is 
not by any means’ the only biochemical 
change that is influenced in one way or 
another by light; to start a list of thesé 
changes and reactions would mean an 
indefinite continuation. Among the more 
recent important advances in this field is 
the irradiation of petrolatum and mineral 
oil. The end products of this last process 
have a definite reactivity that can be 
chemically by the effect upon 
photographic plates. An unidentified 
emanation results from ultra-violet  ir- 
radiation of petroleum products. This 
merely interesting chemical phenomenon 


shown 


becomes important when it is shown that 
the irradiated oil and grease have a dis- 
tinct germicidal and healing action on 
tissue. 

Uses of irradiated ergosterol and petrol- 
eum products in pharmaceutical products, 
creams and other cosmetic preparations 
are obvious, so that the next step involves 
the irradiation of the cream itself. One 
reason for this procedure would be the 
avoidance of patent troubles; another 
reason is the possibility of producing new 
reaction products that might be of cos- 
metic value. If raw materials are ir- 
radiated, they can then be tested for 
effectiveness; it is true, however, that 
some changes are so unstable that the 
processing of the raw material necessary to 
produce the cream might destroy new 
products. 

The disadvantages of irradiation of 
cream in any hands include the relative 
wastefulness of the process, much light 
acting upon completely inert materials 
that undergo no changes. In addition, for 
the cream to be fully treated it must be 
passed under the light source in fairly thin 
layers to permit penetration of ultra- 
violet light. The use of X-rays has, to our 
knowledge, not been applied to this special 
problem of cosmetic cream treatment. In 
all except the most skillful and well- 
trained hands, other questions arise. Only 
a certain range of light wave lengths 
should be utilized in attaining a certain 
effect. It is well known now that viosterol 
is best made by using a very narrow wave- 
band, other wave-lengths either being 
inert or causing different, unwanted re- 
actions. Intensity of the irradiation must 
also be watched carefully, this including 
the power of the light source, the distance 
of the irradiated product from the light 
source, and the duration of the treatment. 
Unless all of these points are observed, 
poor yields, wrong products, and even 
toxic end-products are likely to result. 
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CAMPHOR U.S.P. 


SYNTHETIC 
Available for the first time IN ALL FORMS 


POWDER 1 oz. TABLETS 
21% |b. SLABS Y oz. TABLETS 
' Prompt Shipment from New York Stock 
°@e 


Write for Samples and Prices to 


SHERKA CHEMICAL CO., Inc. 


BLOOMFIELD, NEW JERSEY—Importers 
Or 


GEORGE UHE COMPANY 
80 EIGHTH AVE., NEW YORK— Distributors 
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FROM om WOOL GREASES 


_LANOLIN | 


ANHYDROUS and oe: 


Aiea NET IER OT 


Always Unik: OTM 


All impurities are removed and the valuable oxy 
and isocholesterols are retained. Creams and 
ointments made with Nimco Lanolin protect 
them against turning dark or rancid. 


NIMCO ABSORPTION BASE 


When highest quality is required 
for creams and ointments. 


Experimental Samples Available 


1. MALMSTROM & CO. 


147 LOMBARDY STREET . BROOKLYN, N. Y. 
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ADVANCING THERAPY 


TOTAQUINA 

The Philippine government has taken a 
definite step toward breaking the Dutch 
monopoly of the world quinine market 
through establishment of a factory for the 
manufacture of “totaquina,” a drug de- 
rived from cinchona bark for the treatment 
of malaria. Totaquina, which physicians 
say has the efficacy of quinine in the treat- 
ment of malaria, 
can be manufac- 
tured in the Philip- 
pines at low cost 
and sold at one- 
seventh the price of 
quinine. 

The totaquina 
factory, inaug- 
urated recently by 
President Manuel 
L. Quezon, will be 
operated by the 
Bureau of Science, 
which has been ex- 
perimenting with 
the new malaria 
specific, and the 
Bureau of Forestry, 
which maintains a 
small cinchona 
plantation in Min- 
danao. 

The small Fili- 
pino plant, with a 
sapacity of two 
kilograms of the 
malaria specific 
daily, will be expanded gradually 
as more money is made available and a 
greater supply of cinchona bark is as- 
sured. In the meantime the plant guar- 
antees to supply the needs of the Philippine 
Army and the Philippine Health Service. 

As a result of successful introduction of 
cinchona in the Philippines, the country 
boasts of the most promising plantation 
outside Java since the race to transplant 
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the tree from the Andes highlands to the 
tropics started 200 years ago. The Eng- 
lish cinchona groves in India and Ceylon, 
while turning out a fair yield of the bark, 
are reported far from self-sustaining. The 
efforts of the French in Indo-China, of the 
Belgians in Africa, of the Russians in the 
Black Sea and of the Americans in Cali- 


fornia have been unsuccessful. 





B.W.D. A. (Bungahoola Witch Doctors Association) reprimand a member 
for casting doubt on therapeutic value of ground-up toads. 


PSORIASIS 


Krafka observed that in the South 
psoriasis often clears up to some extent 
during exposure to the summer sun. This 
led him to the hypothesis that it might be 
cured with viosterol. A patient with a case 
of ten years’ standing, continuous dura- 


tion, was put on a routine treatment of 


viosterol. Within sixty days from the be- 
ginning of the test, the skin of this patient 
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The author describes 
two other cases of psoriasis in which he ob- 


was entirely clear. 


tained favorable results with viosterol 
medication. Journ. Lab. Clin. Med. St. 
Louis. 


UREA FOR WOUND TREATMENT 


Urea has been found to stimulate heal- 
ing in chronic purulent wounds. The 
effects obtained are 
a cleansing of the 
wound by the re- 
moval of necrotic 
material and pyo- 
genic bacteria pres- 
ent, and a promo- 
tion of the growth 
of granulation tis- 
sue. Like allantoin, 
urea occurs in mag- 
got excretions and 
its presence serves 
as a further elucida- 
tion of the remark- 
able efficiency of 
surgical maggots 
in healing chronic 
suppurating 
wounds. In wound 
treatment a 2 per 
cent. solution in 
water has been used 
on saturated gauze 
dressing applied di- 
rectly to the wound. 
The solution is 
bland, odorless and 
nontoxic. The treat- 
ment is inexpen- 
sive and easily given. Amer. J. Surgery, 


New York. 
PECTIN-AGAR PREPARATION 


The following formula was designed to 
provide a product which could be adminis- 
tered to infants suffering from diarrhoea :— 


Dextrin and maltose....... 175 gm. 

Acid-free Pectin........... 6 gm. 

Agar-agar, finely ground.... 8 gm. 
een 
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ADHESIVE 
NON-TOXIC 
NON-IRRITATING 
MILDLY ASTRINGENT 
ANTISEPTIC 


PREVENTS PENETRATION 
of Ultra-violet Rays Which 
Cause Sunburn 


UNIFORM HIGH PURITY 
THE NEW JERSEY ZINC COMPANY 


160 FRONT STREET, NEW YORK : 
( ew Jersey 
Aiie) 


| 
| 


Chicago Boston 
San Frances. 


Cleveland 
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REG. U.S. PAT. OFF. 





safe to use — 


ALBA is one of the most important 

developments of modern times. It 
combines readily with petrolatum, di- 
lute acids and alkalies without change. 
Manufacturers can now produce supe- 
rior creams and ointments with far less 
trouble and worry of returns, through 
the use of this valuable scientific in- 
gredient. 


Sample and booklet on request 


Pfaltz & Bauer, Inc. 


EMPIRE STATE BUILDING, NEW YORK 























MYSORE GOVERNMENT 


| Sandalwood 
~~ Oil -- 


Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 


Agents for the 
United States and Canada 


W. J. BUSH & CO. 


(Incorporated) | | | | 

















Essential Oils 


New York 


Chicago National City, Calif. Montreal 
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It had previously been shown that 
scraped raw apple was beneficial in this 
condition, hence the use of pectin. Agar- 
agar was chosen as a desirable source of 
cellulose. The substances are mixed dry. 
Water or milk is boiled with the mixed 
powders for three to five minutes, and 
while still hot the product is poured into 
eight custard cups to form a day’s feeding 
on a three-hour schedule. Nothing else 
was given except a 5 per cent. solution of 
dextrose. M. Winters and C. A. Tomp- 


kins, Amer. J. Dis. Child. 
OINTMENTS 


One of the most common mistakes made 
is the prescription of ointments for any 
skin disease, particularly when it can be 
construed as eczema or eczematous. The 
ointment preferred is often some highly 
complicated textbook favorite, and the 
patient’s reaction thereto is apt to be 
stormy. Mulzer, at the University Hos- 
pital for Diseases of the Skin in Hamburg, 
has learned to forecast to some extent the 
reactions which will follow dry treatment 
or ointments according as the patient be- 
longs to one or other fairly well-defined 
dermatological type. The first type, much 
the commoner of the two, is characterized 
by greasiness of the skin, particularly that 
of the face, acne, and greasiness of the 
hair. This type is intolerant of ointments, 
which provoke reactions due to retention 
of secretions; dry treatment is indicated for 
it. The second type, suitable for treat- 
ment with ointments, is characterized by 
dryness of the skin, which lacks lustre, is 
scaly, and has a light grey tinge. The hair 
also is lustreless and dry. A rough-and- 
ready way of distinguishing between the 
two types is to learn how often a woman 
patient has to wash her hair, the first type 
requiring much more frequent hair wash- 
ings than the second. In the case of male 
patients a valuable clue can be obtained 
by ascertaining whether after a shave they 
find powders or ointments most soothing. 
The seborrhoeic recently shaven male finds 
by experience that he is more eligible for a 
powder than for an ointment. Deut. Med. 


Woch. 


SODIUM CITRATE IN 
VINCENT’S DISEASE 


One drop of a 2 per cent. solution of 
sodium citrate added to microscope slide 
containing many Vincent organisms caused 
immediate cessation of movement of 
spirochetes with eventual dissolution. Re- 
peated examinations gave the same result. 
The same solution was then applied to the 
surface of the ulcer from which the speci- 
men had been taken. Ten minutes later 
no Vincent organisms were found and none 
recurred in the next two days, after which 
the patient was dismissed. One case can- 
not be conclusive, but it forms sufficient 
basis for further investigation. Leading- 
ham, Journal of Lab. and Clinical Medi- 
cine, St. Louis. 
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YEAST AND VITAMINS 


Yeast and Vitamins—During the 
course of the last twenty years, a great deal 
of interest has been shown in yeast as a 
source of the vitamin B complex. The 
vitamin B content of yeast can be effec- 
tively preserved when yeast is properly 
dried. Recently the preparation of dry 
yeast has become an important factor in 
the industry. 

Pharmaceutical houses manufacture 
tablets and capsules containing large 
amounts of the vitamin B complex in the 
form of extracts obtained from yeast or 
other products rich in these vitamins. The 
production of yeasts high in vitamins and 
of yeast extracts is a commercial problem 
of great importance. It is not necessarily 
true that yeasts which have a high fer- 
mentation rate are rich in vitamins. In 
order to produce satisfactory yeasts for 
drying purposes, the proper yeasts must 
be selected and definite conditions for 
growing the yeast must be observed. 
Bioassays control the preparations, each 
batch of dry yeast being tested to assure 
proper vitamin content. 

Yeast is eminently suitable as a source 
of ergosterol, but not all yeasts contain 
enough of this material to be commercially 
practicable sources of vitamin D. The ex- 
traction of ergosterol from yeast and its 
irradiation in commercial quantities began 
in 1927. Although this work involved the 
use of tons of yeast, ergosterol itself is not 
produced on a tonnage basis because of its 
high potency following irradiation. 

Several interesting developments fol- 
lowed this work. It was found that yeast 
could be irradiated and then grown to such 
a degree that four or five multiplications 
took place without impairing the original 
vitamin D activity. Irradiation of yeast 
within the limits of activation employed 
did not affect the baking quality of the 
yeast; it had no appreciable effect on the 
vitamin B complex content or on invertase 
activity. The vitamin D potency of the 
irradiated yeast could be maintained in a 
dry state for 10 to 12 months. 

Irradiated yeast when fed to cows in- 
creases the vitamin D content of the milk. 
If a standardized yeast containing 1000 
Steenbock units of vitamin D per gram is 
fed in amounts of 5 ounces daily to cows 
having an average production of 30 
pounds daily, the milk would contain ap- 
proximately 160 Steenbock units per 
quart. Milk produced under these condi- 
tions is not modified in color, taste or any 
other property with the exception of its 
vitamin D potency. 


ATOXIMORPHINE 


Atoximorphine is a new morphine com- 
pound which produced a rapid efficacious 
sedative and analgesic effect and was well 
tolerated. When used over a long period 
no increase in dosage was required and its 
discontinuance caused no discomfort. M. 
Benvenuti, Minerva med. 
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NEW ACRIDINE 
DISINFECTANT 


Comparative tests were made to deter- 
mine the ability of various concentrations 
of eight acridine derivatives to protect 
mice against a 24 hour culture of Strep- 
tococcus hemolyticus Aronson. The most 
effective compound was found to be 2- 
isoamoxy-6, 9-diaminoacridine lactate 
which showed some protection at 1:128,000 
compared to rivinol and trypaflavine at 
1:2000. The compounds tested were 
rivinol, rivinol methyl chloride, trypafla- 
vine, vuzine, 2-isoamoxy-6, 9-diamino-10- 
methylacridinium chloride and the lac- 
tates of 2-diethylaminoethoxy-6-chloro-9- 
alpha-diethylamino-del ta-pentylaminoac- 
ridine, 2-isoamoxy-6-amino-9-al pha- 
diethylamino-beta-hydroxy-gamma-pro- 
pylaminoacridine, and 2-isoamoxy-6, 9- 
diaminoacridine. N. Ishizaka, H. 
Okamoto, K. Miura and T.Shako, Proc. 
Japan. Pharmacol. Soc., vol. 9, p. 33. 


GOLD COMPOUNDS 


Treatment of 76 patients with lupus 
erythematosus during a period of ten years 
with gold compounds, chiefly gold sodium 
thiosulfate, resulted in the cure of 28, 
great improvement in 26, slight improve- 
ment in 13 and failure in 9. Nine patients 
have had no recurrence for 4 years or more. 
The total amount of thiosulfate required 
for cure varied from 12 to 2750 mg. One- 
fourth of the patients suffered reactions 
from the gold, chiefly dermatitis. One 
fatality occurred, attributable to the use 
of sodium gold amino-argylphosphinic 
acid. The disease was considered incur- 
able prior to the introduction of gold 
therapy in 1925. C. S. Wright, Arch. 
Derm. Syph. vol. 33, p. 413. 


DENTAL ANESTHETIC 

New Dental Anesthetic— A new den- 
tal anesthetic has recently been tested and 
exhibits some real advantages. The com- 
pound is known as “‘locaine” and is beta- 
benzoylox y-beta-phenylethyldimethyl- 
amine hydrochloride. Conclusions _re- 
ported by the investigator, E. W. Ferber, 
are the following: Locaine is capable of 
acting on nerve tissue in a circumscribed 
area, either by topical application or by 
injection into the tissues, and produces a 
paralysis which temporarily inhibits the 
nerve conductivity without causing per- 
manent tissue injury. Anesthesia produced 
by the use of an alkalized solution is slower 
than that produced by the use of an 
alkalized procaine solution. Anesthesia 
produced by injection is less profound and 
of shorter duration than that following the 
use of procaine, but topical application 
leads to anesthesia comparing favorably 
with that from cocaine and greatly super- 
ior to procaine. There is no manifestation 
of toxicity other than slight inflammation 
in the vicinity of the needle puncture, 
while vasomotor activity is less than that 
produced by the use of a procaine solution 
containing 1:50,000 epinephrine. J.A.D.A, 
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ACID PEARLY VANISHING CREAM 


We intend marketing a vanishing cream containing 2 per cent. of 


lactic acid and have developed a moderately good product, which is 
nol, however, as satisfactory as we would like it to be. We want a 
soft, easily water-soluble cream with a pearly luster. Brooklyn. 
Naturally we prefer the easier questions, but mournfully we 
conclude that we have no choice but to try to keep ahead of the 
increasing complexity that readers pass on to us. In the first 
place, it is no particularly easy matter to make an acid cream of 
the vanishing type. A vanishing cream is simply a relatively fat- 
free oil-in-water emulsion, usually consisting of stearic acid, soap, 
glycerine and water. Soap is the primary emulsifier, stearic acid 
the auxiliary, and water the external phase. Since soap is im- 
mediately broken down by acid, it cannot be present in an acid 
cream and recourse must be had to any one of a number of emul- 
sifying agents stable to acid, of which sodium lauryl! sulfate is an 
example. In this case, however, stearic acid alone is not a good 
auxiliary emulsifier or thickening agent. One of the fatty alcohols, 
such as cetyl alcohol, will work well with sodium lauryl sulfate 
while spermaceti, stearic acid, a soapfree glyceryl monostearate, 
may be used to increase the body of the cream. Any material which 
will not change the character of the fatty alcohol sulfate can then 
be incorporated in the cream. As an example for experiment: 


ETSY So FC 0) ER eg eg career ee ar Pe 520 
PRRORNDNIMNER Se ects go hi eee oles tans wie araareie Bee erst 2 080 
POUR MBO tac nhack ceca mal Samus Eas 10.0 
See TS, ET (CS) 2 Sd Pe ae 0.5 
RUM AMISMERN ORIN esc de gee rot ig ste sea ce ne alain ee eB eae 2.0 
MRI ROMIRG 00.5.5. sissy, bop a9 Ss <i SUT Re et anes a lece erate Rene 520 
PREM ce Risse lersioia ohanie ata he ara ome Rate ee 67.5 


Unfortunately, there is no reason to believe that this cream 
will be pearly. Pearliness is dependent upon an excess of stearic 
acid unaffected by other substances; the amounts of cetyl alcohol 
and spermaceti in the above formula are more than sufficient to 
repress any tendency toward pearly luster. Even the cause of 
this luster is not altogether clear: it has been thought to be due to 
crystallized stearic acid; more likely it is caused by the formation 
of an acid soap of the type KH (CisH3;O02)2. In the latter event, 
the acid soap could not be formed with sodium lauryl sulfate as 
the emulsifier instead of soap. This problem of pearliness in an 
acid vanishing cream looks like a tough one to us; but we’ve been 
interested in this business of cosmetic emulsions too long to insist 
that it cannot be solved by one whole-heartedly interested in 


finding the answer. 


DUSTING POWDER 


What are the characteristics of a good dusting powder, especially 
suitable for babies? New York City. 

The powder must primarily be soothing, which, in a negative 
sense, means the complete omission of any ingredient that might 
possibly be irritating. In a positive sense, a substance such as 
lanolin should be included for the beneficial softening effect upon 
the skin. Powdered cetyl alcohol is widely recommended for this 
use. The powder should be absorbent, adherent, and lubricating. 
Antiseptic action is also a desirable quality. The powder must 
be as free from hard, sharp particles as the finest face powder and 
more and more dusting powders are being tinted to match the 
skin. A typical formula consists of tale 70, zinc oxide 10, pre- 
cipitated chalk 5, magensium stearate 5, colloidal clay 8, boric 
acid 1, powdered cetyl aclohol 1. 


ISOPROPYL ALCOHOL 


I wish to use isopropyl alcohol in a liniment for external use. Is 
this compound any more toric than ethyl alcohol and does isopropyl 
alcohol content have to be stated on the label? Boston. 

Latest data on the subject indicates that isopropyl alcohol may 
be used externally wherever ethyl alcohol may be used, as long 
as the odor is not a handicap. No mention of the solvent is re- 


quired on the label. 
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CAMPHOR WATER 


In a camphor water that we make, oil drops float on the surface of 
the liquid after it has stood awhile, and these oil drops are not com- 
pletely removed by repeated filtration. We added a small amount of 
a neutral potash soap (one gram to 75 grams of the solution) and thus 
prevented the formation of oil droplets on the surface, but the liquid is 
no longer clear, and cannot be clarified by filtration. Can you tell us 
what causes this oil precipitation and how it can be prevented? 
Akron. 

Camphor is almost insoluble in water, but easily soluble in 
alcohol, ether, fatty and ethereal oils, etc. In your product, you 
probably depend too much upon water, either omitting alcohol 
entirely or using too little of it. As a consequence, camphor or 
~amphor oil are precipitated and form droplets on the surface; 
addition of soap merely emulsifies this oil without putting it into 
solution, and the oil drops are then too small to be removed by 
ordinary filtration. Add a little alcohol to your turbid camphor 
water and stir until the solution is perfectly clear. Since a little 
‘amphor produces a great deal of odor, not much is used, and 
very little alcohol will ordinarily be required to keep it in solution. 


WORM CANDY 


We market a worm candy containing santonin and direct that 
administration be followed by castor oil as a larative. We have had 
complaints, however, from retail druggists that castor oil and san- 
tonin make a dangerous combination in the human body. Can you 
give us any information regarding the substitution of some other 
larative with equivalent effect? Detroit. 

Cascara sagrada or phenolphthalein could well replace castor 
oil as a laxative in this case. Since santonin is not a product that 
should be marketed by one ignorant of its action, you had best 
retain a pharmacist or a physician who can give you general 
medical and pharmaceutical advice that you apparently need. 


GRAINY TISSUE CREAM 


We are enclosing a formula for a tissue cream that we have been 
making and selling for several years. Jars are occasionally returned 
to us because the cream has become grainy. What is the cause of this 
condition? Should another emulsifying agent be substituted for 
borax and what is the best temperature to make this cream. Cleveland. 

Your formula is definitely unbalanced and undoubtedly many 
jars which you do not see have also developed graininess. The 
borax content is too high, and should not be more than one- 
twentieth of the beeswax present. Beeswax is too low and should 
preferably be at least 5% of the mixture. The graininess is prob- 
ably directly caused by crystallization of paraffin, which with 
ceresin, makes up 10% of the mixture. If you will increase your 
beeswax, decrease paraflin to 3%, and increase petrolatum to 
8.5% you should have a better, more stable cream. Borax used 
in the proper amount is a generally satisfactory emulsifier in con- 
nection with beeswax. Waxes and oils should be melted at 
around 60° C, and water stirred in at the same temperature. 
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GUCSUONS 


DRUG EXTRACTION 


I am interested in various phases of drug extraction. I have read 
with considerable interest the various articles on this subject in your 
magazine and have found them to be interesting and informative. I 
should like, however, to have the fundamental principles of drug ex- 
fraction, along with basic and special equipment, described in some 
book that I could carefully study. Can you give me the name of a 
book or books which describe drug extraction and the apparatus? 
Chicago. 

The book that you would like to have, describing the various 
processes of drug extraction and giving details of practical 
apparatus is, unfortunately, not now available. We understand 
that one of the outstanding authorities on the subject is seriously 
considering writing such a book, but his time is now so much 
taken up by plant work that he has not been able to get down to 
the actual writing. Meanwhile, the best you can do is cover the 
general literature which you will find listed in ‘“‘Chemical Ab- 
stracts” and refer to standard pharmaceutical handbooks which 
usually specify standards and often methods of operation, for 
individual extracts. 


BORAX AS COSMETIC ALKALI 


Why is borar used as the alkaline emulsifying agent in cold creams 
and other cosmetic preparations instead of the cheaper and equally 
effective sodium hydroride and sodium carbonate. I know that 
“The Drug and Cosmetic Industry” has little patience with old 


fashioned technique and generally leaves traditional methods behind. 


Newark. 

We have no use for tradition, as such, and don’t believe in 
ancestor worship, so that we feel perfectly free to introduce in- 
novations whenever they represent an advance. But traditional 
methods are occasionally right, even when they are time-hallowed. 
Borax is a case in point. In combination with soap it acts as an al- 
kaline emulsifying agent, forming soda soaps which really do the 
emulsifying. In this respect, any other sodium (or potassium) 
alkali could be used in place of borax, which is sodium tetraborate. 
Carbonates, cannot usually be utilized, however, because of the 
volume of carbon dioxide liberated with resultant foaming of the 
melted batch. The real reason for the use of borax lies in its mild- 
ness. It is not really an alkali, since it is the salt of a weak acid, 
and an excess in the cream is relatively harmless. In addition, 
boric acid is liberated in the reaction and still further cuts down 
excess alkalinity, in the original cream and on hydrolysis. 


THYMOL IODIDE INCOMPATABILITY 


Ts there any possibility of incompatability in a powder mizture 
containing both thymol iodide and boric acid? Brooklyn. 

None of the customary references give any data on a possible 
reaction between thymol iodide and boric acid. Unless the iodine 
in the thymol compound is very loosely bound there seems to be 
little reason for fearing incompatability in a mixture with a weak, 


solid acid. 
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LATHERING AGENT 


Recently we purchased a sulfonated olive oil base for use as a 
shampoo. We have diluted the product with water in order to in- 
crease lathering power, but wish to increase this even further by the 
addition of some compound that will not be detrimental to the hair. 
Wilmington. 

As far as we know, attempts in this direction have not been 
especially successful. It might seem to be a comparatively simple 
thing to add a lathering agent, even a soap, to a non-lathering 
material and thus create a new product with desirable properties. 
Unfortunately, the problem is not at all this simple. The produc- 
tion of a foam generally depends upon the presence of a so-called 
“surface-active’”’ material, that is, one that will collect in the sur- 
face of the liquid in higher concentration than in the body of the 
liquid. This ability to collect in the surface is, however, strongly 
modified and even completely prevented by the presence of other 
materials. Oils, including sulfonated oils, are especially effective 
in modifying the activity of surface-active compounds. This in- 
terference extends to the combined action of two surface-active 
or surface tension depressing materials, so that combinations of 
two lathering agents will often give no better surface activity than 
either alone, and sometimes less. It may be possible, however, 
that search will reveal materials that can act in combination. 
Search should be made in the group of textile wetting agents and 
detergents, including those described in the July ‘““Compounders’ 


Corner.” 


GLYCERINE SUBSTITUTE 


I manufacture a product containing about 80% of glycerine. The 
recent rise in price of glycerine is making things difficult for me 
since my profit margin will not permit me to absorb the extra cost. 
Can you help me out by suggesting a glycerine substitute that will 
serve my purpose? Milwaukee. 

Your problem is one that is more and more affecting all indus- 
try, the question of maintaining quality and reducing production 
costs. In your instance, you do not have the industrial complica- 
tion of weighing increased labor costs against the original cost and 
amortization of new machinery, but you do have the similar 
problem of weighing costs per unit and utility of various possible 
substitutes. Unfortunately, you do not send the formula of your 
preparation, so that we cannot give you specific directions that 
might otherwise be possible. The nature of the substitute would 
depend upon whether your preparation is to be used internally or 
externally, whether glycerine is solely a solvent, or whether glyc- 
erine is expected to have a definite cosmetic or pharmaceutical 
function. It may be possible that a smaller amount of a much more 
expensive compound could serve your purpose at a lower unit 
cost; actually cheaper substitutes may be possible. At any rate, 
among materials now in use that in one or another way act as 
substitutes for glycerine are diethylene glycol, diethylene glycol 
monoethyl or other ethers, various polyglycols, sorbitol, concen- 
trated solutions of various sugars, etc. Possibly this mere 
enumeration will help you select a suitable glycerine substitute. 


EFFERVESCENT FOOT BATH 


We wish to make an effervescing foot bath powder which will have 
astringent and deodorizing power. Can you assist us with a formula 
and any comments you think necessary? Great Falls. 

Effervescence is of no value in a foot bath, except psychological- 
ly it may lead to a sensation of restfulness. Meanwhile, manufac- 
turing difficulties are greatly multiplied whenever effervescing 
rather than non-effervescing preparations are made. Even 
powders not in granular or in tablet form may be acted upon by 
moist air unless the package is absolutely tight. A typical 
formula according to your specifications is borax powder 10 parts, 
sodium bicarbonate 20 parts, anhydrous sodium carbonate (soda 
ash) 30 parts, powdered tartaric acid 20 parts, technical tannin 


20 parts, perfumed with pine needle oil. 


799 




















AROMYLIS 
. LE DRALENE 


Are New Creations of Our Laboratories Abroad 
* 


They serve as excellent bases for perfumes such as 
Gardenia, Crepe de Chine and other modern notes. 


* 


The latest edition of our Catalog and Price list containing many new additions 
and interesting perfume novelties is now at your disposal. Write for a copy. 


POLAK’S FRUTAL WORKS, Inc. 


Chicago San Francisco 


Los Angeles 350 West 31st Street New York, N. Y. Vancouver 









































MODERNIZED PACKAGES 


will not sell 
ANTIQUATED FACE POWDER 


The Modern and Up-to-Date Face Powder employs 
COTTRELL PROCESSED TALC 


Your inquiries are solicited 








WHITTAKER, CLARK & DANIELS, INC. 





Established 1890 











260 West Broadway New Youk Gg = 
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PURCHASING DEPARTMENT 


NOVEMBER MOVEMENTS 





Up 





Anise oil 10c 
Balsam Copaiba 7c 
So. America 5c 
Bergamot oil 35c 
Cardamom oil $1.00 
Citronella oil, Ceylon 2c 
Java 3c 
Coriander oil $8.00 
Dandelion root Ic 
Digitalis leaves 1c 
Eucalyptus oil 3c 
Glycerin CP 21%c 
Hemlock oil 5c 
Ipecac root 5c 


Japan wax lc 

Kamala 10c 

Spike Lavender 35c 

Lemon oil, Calif. 25c 
Italian 55¢ 

Menthol 10c 

Orange oil, American 15c 
Italian 50c 

Peppermint oil, Nat. 5c 

Redistilled 10c 
Pimento berry oil 20c 
Leaf oil 5c 
Psyllium seed French 1c, 





Sarsaparilla root, Mex. 2c 





Spruce oil 5c 
Stearic acid TP 4c 
Stramonium leaves 2c 
Tansy oil 25c 
Tragacanth Gum No. 1 70c 
No. 2 20c 
Vanilla beans, Bourbon 20c 
Mexican cuts 10c 
Mexican whole 25c 
Wahoo bark, root 5c 
tree Ic 
Wormwood oil 35c 
Zinc stearate 3c 





Down 








Acetone, pure Ic 
Acetylsalicylic acid 3c 
Buchu leaves 7c 
Candelilla wax 34c 


Chamomile Hungarian 9c 
Formaldehyde USP 4c 
Iodine, Resublimed 10c 
Tincture 25c 
Malva flowers, blue 3c 


Manna, large 5c 
small 2c 

Papain, powd. 10c 

Plantago, blond 4c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926 — 100. 
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Cosmetic raw materials were also active, 
the index increasing from the previous 
74.6 to for December. Balsam 
copaiba jumped from 20 to 27 cents, can- 
delilla wax lost 34 cent to be quoted at 
1534 cents, glycerine continued its sensa- 
tional rise to 22 cents, Japan wax was one- 
half cent higher at 9 cents, menthol in- 
crease from $2.90 to $3.00, stearic acid 
added one and one-half cents to reach 
1334 cents a pound, gum _ tragacanth 
jumped from $1.80 to $2.50 a pound. 


Li 
séi.0 


The botanical price index also rose a 
little, from 90.0 to 90.5. Buchu declined 
from 75 to 68 cents. Digitalis rose one 
cent to 26, ergot increased from $1.50 to 
$1.65, ipecac was 5 cents higher at 85 
cents a pound. The uncertainty of further 
shipments of Spanish ergot—which must 
come by way of Portugal—is again causing 
concern to those interested in this item. 
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50 Raw Materials—Weighted Price Index. 1926 — 100. 
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The Drug and Cosmetic Industry index of 50 commodity prices showed 


a definite increase at the end of the year, from 68.9 in November to 70.4 for 


December. With the Spanish civil war deadlocked at Madrid, the pros- 


pects for resumption of raw material shipments from that country were not 


promising. Such items as Spanish ergot and spike oil were higher. Because 


of dwindling supplies thyme, origanum, rosemary, etc., were in a tight 


position. 


Major activity was shown in the essen- 
tial group of prices, the index for Decem- 
ber being 58.4 compared with 54.3 in 
November. Six items showed higher 
prices. Anise oil rose from 75 to 85 cents, 
bergamot oil increased to $2.85 from the 
previous $2.50, citronella was 3 cents 
higher at 33 cents, eucalyptus also in- 
creased 3 cents to 38 cents, lemon oil was 
quoted at $2.65 compared with the previ- 
ous $2.10, peppermint oil rose 5 cents to 
$2.30. 


Medicinal prices showed a small net de- 
cline, from 73.1 to 73.0, acetylsalicylic acid 
declining from 58 cents to 55 cents, and 
menthol rising 10 cents to $3.00. During 
late trading menthol showed every indica- 
tion of further advance but it was believed 
that in view of the large peppermint crop 
the firmness was due to short covering in 
Japan. 
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15 Essential Oils—Weighted Price Index. 1926— 100. 
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YYNONyMoUC™ ATA ANTARA 
i eS 


ISERMANN 


Modernize 


your cosmetics and toilet prep- 
arations and increase their 
effectiveness and sales appeal 


with 


INT eA 


etrating, detergent, 











colloidal agent 





Intramine C. Improves ordinary 
soap shampoos: stabilizes them—in- 
creases their cleansing qualities— 
makes: them more efficient when 
used with hard water. Stabilizes 
bath oils—increases odor value of 
perfumes used. 


Intramine S. Stabilizes oil sham- 
poos—prevents eventual develop- 
ment of obnoxious odors—increases 
cleansing properties. 


Intramine DX. For soapless, 
foaming dentifrices. Increases 
cleansing action—cuts down depo- 
sition of tartar on gums and teeth— 
makes flavor last longer. 


Intramine P.C. Increases pene- 
trating and detergent properties of 
cosmetic creams and beard-soften- 
ing properties of shaving creams. 


Offered without restrictions 
Send for Laboratory Data on 
applications of Intramine in 
which you are interested 


"VAN DYK & CO. 


| "Incorporated 1904 








Pioneer American Manufacturers of 


AROMATICS 


Executive Offices and Works: 


i _ 57 Wilkinson Ave., Jersey City, N. I i 4 


| 
| 
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COSMETIC 
WAXES 


PUREST BEESWAX 
Sunbleached 


@ 
SPERMACETI WAX 


American made 
ee 


OZOKERITE WAX 
Pure White 
635/67 °— 69/71°— 73/75°— 76/78° 
Melting Points 


@ 
CERESINES 


Domestic. Various types 
Different Melting Points 


CARNAUBA WAX 
Nos. 1 and 2 Yellow, as well as all 
other grades 


® 
PARAFFIN WAX 


American and Imported 


Write for samples and prices. 


INNIS. SPEIDEN & Co. 


Manufacturers and Importers 


117 Liberty Street New York 


BOSTON - PHILADELPHIA - CLEVELAND - CHICAGO 
GLOVERSVILLE, N. Y. 
FACTORIES: JERSEY CITY, N. J., NAAGARA FALLS, N. Y. 
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VANILLA BEANS 


The buyer’s market for all grades of 
vanilla beans is definitely out. The pros- 
pects are that a seller’s market will prevail 
for some time. 

Bourbon beans on spot are higher at 
from $3.50 to $4.00 per pound. Mexican 
cuts are up to from $3.35 to $3.60 and the 
whole Mexicans now range from $3.75 to 
$4.55. The position at these higher levels 
is still so firm that leading factors ex- 
pressed the opinion that a minimum mar- 
ket of $4.00 would prevail by the first of 
the year. 

Surplus stocks in the United States and 
in France are small. The next crop of 
Madagascar beans is estimated to be not 
in excess of 300 tons. Up to the end of 
October this year, more than 300 tons of 
Bourbon beans arrived in the United 
States. The business revival in this coun- 
try is likely to increase the rate of imports 
rather than decrease it. In this case will 
there be enough beans? 

Imports of Bourbon beans for the first 
10 months of this year were 40 per cent. 
ahead of the same period of 1935. They 
were also greater than for the similar 
period of 1934 when prices on an average 
were much lower. 

If the Bourbon crop for 1937 is not more 
than 45 to 50 tons greater than the pre- 
vious crop, it is generally believed that high 
bean prices will prevail for at least two 
years. 

This whole situation is a throw back 
from 1931-32-33 when prices in Mada- 
gascar did not cover cost of production. 
As a result the plantations were neglected 
to the extent that production declined 
sharply and reached such low levels that 
had buying been normal in Europe an ex- 
treme shortage would have been felt long 
before this. As it takes from three to four 
four years to increase production of vanilla 
beans the plantations as yet have not been 
sufficiently rehabilitated to show any ma- 
terial improvement. 

New crops from now on, however, will 
have to be carefully watched as the higher 
prices now prevailing will no doubt soon 
influence production. The 1937-38 pos- 
sibilities for production are not definitely 
known but for the early future no reason is 
shown for lower prices. The spot market 
from now until next May at any rate will 
be very tight. 

The situation in Mexican beans is al- 
most as strong as the Bourbons and in one 
respect may materially militate to the 
further strength in the Madagascar posi- 
tion. This is especially true of cuts. 

The crop of Mexicans this year was 
approximately 200,000 pounds. The new 
crop will be from 200,000 to 250,000 
pounds. This year showed the largest con- 
sumption of Mexican cuts in many years, 
primarily because the price range was 
unusually close to the Bourbon prices. 
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The last crop of Mexican beans showed a 
good percentage of cuts but the new crop 
are said to be of good length and there will 
not be so many cuts. 

During the first six months of this year a 
considerable amount of cuts were used by 
Bourbon buyers for blending or for straight 
use. A short crop of Mexican cuts will un- 
doubtedly draw more buyers into the 
Bourbon market, further strengthening 
their position. There are practically no 
Mexican cuts available in the United 
States now and there will be no relief from 
this situation until February/March ar- 
rivals. 

Furthermore, there is not likely to be a 
reduction in price for the whole Mexican 
beans because of the prevailing high prices 
for Bourbons. 


GUM TRAGACANTH 


Gum tragacanth seems to be becoming 
extremely awkward for the buyers. The 
spot market price of number one gum 
tragacanth has been advanced 70c per 
pound making the market minimum at 
$2.50 with the range to $2.60 as to quan- 
tity. This is the highest price to be 
reached since February, 1929. Number 2 
gum was also higher at from $1.85 to $1.90. 

A true scarcity of number one ribbon is 
reported on spot and at the source. A 
cable to the Department of Commerce 
dated October 24, states that a large order 
for ribbon grade gum tragacanth has 
practically exhausted the entire supply. 
All Iran (Persian) gum is sold by central 
organization at Teheran regardless of 
where it is produced. 

Hitherto a large proportion of the 
Tranian (Persian) gum tragacanth im- 
ported by the United States was purchased 
from three countries which had entered 
into this business for the purpose of im- 
proving their foreign exchange position. 
Now, however, The Gum Tragacanth Ex- 
port Corporation is reported to be giving 
special permission to representatives of 
American importers to export gum traga- 
canth. 

While it is undoubtedly true that there 
is a short crop especially of the higher 
quality gum, the strength in this item can 
be largely attributed to price control in 
the primary market and also control exer- 
cised over collection and distribution 

London is in receipt of information from 
the source that it is now only possible to do 
shipment business on c.i.f. London terms 
and purchasing the goods outright. Hither- 
to the gum has been dispatched to the 
London market on consignment and 
handled by brokers. One report states 
that only orders for a “string of gum’”’—a 
large bulk quantity composed of the va- 
rious qualities—will now be entertained. 
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MENTHOL 


The depression of the Japanese market 
seems to have been checked, temporarily 
at least, by short covering there, and a 
somewhat higher market established. On 
spot prices were advanced to from $3.00 to 
$3.10 per pound. 

According to the Department of Com- 
merce, exports of menthol crystals during 
the first half of 1936 amounted to 262,481 
pounds (valued at 2,052,460 yen) as com- 
pared with 359,111 pounds (2,836,148 yen) 
for the same period of 1935 and 497,089 
pounds (3,200,862 yen) for the first half of 
1934. The United States was the destina- 
tion of approximately 60 per cent. of the 
total quantity exported. 

The peppermint crop in Hokkaido for 
this year on September 26, 1936 was said 
to he the best in many years, according to 
unofficial sources reporting through Assist- 
ant Trade Commissioner Charles H. 
Boehringer, Tokyo to the Department of 
Commerce. 

Hokkaido, although the foremost source 
of peppermint in the world, has been hay- 
ing bad crops on account of cold waves in 
the past several years. For this season a 
“phenomenally successful” crop is reported 
from the island where the harvesting has 
just been concluded. This report con- 
trasts with the forecast made on August 
13, 1936, to the effect that the Hokkaido 
peppermint crop was affected by the cold 
spring and that the total crop in all of 
Japan would be from 5 to 10 per cent. less 
than in 1935. 


VANILLIN 


The Howard Smith Paper Mills, Ltd., 
Cornwall, Ontario, have recently taken 
out a Dominion charter for a subsidiary 
company to be known as the Howard 
Smith Chemicals, Ltd., for the purpose of 
manufacturing vanillin from  sulphite 
liquor. It is stated that it is a well-known 
fact that wood contains approximately 
2 per cent. vanillin and, by means of a 
process developed by the Howard Smith 
Paper Mills, Ltd., this may be extracted 
from the sulphite liquor produced in the 
manufacture of paper. The new plant, 
relatively small, is to be built in such a 
way that the capacity can easily be in- 
creased when the demand warrants such 
extension. The capital structure of the 
Howard Smith Chemicals, Ltd., will be 
$100,000 of 6 per cent. cumulated preferred 
stock and 20,000 shares of no par value 
common stock, all of which has been sub- 
scribed. 

This will be the first production of 
vanillin in Canada. According to unofficial 
press statements, plant capacity will be in 
the order of 400 pounds per day, but it is 
not anticipated that this production will 
be reached at the beginning. 
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PURE OTTO oF ROSE 


BATZOUROFF & CO. 


(Established 1845) 
SOFIA, BULGARIA 


Modern Distilleries at 


Rahmanli 


Kalofer 


Karnare 
Karlovo 


SOLE DISTILLERS BY 
VACUUM PROCESS 


Quality is our first consideration. We have 
always supplied the finest Otto of Rose it 
is possible to produce. 


SOLE AGENTS 


GrorcEe Luepers & Co. 


New York Chicago San Francisco Montreal 











Used by the Principal Consumers Here and Abroad | 
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IMPORTANT! All SHERWOOD products are 
made UP to the highest standard ALWAYS, = 
for manufacturers who feel that only the 
BEST is good enough for their own products. 


Your inquiry is invited. 





SHERWOOD 


KREMOL ; 


The ideal white oil for cosmetics. 


SHEROLATUM 


The improved petrolatum — all 
grades. 


BRILLIANTINES = 


Wide range of colors and perfumes. D 


MEDICOL > S 


Liquid Petrolatum, U.S.P. — all . 
grades. 
CLEANSING CREAM BASES 
CERESINES @ BATH OILS 
OIL SHAMPOOS 


PETROLEUM COMPANY, INC. 


Mai 
Refi 


n Office: BUSH TERMINAL, BROOKLYN, N. Y. 


nery—Warren, Pa. Stocks carried in principal cities 














VANILLA BEANS 


For over 75 years the recognized 
source of supply 





*‘Look for the Symbol of Standardization” 


GUMS 


Tragacanth Karaya 


Arabic 


All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 
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JL x C 
A-A BRAND 
Jinest Aedicinal Suality 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 


Write us for quotations 


wie 











BRODR. AARSAETHER 
AALESUND , NORWAY 











P.R. DREYER Inc. 
Sole Representative in the United States 


12 EAST 12th STREET 
NEW YORK, N. Y. 


CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
LOS ANGELES SAN FRANCISCO DETROIT 
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CITRUS OILS 


Another sharp advance featured this 
market as a whole. There is nothing in 
the situation which would indicate a re- 
versal of the present trend for some time 
to come. 

Under the strict control of prices and 
exports Bergamot oil in the Italian market 
was one of substantial strength. In the 
spot market prices have been advanced to 
$2.85 per pound minimum with a range to 
$3.50 as to brand and quantity. 

A new agreement stipulates that the 
Bergamot Growers’ Consortium will sell 
the bergamot oil delivered to it by pro- 
ducers, to the wholesalers and exporters at 
a price fixed periodically by the three 
parties, producers, consortium and dealers. 
The dealers and exporters are authorized 
to dispose of the oil bought from the con- 
sortium, both on the domestic market and 
abroad. If the consortium sells direct it 
must not undersell the dealers and export- 
ers. The consortium will put its brand 
on the oil sold to dealers, but the dealers 
also may add their own private brands. A 
uniform container and packing methods 
will be adopted, and a standard selling 
contract will be drawn up. The agreement 
will run for 1 year from date of signature. 

The Italians are in a particularly favor- 
able position to control the production and 
market price of bergamot oil because a 
very small area of southern Italy known as 
Regio Calabria is the only part of the 
world in which the bergamot tree will 
thrive and produce an oil which has the 
definite characteristics which are respon- 
sible for its popularity. Bergamot trees 
have been planted in other parts of the 
world that have a soil and climatic condi- 
tion quite similar to southern Italy but 
experiments have always proved a failure 
as the oil invariably has a camphorous 
odor which disqualifies it. 

It would therefore seem that manufac- 
turing consumers who require bergamot 
oil will have to pay the price dictated by 
the [talian Government. 

Higher cables on Italian orange oil re- 
sulted in a sharp rise locally to the basis of 
from $2.85 to $4.00 per pound as to seller 
and quantity. There are reports to the 
effect that the Italian Government has 
confiscated all the terpenes and if this is 
confirmed it will eventually mean a smaller 
production of better quality material at 
correspondingly higher prices. 

California orange oil was also materially 
advanced. The new schedule is $3.00 per 
pound as compared with $2.85 previously 


quoted. 

The lemon oil picture is very similar to 
that in orange and bergamot. Domestic 
producers of California oil advanced 


prices 25c per pound to $2.00 because of 
the short supply and the rapidly advancing 
market for the imported product. 

The shipment price for Italian oil was 
advanced and locally quotations were up 
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to as high as from $2.65 to $3.50 as to 
quality and quantity. The rise in replace- 
ment costs was very sharp and in some 
instances it cost $3.00 and higher to secure 
goods for shipment. 


MERCURY 


Late during the period under review 
very little material was said to be available 
at the advanced price of from $93.00 to 
$95.00 per flask. It seems likely that 
$95.00 would have to be paid for any sub- 
stantial quantity. 

Shipments from the Pacific Coast have 
been materially affected by the marine 
strike. No shipments by rail have been 
reported but as the rail rates are higher 
there would either have to be a reduction 
in price by the shippers or an advance in 
the resale price here to offset this additional 
cost. 

To further complicate the situation, lat- 
est reports from war torn Spain indicates 
the possibility of a successful blockade of 
the ports from whence mercury is usually 
shipped. This would eliminate the largest 
potential source of supply. 

Higher prices have not materially in- 
creased American production primarily be- 
cause the mines are located high in the 
mountains of Colorado and the Far West 
where severe weather conditions makes in- 
creased operations at this time of year 
almost impossible. Manufacturing con- 
sumers must therefore depend almost en- 
tirely on Italy and it is not believed that 
Italy can supply the requirements of the 
whole world. 

The market was therefore one of great 
potential strength with a further upward 
tendency expected. Essential mercurial 
salts were in a similarly strong position. 


GLYCERIN 


The strong market ruling for many 
weeks continued unabated. There was a 
further advance of spot quotations for 
C P glycerin making the range from 22c to 
23c per pound. Prices were expected to 
hold over the balance of this year at least. 
Business has been booked to such an extent 
that refiners have been unable to accumu- 
late a reserve supply for warehouse pur- 
poses. 

Imports of refined glycerin during the 
first nine months of 1936 amounted to 
1,584,234 pounds valued at $256,171. This 
compared with 62,132 pounds valued at 
$7,094 for the similar period of 1935. 

Production of chemically pure glycerin 
during the first 9 months of 1936 amounted 
to 59,282,156 pounds as compared to 56,- 
512,714 pounds during the same period of 
1935. 

Stocks of chemically pure glycerin as of 
September 30, 1936 were materially lower, 
however, amounting to only 8,842,746 
pounds as compared to 13,081,866 pounds 
on hand as of September 30, 1935. 
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ALOES 


Harvesting and curing of the 1936 aloe 
crop in Aruba was completed in Septem- 
ber. Because of extremely dry and hot 
weather, the output was reduced to 4,000 
cases of 125 pounds each, a decrease of 
1,500 cases from the March estimate, and 
of 500 cases from the estimate of June 30, 
1936. 

About 2,500 cases have already been ex- 
ported to the United States and Europe, 
leaving 1,500 cases available at the end of 
September. To these must be added ap- 
proximately 3,200 cases held from former 
years by the estate of Adrian Lacle, Oran- 
jestad, Aruba, which are being retained for 
higher prices, reported to be about 25c per 
pound. This carryover makes for much 
uncertainty in the situation as it may be 
put on the market at any time. According 
to present indications, the 1936 crop will 
be exhausted before the end of the year. 

The situation in Bonaire, a minor pro- 
ducer of aloes, is unknown. Early in the 
year the output was estimated at aboft 
1,200 cases, probably reduced by dry 
weather to 800 cases. 

Makers of aloin were well supplied with 
raw material but because of the situation 
at the source they paid full prices and 
hence the position of aloin has continued 


to be one of firmness and strength. 


EUCALYPTUS OIL 


Difficulty continues to be experienced 
by importers in obtaining replacement ma- 
terial from Australia. This is the season 
of heaviest consumption in this market and 
the time of year during which production 
in Australia is at low ebb. 

As predicted in our previous report there 
has been a further advance in the spot 
price with the market now at a range of 
from 38c to 40c per pound as to quantity. 

The general situation is such that it is 
not likely that an easier market will de- 
velop during the winter months ahead. 


CORIANDER OIL 


Few suppliers have any oil to offer. 
What material is available is being held to 
meet in part the requirements of regular 
customers. 

Agents for the USSR stated that ex- 
ports of seed and oil are prohibited, the 
total production being required for home 
consumption. The seed produced in 
Russia is the only seed that produces oil in 
commercial quantity. 

As a result of this situation spot prices 
now range as high as from $15.50 to $16.00 
per pound for the limited material avail- 
able. 


807 











Fon MANY YEARS MM&R HAS 
BEEN AMONGST THE FOREMOST 
SUPPLIERS OF -: - 


OTTO of ROSE 


TURKISH and BULGARIAN 


BOTH TYPES ARE GUARANTEED 
TO CONFORM TO U.S.P. UNGUENTUM 
AQUA ROSAE STANDARDS BUT 
PROVIDE AN INFINITELY HIGHER 
MEASURE OF QUALITY THAN 
STANDARD REQUIREMENTS * * * 


Comparative Tests Will Prove the 


Superiority of These Products 


MAGNUS, MABEE & REYNARD, inc. 


32 CLIFF STREET An NEW YORK, N. Y 
SLAGNU: 
OFFICES IN PRINCIPAL CITIES 


















BUY WITH 
CONFIDENCE 


STEARATE OF 
MAGNESIUM 
Light, Great Adhesiveness. Pure 


ite, Immeasurable_ Fineness. 
Heavy if desired. Dusts out 


under the puff like the finest ALUMINUM 


pollen. Made to satisfy most si 
exacting requirements. SS Ste, ‘ = 


STEARATE OF 
ZINC 


Odorless, Impalpable. Pure 
White. Water Resisting. Great 


Adhesiveness. Light or Heavy as 
desired. Highest standard of Pur- 
ity and Uniformity. 
Prompt Shipments in any quantity 


Write for samples and prices 


STOCKS CARRIED: Chicago, St. Louis, San Franciseo 


Los Angeles, Kansas City, Mo., Des Moines, New Orleans 
Telephone SUnset 6-1337-4797 


CHEMICAL PRODUCTS CO. 


55=33rd Street Brooklyn, N. Y. 


CALCIUM 


Bite roe 
QS 


MAGNESIUM 
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Tre experience of Frank-Vliet Co. is 
your assurance of quality consistent with 
service concerning your gum problems. 
We Specializein . . . 

TRAGACANTH 
KARAYA 
ARABIC 
in all grades, Whole and Powdered. 
Take advantage of our direct connections in 
country of origin. 


FRANK-VLIET CO. INC. 


160 WATER ST. 
NEW YORK, N. Y. 


Telephone 


JOhn 4-1915-1916 
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COSMETIC COLORS 


of UNQUESTIONED SUITABILITY 
for 
LIPSTICKS 
ROUGES 

FACE POWDERS 

LIP POMADES 

EYE SHADOWS 
COMPACTS 


Our Cosmetic Research Laboratory Is Well 
Equipped To Cope With Your Color Problems. 
® 
Originators 


of 


Fine Cosmetic Colors 


e 
msbat hor Siege 

COR Bee AT) o_N) 
WManufactucecs of Fine Chemical Ligment Coloes 


General Offices, Works, and Laboratories 
ROSEBANK, STATEN ISLAND, NEW YORK, N. Y. 
Boston, Chicago, Los Angeles, Cleveland, Detroit, San Francisco, 


Richmond, Toronto, Can, 
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FOR EVERY TYPE OF PRODUCT 





KITS—Cutex took advantage of Durez design 
possibilities and created one of the most out- 
standing nail polish packages in recent years. 
The kit is light in weight, pleasant to touch. The 


there’s a profitable 
use for DUREZ! 


As the photographs on this page 
show, there is practically no limit to 
the number of applications of Durez 
to packaging. Durez packages have 
a smooth, “quality” look which 
appeals to people . . . which makes 
the product itself seem more desir- 


able. In short . . . they sell. 


Durez molded pieces have a shiny, 
lustrous finish that will never dent, 























finish is permanently sleek and lustrous, will | Scratch or peel. Alcohol and most 


never scratch, dent or peel. common chemicals will not affect 
Durez in any way. It is light in 
weight — reducing shipping costs — 
yet structurally strong. 

If you would like to know more 
about the possibilities of improving 
your packages with Durez, we'd be 
glad to send you more complete in- 
formation, and to put our test lab- 
oratories at your disposal. Just write 
General Plastics, Inc., 1312 Walck 
Road, North Tonawanda, N. Y. 





powder box is sift-proof and reduces odor loss 


found in packages made of more porous ma- 
terials. Women like it better than conventional 


boxes because it is permanently attractive. 


DUREZ 


THE MODERN PACKAGING MATERIAL 

















PILL BOX— These new Durez slide top boxes 
are light in weight, handy to carry...and can be 
opened with only one hand. Ideal for small pills 
and capsules. Name, trade-mark, ingredients 
and dosage can be molded in top and bottom 


of box. 





CREAM JARS—Dermalure creams are now 
packed in three-piece Durez jars that weigh up 
to 60% less than conventional jars. They are 
inert to the creams, and the lids screw on and 
off with a mere flick of the fingers. Name and 


trade-marks are molded in top and sides. 

















TABLET VIAL: Wheeling Stamping Co. scores PACKAGE WITH PERMANENT USE—This 
a scoop with this new molded Durez tablet vial. Durez razor box will swing many a sale for the 
Light, compact,handy... it slips out of the way razor, Old-blade receptacle, new-blade package 
in a vest pocket or purse. A flick of the fingers and the razor itself all fit into their neat niches. 


removes the cap. It is shatterproof, and the S hand d ‘ th agg 
sleek, shiny Durez finish will not wear off. Fine %4PY Hands and wetting wont Aurt it @ Dit. 
for liquids too, for the tight-sealing screw-cap Other toilet articles can be packed the same 


can be equipped with an applicator. 
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neat, attractive way. 
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BOTTLE CLOSURES WITH PERSONALITY 
—The trade-name’s Crown . .. so they made 
the closure one! Durez molded screw-caps can 
be made practically any shape to complement 
the design of your bottle or to tie up with your 
trade-name. Durez screw-caps always come off 


and go on easily, yet provide a tight seal. 
683 























Absorption Bases 
Th. Goldschmidt Corp. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Innis, Speiden & Co., Inc. 
N. I almstrom & Co 
Pfaltz & Bauer, Inc. 


Alcohol 


Commercial Solvents Corp. 
U. S. Industrial Alcohol Co. 


Alkaloids 
Abbott Laboratories 
k T. Baker Chemical Co. 
. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 


Applicators and Droppers 
lass Products Co. 
Pennsylvania Glass Products Co. 


Aromatic Chemicals, Essential Oils, 
Flavors and Perfume Specialties 
Aromatic Products, Inc 
J. Bush & Co., Inc. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
The Dow Chemical Company 
P. R. Dreyer, Inc 
E. I. du Pont de Nemours & Co., Inc. 
Felton Chemical Co., Inc. 
Firmenich & Co., Inc. (Chuit, Naef) 
Charles Fischbeck Co. 
Benj. French, Inc. 
Fritzsche Brothers, Inc. 
General Drug Company 
Givaudan-Delawanna, Inc. 
Heyden Chemical Corp. 
George Lueders & Co. 
Magnus, Mabee & +s epee Inc. 
Monsanto Chemical Cc 
Norda Essential Oil & —— Co. 
Orbis Products Corp 
Compagnie Parento, Inc. 
Polaks Frutal Works Inc. 
Riviera Products Co. 
Schimmel & Co., Inc. 
a so om Co. 
A. M. Todd Cc 
oe & Co 
van reap gl Haebler, Inc. 
Van Dyk & 
Albert aay (= nc 


Beeswax 
American Cyanamid & Chemical Co. 
E. A. Bromund Co 
Walter H. Jelly & Co., In 
Koster-Keunen 
Theodor Leonhard Wax Co, Inc. 
M. W. Parsons, Imports 
Orbis Products Corp. 


Botanical Drugs 
J. L. Hopkins & Co. 
Chas. L. Huisking & Co. 
S. B. Penick & Co. 


Bottles and Jars 
rr-Lowrey Glass Co, 

Glass Products Co. 
Hagerty Bros. & Co. 
Hazel-Atlas Glass Co. 
Maryland Glass Corp. 
Owens-Illinois Glass Co. 
Pennsylvania Glass Prod. Co. 
Salem Glass Works 
The Sudbury Co. 
Swindell Brothers, Inc. 


Cans 
Continental Can Co. 


Cartons 
Lowe Paper Co. 


Chalk 


Industria! Chemical Sales Co., Inc. 
M. W. Parsons, Imports 

Peerless White Lime Co. 

John & E. Sturge, Ltd. 


Citric Acid 
4" Baker & Bro. 
J. T. Baker Chemical Co. 
California Fruit Growers Exchange 

ge & Olcott Co., Inc. 

Mallinckrodt Chemical Works 
McKesson & Robbins, Inc 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc. 
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Closures 
Aluminum Seal Co 
Anchor Cap & Closure Corp. 
Aridor Co 
Armstrong Cork Products Co. 
Bridgeport Metal Goods Mfg. Co. 
Crown Cork & Seal Co. 
Dodge Cork Co 
General Plastics, Inc. 
Mundet C ork Co. 
Phoenix Metal Cap Co. 
Sylvania Industrial Corp. 


Co Liver Oil 
R. Dreyer, Inc. 
C has. L. Huisking & Co. 
McKesson & Robbins, Inc. 
S. B. Penick & Co. 


Collapsible Tubes 
National Collapsible Tube Co. 
New England Collapsible Tube Co. 
Sun Tube Corp. 
White Metal Mfg. Co 


Colors 
Ansbacher-Siegle Corp. 
Fezandie & Sperrle, Inc. 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc. 
Leeben Chemical Co., Inc. 
. F. Revson Co. 
Whittaker, Clark & Daniels, Inc. 


Corks 
Armstrong Cork Products Co. 
Dodge Cork Co. 
Mundet Cork Co. 


Cosmetic Cases 
Bridgeport Metal Goods Mfg, Co. 
Scovill Mfg. Co. 


Face Powder Base 
T. Gostage Leek 
M. W. Parsons, Imports 
General Drug Co. 


Glass-Lined Equipment 
The Pfaudler Co. 
Alsop Engineering Corp. 
=rtel Engineering Corp. 


Gums 
Paul A. Dunkel & Co., Inc. 
Frank-Vliet Co., Inc. 
J. L. Hopkins & Co. 
Innis, Speiden & Co. 
Walter H. Jelly & Co., Inc. 
Orbis Products Corp. 
S. B. Penick & Co. 
Thurston & Braidich 
Jacques Wolf & Co. 


Labels 
John Horn 


Lanolin 
Innis, Speiden & Co. 
Walter H. Jelly & Co., Inc. 
N. I. Malmstrom & Co. 
Merck & Co. 
M. W. Parsons, Imports 
Pfaltz & Bauer, Inc. 


Machinery (Packaging) 
Arthur Colton Co. (Tube & Tablet) 
Consolidated Packaging Machinery Co. 
Economic Machinery Co. (Labeling) 
Package Machinery Co. (Wrapping) 
F. J. Stokes Machine (Co. Tube & Tablet and 
xeneral) 
Stokes & Smith Co. (Powder) 
U. S. Bottlers Machinery Co. (Bottle) 


Machinery (Production) 
Abbe Engineering Corp. 
Alsop Engineering Corp 
Beach-Russ Co. 

The J. H. Day Co 

Ertel Engineering Corp. 

Kux-Lohner Machine Co. 

Manton-Gaulin Mfg. Co. 

Mixing Equipment Co., Inc. 

Pfaudler Company 

Proctor & Schwartz, Inc. 

Spee Machinery Co. 
George G odgers Co. 

FJ: Stokes Machine Co. 
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Buyer’s Guide 


The firms listed below are reliable sources of supply which we are glad to recommend to our readers. 


Machinery (Used) 
Consolidated a Co. 
4 ied ees oe 
oe oy gam upp! 0. 
Stein-Brill Corp J 


Medicinal Chemicals 
Abbott Laboratories 
J. T. Baker Chemical Co. 
Benzol Products Co 
California Fruit Growers Exchange 
Columbia Alkali Co 
ow Chemical Co. 
Heyden Chemical Corp. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
Monsanto Chemical Co. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Chas. Pfizer & Co., Inc. 
Schofield-Donald Co. 
Seydel Chemical Co. 
Sherka Chemical Co. 
Wilson Laboratories 


Mineral Oil 
Atlantic Refining Co., The 
M. W. Parsons, Imports 
S. Schwabacher & 
Sherwood Petroleum Co. 
L. Sonneborn Sons, Inc. 
Standard Oil Co. of Indiana 


Neutral White Soap 
J. L. Hopkins & Co. 
S. B. Penick & Co. 
John Powell & Co. 


Opal Jars 
Carr-Lowrey Glass Co. 
Hazel-Atlas Glass Co. 


Packing Material 
Kimberly-Clark Corp. 


Paper Boxes 
. Frank 
arl Voss Corp. 
/. C. Ritchie & Co. 


Plastic Molders 
General Plastics Inc. 
Norton Labs. 


Private Label 
Adde, Inc 
American Perfumers’ Labs. Inc. 
Cosmetic Company 
Ehrmann-Strauss Co., Inc. 
Helfrich Laboratories 
Kolmar Laboratories 
Paris Cosmetics, Inc. 
Solo Laboratories, Inc. 
Sterling Mfg. Co. 
Henry Tetlow Co. 
The Vorac Co. 


Stearates 
Franks Chemical Products Co. 
Mallinckrodt Chemical Works 
Merck & Co. 
Orbis Products Corp. 
M. W. Parsons, Imports 
R. F. Revson Co. 
Whittaker, Clark & Daniels, Inc. 


Talc 
Innis, Speiden & Co. 
as. Mathieu, Inc. 
Orbis Products Corp. 
R.F Revson Co. 
Whittaker, Clark & Daniels, Inc. 


Transparent Paper 
Riegel Paper Corp. 
Sylvania Industrial Corp. 


ials 
Kimble Glass Co. 


Vitamin Concentrates 
Pharmaceutical Specialties Co. 


Zine Oxide 
Innis, Speiden & Co. 
New bee Zinc Co. 
Orbis Products Corp. 
M. W. Parsons, Imports 
R. F. Revson Co. 
Whittaker, Clark & Daniels, Inc. 
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Caps with Distinction 


The BRIDGEPORT METAL GOODS MFG. CO. 


BRIDGEPORT 


po bottle caps are some of those we have made for 
manufacturers who wanted a distinctive closure—something more 
than the ordinary stock bottle cap. 


Perhaps you, too, are looking for a cap which is above the ordinary. 
This can be made following your own design or we shall be glad to 
submit suggested designs to you. 


Fabricated of beautiful metal, polished or with enamel decoration. 


We make a complete line of stock metal jar and bottle caps, too, but 
caps such as these are custom-built for discriminating manufacturers. 


They lift your package above the crowd. 


"PHONE: BRIDGEPORT 3-3125 CONNECTICUT 
EST 1909 








VANITY CASES @ ROUGE CASES @ PASTE ROUGE CONTAINERS @ LIPSTICK HOLDERS (ALL TYPES) © POWDER . 
BOX COVERS @ EYEBROW PENCIL HOLDERS @ BOTTLE CAPS @ JARCAPS @ METAL NOVELTIES TO ORDER 
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THE DISCOVERY OF THE COLUMBIA RIV ER 
AFTER AN OLD PRINT BY DAVIDSON 














N May 11, 1792, 
Captain Robert 
Gray of Boston, while 


on a voyage to open trade with the north- 





west coast of America, entered a great 
river which he named Cotumsia, after 
his own vessel. Previously, the Columbia 


had been the first Amer- 


ican ship to circumnavi- 





gate the globe. 


: EXECUTIVE SALES OFFICES 





* CAUSTIC SODA 
SODIUM BICARBONATE 


SODA ASH 


Why don't you, too, discover CoLUMBIA 
—the Cotumsia ALKALIs which never 
vary, which set new standards of purity, 
which are backed with worry-free ser- 
vice? If you are not already specifying 
Cotumsia for all soda products, may 
we suggest that the present, with its 
promise of prosperity for 


1937, is a most opportune 






time to sign on. 





MODIFIED SODAS +» CALCIUM CHLORIDE 


LIQUID a 


Our technical staff will gladly cooperate onany unusual applications you may encounter. 


THE COLUMBIA ALKALI CORPORATION — 


30 ROCKEFELLER PLAZA * NEW YORK, N. Y. 
Branch Sales Offices » BARBERTON, OHIO + 431-451 ST. CLAIR STREET, CHICAGO 
.. CAREW TOWER, CINCINNATI + GRANT BLDG., PITTSBURGH + Plant at Barberton, Ohio 


wil 
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| To our friends everywhere we wisha | 
| Dery Merry Christmas 
and a Hew Dear f/ed 








with Joy and Contentment | 


: We extend our deep appreciation for the favors 








we have received during every month of the year 
now ending and we wish for each and every 
friend a greater share of the country’s prosperity. 


DODGE & OLCOTT 
| COMPANY 











Makers of 
Essential Oils, Oleo Resins, Flavors 
and Compounded Perfume Bases. 
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Opening and Closing 


Bottles ard jars and caps make handling difficult for cream or lotion cov- 
ered hands. Aridor's easy-fitting caps with their ‘‘one-spin-and-it’s-on”’ 
(or off) threads are approved by discerning cosmeticians such as 
Illinois Cosmetic Co. These handsome packages wear Aridor’s famous 


medium-deep I-T caps having the fine appearance but none of the dif- 
ficulties often found in more costly closures. x Test the uniform sealing 


efficiency (the result of correct design and extreme precision in manu- 
facture), merchandising effectiveness and economy of Aridor caps. 


Made in a wide variety of sizes, styles, and decorations. A letter or 


postcard will quickly bring you samples and particulars. 


The Drug and Cosmetic Industry 
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AMBRE V-51 

AMBRE SYNTHETIQUE SOLIDE 
AMBREINE “V" 

AMBRE EXTRA FINE 
OPAFLORA 

OPOPANAX N-100 








| AND THESE AMBRE 4 Pen)... 27 
| MATERIALS » > LD 


IRONAL METHYL DELTA 
IRONAL METHYL 
VETIVEROL ACETATE 
AMBRETTOGENE 
LABDANOL 
SANTALOOL 

and OTHERS 
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| 
| 
} 
| 
C4 as a fine basic for all sorts of creations in Ambre. Verley products are avail- | 
Ne — and in the specialtigs-efid composi- able in a range of prices offering a | 

- fidtts-efethe-housé of Verley, you will selection for almost any conceivable | 

| find the wide variety of Ambre mate- purpose. See the two pagesof Ambre | 
rials you need for originality and dis- suggestions in the new Verley price | 

tinction. We have specializedfor years book. Write for samples and prices. 
| 


—flbect bee 


ALBERT VERLEY, INC., 11 East Austin Avenue, Chicago, Illinois 
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OR YEARS our Rhodinol] Coeur, Geraniol Coeur, Linaloo] Coeur 
have been the standard by which discriminating buyers judge quality. 
Now PHENYL ETHYL ALCOHOL COEUR joins this } 


merit Class. 


Don’t take our word for its superiority but test it yourself. First for 





odor. You will find it totally free from any unpleasant impurities. 


Then the chemical analysis. This shows no trace of esters, no 


| 
chlorine, a specific gravity of 1.0230, a refractive index of 1.5327 and a 
solubility of 1 in 50 parts of water. This extremely high solubility is the | 
concluding proof of its extreme purity. ' 

No other commercial product equals those tests; we know of only | 


one imported product that equals them but its price is far higher. 


PHENYL ETHYL ALCOHOL COEUR stands supreme and | 


is offered at the price of the ordinary quality. 
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Manufacturers and Importers of Aromatic Essentials | 


AROMATIC CHEMICALS—ESSENTIAL OILS—FLAVORS—PERFUME SPECIALTIES— 
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The New Things When They're New 
but not Until They're Right 


Three months ago we produced our 


first CAMELLIA perfume oil, but we 
waited till we were 100% satished with 
it, before presenting it to you. 


Now it’s right 


It’s so right, that we want everyone 
to see it. We call it CAMELLIA 1937 
—it’s tomorrow’s best seller. Send for 
your sample today 


‘ ? ; 
and remember: just as we came to be known as) ~Gardenta 
Headquarters” 50 CAMELLIA users are looking to us 
for the outstanding otl of that type—CAMELLIA 1937. 





-Haebler, Inc. 


315 FOURTH AVENUE, NEW YORK 


Chicago Toronto Los Angeles FACTORY, ELIZABETH, N. J. 























THE TOPS IN FACE POWDER 


Never before has it been possible to compound a NO SHINE face powder or a 
powder that will suit every type of skin. 


® Quoting from “Modern Cosmetics—Formulation and Production”—by Francis 
Chilson, Tech. Ed., “The Drug and Cosmetic Industry”: 


“Many leading manufacturers have ignored this fact and strive in every possible 





WO SHINE 





>. 





way to establish a permanent market among the women who can use the 
particular kind of powder they make. This leads naturally to a process of 
trial and error which, possibly, accounts for the fluctuation in popularity 
of leading brands and the ease with which a new one, supported by a con- 
vincing advertising program, can make a swift inroad into the field.” 








@ SNOWTEX 13-A will stay this unwanted change. Like an invisible film... like 
magic ... Snowtex 13-A produces the ultimate in shine-free soft feminine skin tex- 
ture. Leaves the face free from either shine or obvious powder. Snowtex 13-A dis- 
perses light reflected from the skin. Snowtex 13-A can't shine of itself. Write for 
sample. 


T. GOSTAGE LEEK, *°° Sewione 8” 
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Recutary each day the “Limited” flashes by. It is the 


railroad’s symbol of service... a daily demonstration of its ability 





to transport passengers and merchandise with speed and depend- 
ability. 

Every order that goes through the CCS Plant cannot be a 
“special.” But at CCS there is a great organization waiting to 
speed your order through. There are the same traditional ideals 





of speed and dependability, the same pride in maintaining a repu- 


tation for prompt, reliable service. 


CCS FULL DOME, 
NO KNURL CT CAPS Whether your requirements are large or small, depend on CCS 


a a ee for closures. You get the finest that can be made . .. and you get 


pleasing skirt them when you need them. 


CROWN CORK AND SEAL COMPANY e BALTIMORE, MD. 







WORLD'S LARGEST MAKERS OF CLOSURES 
FOR GLASS CONTAINERS 





2 24 ALS Branch near Yow 
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*¢ T WAS two by the clock when he came to 
the bridge in Concord town.’’ 

So runs the Longfellow poem about Paul 

Revere. 

But did Paul Revere ever reach Concord 
on that fateful night of April 17, 1775, when 
he was off like a shot on his eager steed to call 
the patriots to arms—to spread the alarm ““through 
every Middlesex village and farm’’? 

It seems to have been true enough that he stood 
on Charlestown shore, awaiting a signal from the 
belfry of North Church tower to tell him of the 
movements of the British. 

But the poet’s account of Revere’s ride does not 
quite check with documented historical records. 
The truth appears to be that Paul did not reach 
Concord at all. Around midnight, he gave his 
message of warning to Samuel Adams and John 
Hancock—two great old boys—at Lexington where 
they had fled to avoid arrest. At Lexington, Paul 
was joined by William Dawes and Dr. Prescott 
who were on a similar errand, to spread the alarm. 
These three set out together for Concord. But 
they had gone only a short distance when Revere 
was captured by British scouts and taken back to 
Lexington a prisoner. The other two contrived to 
escape and got to Concord where they told the 
exciting news. 

But Paul Revere had the right idea. It wasn’t 
his fault that he failed to reach Concord that 
night. He represented the spirit of the nation. 


@ ¢@¢¢@ Science and industry today look to the 
name of Rossville—‘‘the Spirit of the Nation’’— 
for the finest alcohols the world has ever pro- 
duced. Write for complete details about the 
type of Rossville Alcohol best suited for your 
particular purpose. 
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(OMMERCIAL SOLVENTS (ORPORATION 





TERRE HAUTE, INDIANA 
DISTILLERS OF 
FINE ROSSVILLE ALCOHOLS 1 


BRANCH OFFICES AND WAREHOUSES IN ALL PRINCIPAL CITIES 


“THE SPIRIT OF THE NATION” 
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IT IS IMPORTANT TO ( 
ALL COSMETICS tuat att | 


THESE CAN BE SYMPTOMS OF , 


VITAMIN F DEFICIENCY 


MANY ALERT MANUFACTURERS 


are using VITAMIN F. 


TO COMBAT THESE DEFICIENCIES 
THRU THE FOLLOWING PRODUCTS: 


YOUR COSMETIC PRODUCTS 


base their primary claims for sale on protecting and 
defending the skin, hair, nails, etc. from these symp- 
toms which, it is now scientifically and publicly 
recognized, can be evidences of Vitamin F Deficiency. 
Look at your public and you will see more visible 
evidences of undesirable symptoms that can be 
Vitamin F deficiencies than evidences of any other 
vitamin deficiency. It becomes more apparent daily 
that Vitamin F is as essential to the effectiveness of a 
cosmetic as the perfume is to its allure. The quickest 
and best way to prove the benefits of Vitamin F is to 
put it in your products and note how it enhances the 
effectiveness of your products IN USE, and how 
rapidly sales rise soon after! 


PHARMACEUTICAL SPECIALTIES CO. 
A Division of 


ARCHER-DANIELS-MIDLAND CO. 
NEW YORK-Woolworth Bldg.—155 E. Ohio St CHICAGO 





Pioneers in the industrial production of the original cold-pressed, stabilized and 
biologically assayed wheat germ oil—VITAMIN E) 
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DRYNESS, ROUGHNESS 
THICKENING OF SKIN 


BRITTLENESS AND 
ROUGHNESS OF NAILS 


BRITTLENESS, THINNING 
OF HAIR. DANDRUFF 


NOURISHING CREAMS 
HAND CREAMS 

SKIN OILS 

HAIR TONICS 
SHAMPOOS 


MANICURE 
PREPARATIONS 


PERMANENT WAVE 
SUPPLIES 


BRUSHLESS & LATHER 
SHAVING CREAMS 


LIPSTICKS 


OATMEAL FACIALS 
SOAPS, etc 


| CLEANSING AND 


N OTE! J It is most important that you buy 


Vitamin F on the basis of biological 
assay, measured in UNITS. Our Vitamin F concen- 
trate (50,000 units per gram) is ready for accurate use 
always and is far less costly, on the basis of ACTUAL 
UNITS, than any natural source of Vitamin F (any 
source in its natural state cannot be controlled or 
standardized according to vitamin potency, therefore 
it is inaccurate, undependable, impractical in use) 
Sample 4 gal. of Vitamin F concentrate (50,000 units 
per gram), certified and biologically assayed, is now 
available at $10, ready for use in cosmetic products 


(cost per packaged product is negligible). 


: To PHARMACEUTICAL SPECIALTIES CO., 
‘ Woolworth Bldg., N. Y. C., Dept. D7 


: Check is attached for %-gallon of VITAMIN F (50,000 units per gram) | 
at $10 

: Also, send Mary Imogene Shepherd’s new brochure, titled, ‘‘Survey of } 
VITAMIN F in Cosmeties ” ; 
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U.S. P- 
aglaes from 


{mer ican 


CRYSTALS GRANULAR 


Exchange Citric Acid U.S.P. is made by _in the world. 


CITRIC ACID 





POWDERED 


Immediate shipments from 


the Exchange Lemon Products Company ~ warehouse stocks in New York, Chicago 
of Corona, Calif. Backed by the Sunkist and Philadelphia. For prices on kegs, 
group of 13,200 citrus growers + largest _—_ barrels or carloads, write nearest office. 


Products Department 
CALIFORNIA FRUIT GROWERS EXCHANGE 


ONTARIO, CALIFORNIA 
189 W. Madison Street, Chicago, Illinois 
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99 Hudson Street, New York, N. Y. 


Copr., 1936, Products Dept., California Fruit Growers Excheage 
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Pu, 300 


Superior on Every Point 


According to Tests 
Made by Leading 
Analytical Laboratory* 









The report of the world’s foremost analytical labo- 
ratory shows that lipsticks produced according to 
the new APLI formula ‘Series 300” are superior 
on every point. 

They resist the most trying atmospheric condi- 
tions without sweating or bleeding. They apply 
more smoothly, more evenly and with less pressure. 
The colors, of the highest purity, far exceed present- 
day standards. 

These new lipsticks are now being featured by 
all APLI clients. And, after exhaustive consumer 
tests, have recently been adopted by two distin- 
guished national advertisers. We will be pleased 
to furnish samples for your personal examination. 


*Laboratory name and report supplied on request. 


AMERICAN PERFUMERS’ LABORATORIES, INC. 


Private Brands Exclusively 


114 Fifth Avenue, New York, N. Y. 
In Canada: 1015 St. Alexander St., Montreal, Que. 


ROUGE - CREAM CHEEK ROUGE - FACE POWDER ° LIPSTICKS - EYE SHADOW - COSMETIQUE 
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Fragrant pursuit—Immaculate 
| production —Jucund requital. 





MANUFACTURING PERFUMER 


soaps cosmetics and toilet preparations 
17 STRATFORD PLACE W.1. 
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fi rom EUROPE 


Send for a Specimen Copy free 


17 Stratford Place 
London, W.1. Eng. 


LEONARD HILL LIMITED publishers of Food Manufacture, 
Food Industries Weekly, Manufacturing Chemist, Paint Man- 


ufacture, Indian & Eastern Druggist, Chemical Industries, etc. 
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SALICYLATES 


Acetyl Salicylic Acid 
Salicylic Acid 
Methyl Salicylate 
Sodium Salicylate 


Minor Salicylates 




































% o 
Creosote Benzoate of Soda 
Creosote Carbonate Benzoic Acid 
Guaiacol Benzyl Chloride 


Guaiacol Carbonate Benzaldehyde 


Potassium Guaiacol Glycerophosphates 
Sulfonate 


Formaldehyde 
Para Formaldehyde 


Hexamethylenetetramine 





Silver Proteins 





Bromides 





ed 77 





HEYDEN 


CHEMICAL CORPORATION 


FACTORIES. @ SO UNION SQ.NEW YORK 


GARFIELD, N. J. @ 180 N. WACKER DE. CHICAGO 
PERTH AMBOY, N. J. 
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MERCK 


3.43 





ZINC. STEARATE 





To achieve distinction for your face powder, we recom- 
mend, as an ingredient, Merck Zinc Stearate U. S. P. 
which is standard in many of the leading brands of face 
powder today. 

Merck Zinc Stearate is uniformly bulky, a very de- 
sirable characteristic of any material to be incorporated 
in your face powder. It is manufactured only from the 
best quality triple pressed Stearic Acid, insuring freedom 
from Oleic Acid. This, in turn, means absence of Zinc 
Oleate which would decompose the perfume. Merck Zinc 
Stearate fully complies with the chemical specifications 


of the United States Pharmacopoeia. 


1—Rub some Merck Zinc Stearate U. S. P. between 
thumb and fingers—and note the silky, smooth-as- 


velvet feel and freedom from harsh particles. 


2—On a clean white paper in clear daylight observe 
the brilliant white color and freedom from brownish 
or yellowish cast, which might interfere with 


color blends. 


3—Note the absence of foreign or rancid odor — 
eliminating the possibility of interference with, or 


spoilage of, the most delicate perfumes. 





A trial supply of Merck Zinc Stearate will be sent on request. 


* MERCK & CO. Inc. Manufacturing Chemiss RAHWAY, N. J. 


New York « Philadelphia »* St.Louis * In Canada: Merck & Co. Ltd., Montreal * Toronto 
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TO BE 


or not to be... 


Chemists and buyers want no uncertainty in the specific 
grade of the precipitated chalk they use. Each delivery 
must conform rigidly to the quality, grade and density 
adopted. 

To the buyers and chemists of this industry, the name 
STURGE has always meant absolute uniformity in the 
grade specified. 


JOHN & E. STURGE, Ltd. 


BIRMINGHAM, ENGLAND 


Distributors: 


H. J. BAKER & BRO. 


271 Madison Ave. New York, N. Y. 
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Su When Winter Comes 


- pring és not fat 5 







[Xs the season of heavy 


scents draws to a close, du Pont 
offers the perfumer and the cos- 


metic maker a new Spring odor .. 


Bouquet 1937 


It is light—delicate—with all the tang of 
fresh Spring flowers. Bouquet 1937 is 
manufactured under the most rigid con- 
trol assuring uniformity and unexcelled - 


high quality. 


BOUQUET 1937 


For Perfume and Toilet Water . : $25.Q0 Ib. 
For Face Powder and Talcum : : 18.75 Ib. 
For Creams and Lotions ; a ; 10.50 Ib. 


E. 1]. DUPONT DE NEMOURS & COMPANY, INC. 


Fine Chemicals Division 
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AGENTS FOR SOCIETE DES USINES CHIMIQUES RHONE-POULENC 











The Physical Characteristics of 


BEESWAX 


Are the Things That Count 


Re THE opinion of a recent writer in The Drug and Cosmetic Industry, chemists have 
placed undue emphasis on the chemical test and the chemical constants of beeswax. 
While a test for chemical constants has unquestionable value in determining purity, 
repeated tests show that for cosmetic uses, it is the physical characteristics that deter- 
mine the value of the beeswax. 


A BEESWAX possessing certain physicai properties gives a better emulsion, and it is 
the uniformity of this quality that the cosmetic chemist finds so essential. 


Rees is why we have established the policy of using only a certain grade of South 
American crude which was adopted after exhaustive tests made some years ago. 


I HE practice of blending crude beeswax from different sources, while it may make 
for economy as markets vary, results inevitably in a wax of lesser emulsifying uniform- 
ity in these physical characteristics. 


: on uniform crude, refined and bleached by the Harrison process which removes all 
impurities including those of a colloidal nature, gives a fine, pure, uniform U.S.P. 
Beeswax—the whitest beeswax, and it never changes color. 


FLAKE FORM WAXES 


ORIGINATED by Harrison and rapidly becoming the standard for their convenience 


and economy. 
HARRISON’S U.S.P. FLAKED WHITE BEESWAX 
HARRISON’S ISO-BEESWAX, FLAKED 
HARRISON’S FLAKED CERESINE M.P. 64° C. 
HARRISON’S FLAKED CERESINE M.P. 58-60° C. 


° 
HARRISON REFINING DIVISION 


OF THE 


AMERICAN CYANAMID & CHEMICAL CORPORATION 


30 ROCKEFELLER PLAZA 


NEW YORK 
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DOW CHLOROFORM, U.S. P. 


It may be the quieting of a wracking cough—the alleviation 
of gnawing pain—or one of those rarer instances where it 
must be called upon as an anaesthetic. Whatever the use, 
there is an individual sufferer placing his trust, unknow- 
ingly, in Dow Chloroform, U.S.P. 

This human aspect is a guiding force with Dow—not alone 
in the production of so vital a substance as Dow Chloro- 
form, U.S.P., but behind all its pharmaceutical chemicals, 
It matters not that Dow, as the primary source, 

is never called upon to know the individual 

druggist who sells the product or compounds 


seca 


the prescription. Never meets the physician who prescribes 
for the case. Remains absolutely unknown to the indi- 
vidual patient. These circumstances in no wise lessen the 
impact of responsibility Dow feels and meets. 

Thus, Dow Chloroform, U.S.P. is produced to the highest 
degree of purity. It may be employed for any purpose 


ealling for chloroform. It is a Dow product in every sense 
of the word. 


THE DOW CHEMICAL COMPANY, MIDLAND, MICHIGAN 
Branch Sales Offices: 30 Rockefeller Plaza, New York City 
Second and Madison Streets, St. Louis 
135 Seuth La Salle Street, Chicago 


A PARTIAL LIST OF DOW PHARMACEUTICAL CHEMICALS 














Acetphenetidin, U.5.P. * Antipyriic, U.S.P. * Benzoic Acid, U.S.P. ¢ Minor Bromides ¢ Carbon Tetrachloride, C.P. ¢ Chloroform, 
U.S.P. ¢ Epsom Salt, U.S.P., Reerysia'l :ed ¢ Ferric Chloride, U.S.P. (Solution or Crystals) * Glycine * Magnesium Sulphate, Desiccated * 
Phenol, U.S.P. * Acetyl Salicylic Acid, U.S.P. (Powder or Crystals) * Acety) Salicylic Acid, Granulation, 10% starch (White, Pink, 
Green) also 16% and 20% starch (White) * Methyl Salicylate, U.S.P. ¢ Salicylic Acid, U.S.P. * Sodium Salicylate, U.S.P. ¢ Minor 
Salicylates * Sodium Benzoate, U.S.P. * Strontium Bromide, U.S.P., IX * Tetrachlorethylene, Purified * Trichloracetic Acid, U.S.P. 


698 The Drug and Cosmetic Industry Dec. ’36: 39, 6 











. laa 








ed 














e 
G 


¥ 


a 


9 


(Peace of Soul) 


ae 


Powders and Creams. 


BETS BETS HAE 


Sample on Request. 


PN oraay 


ESSENTIAL OIL AND CHEMICAL COMPANY 


Chicago Office New York Office St. Paul Office 
325 W. Huron St. 601 W. 26th St. 953 E. 4th Street 
Los Angeles Office Canadian Office Southern Office 
685 Antonia Ave. 119 Adelaide St., W., Toronto Candler Annex Bldg., Atlanta, Ga. 


An exotic, extravagant perfume 
base combined with a rare note 
that can be used for a complete 


line of Perfumes, Toilet Waters, 
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Respond promptly 
to assure mailing 
before Christmas, 

















Gift Card will be 
inserted with each 
order. 





FORMULAS AND PROCEDURE OF MANUFACTURE FOR 


Face Powders Shaving Creams Dry Scalp and Dandruff Tonics 
Cleansing Creams Brushless Shaving Creams Oily Scalp and Dandruff Tonics 
Lubricating (Tissue) Creams After Shaving Lotions Soapless Shampoos 

Vanishing Creams Beard Softening Preparations Soap Shampoos 

Cold and all Purpose Creams Deodorants Waving Fluids, Jellies and Powders 
Hand Creams Depilatories Scalp etic 

Principles of Cosmetic Research Make-Up Preparations Miscellaneous Hair Preparations 


Manicure Preparations 


Liquid Creams 
‘ Skin Toning Lotions 
Astringent Creams Astringent Lotions 


Bleaching Creams Hand Lotions 


Brilliantines 

Toilet Preparations 
Miscellaneous Cosmetics 
Table of Common Antiseptics 


Acne, Blackhead and Eczema Creams Bleaching and Freckle Lotions List of Equipment 
Mouth Washes Acne, Blackhead and Eczema Lotions How to lay out a Cosmetic Factory 
Tooth Pastes Sun Preparations 


Tooth Powders Alopecia Tonics 


et fone... | 


| THE DRUG AND COSMETIC INDUSTRY 
| 101 West 31st St., New York City 


Please send at once ‘‘Modern Cosmetics’’ for which I enclose 
| six dollars. 


Name.... 
{ Address.................. 
| CTS ee USE vs. State 


Company 


——— i ee 


Gift of... 


| 
I 
i 
| 
| 
| 
| 
| 
| 
| 
| 
I 
| 
| 
[ 
® 


preranns 
Buyers’ Guide 


Modern Cosmetics 


Formulation and Production 
BY FRANCIS CHILSON 


Four hundred pages of practical, usable information 
for the manufacturer of cosmetics. Complete and 
authoritative, the result of more than a year’s work 
carefully compiling and checking information. This 
is the first practical manual for the manufacturer, 
covering every phase of cosmetic manufacturing. 
A valuable reference book, yet it is written so 
clearly and with a minimum use of technical terms 
that it will be found particularly valuable to the 
manufacturer with limited technical training. 


Price $6.00 
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Bismuth Subcarbonate 
Bismuth Subgallate 
Bismuth Subnitrate 

and other Bismuth Salts 
Brucine Alkaloid 
Brucine Sulfate 


All Salts of 
Cinchona Alkaloids 


Codeine Alkaloid 
Codeine Phosphate 


Codeine Sulfate 


Iodine Resublimed 


99-117 North Eleventh Street, New York, Borough of Brooklyn 
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Iodoform 
Menthol -Y 
Morphine Alkaloid 
Morphine Sulfate 
Opium Gum 


(Gran. and Powd.) 
Potassium Iodide 
(Cryst. Gran. and Powd.) 





Quinine Sulfate Chemicals for every purpose for 
and other Quinine Salts over half a century. For purity al- 

Strychnine Alkaloid 

Strychnine Sulfate ways specify N.Y.Q. on your orders. 

Thymol Iodide Price list will be sent on request. 


GENERAL OFFICES 





ST. LOUIS DEPOT, 403 NORTH FIRST STREET, ST. LOUIS, MO. 
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Write For Free Copy 
of the one BRITISH 


Trade Journal 


which deals exclusively with the evolution, packaging and 
marketing of Soap, Perfumery, Cosmetics and allied prod- 
ucts. “SOAP, PERFUMERY & COSMETICS” is the 
accredited organ of the industry throughout Great Britain 
and the British Empire. Its news and technical articles are 
up-to-minute and the journal is really indispensable to all 


engaged in the industry in any part of the world. 


ONE YEAR $3.00 TWO YEARS $5.00 


SOAP 
PERFUMERY 
& COSMETICS 


102-5 SHOE LANE, FLEET STREET, LONDON, ENGLAND 
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GUARD YOUR GOOD ve | 


pfierensive s FLUID-LIKE Texture will raise your rouge compact quality stand- 
Mes to a new high level, benefiting your line as a whole. Ask for samples 

for testing purposes . . . note its wider color range, absence of grit, and 
its incomparable smoothness. Guard your good name with FLUID-LIKE 
Texture; you'll be amazed to find that it costs no more than cheap imitations. 





FLUID-LIKE TEXTURE 





oe pact 
pees 


PRODUCTS re INSURANCE CARRIED 


PARIS COSMETICS, ic 


ULTRA. F ioe Bs 


116 WEST s1424SeeeeT Ww York 





MICRONIZED ROUGE AND POWDER COMPACTS 


e LIPSTICKS @ CREAMLIP ROUGE e EYESHADOW e COSMETIQUE e CREAM CHEEK ROUGE e 
e FACE CREAMS e @ LOTIONS e e FACE POWDER e 
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Kimpak 


REG.U.S.PAT. OFF. & FOREIGN COUNTRIES 





CREPE WADDING 





Thos. Leeming & Co., 
Inc., depend upon KiIm- 
PAK to guard their me- 
dicinal products against 
breakage in transit — 
to provide economical, 


sure protection. 








Kimpak says, “Quality Merchandise,” to your Customers | 


@ KIMPAK will do more than protect against shipping by parcel post because it absorbs 16 times its weight in | 
damage and breakage, save time, labor and money in moisture. 
packaging. It will also increase the “eye-appeal” of your [- — f 
product, help to make it more salable—and at small cost. 
No matter what your product —a dainty cosmetic or 
a heavy refrigerator—KIMPAK can protect it against mars, 
scratches, or breakage during shipment. And KIMPAK, be- 
cause it is so easily applied, is economical to use. KIMPAK 
is soft and resilient, free from grit and foreign particles, iia 
as clean as fresh linen. It comes in rolls, sheets and pads 
of various thickness—a form for every shipping need. 
KIMPAK conforms to Post Office regulations regarding sida Pe en 
shipment of acceptable liquids and liquefiable products 


KIMBERLY-CLARK CORPORATION, Neenah, Wis. 


8 South Michigan Ave., Chicago 122 East 42nd Street, New York City 510 W. Sixth Street, Los Angeles 7 





FREE! 1936 PORTFOLIO OF KIMPAK 
KIMBERLY-CLARK CORPORATION, 
Neenah, Wisconsin. DCI-12 
Address nearest sales office: 8 South Michigan 
Ave., Chicago; 122 East 42nd St., New York t 
City; 510 West 6th St., Los Angeles. 

Please send us the 1936 Portfolio of KIMPAK. 








Address 
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The game of sampling and packaging is never-ending. 
On and on, to bigger and more profitable victories, 


speed the nation’s packaging leaders— gaining new 





territory and new consumers through the use of 
Kimble Glass Vials. 

Every day you meet these packaging successes 
face to face — perfumes, proprietaries, chemicals, drugs, 
foods, candies —colorfully and scientifically protected 
by Kimble Glass Vials—and they’re “going places“ 
with amazing strides. 

Kimble Vials— with their perfect transparency, their 
vest-pocket and handbag convenience, and their unlim- 
ited adaptation to unusual closures—are today’s choice 
of those who set the pace in sampling and packaging. 

Don’t gamble with popularity and sales. Be sure! Pack- 
age and sample in Kimble Vials, and increased profits 


will come automatically. CONSULT KIMBLE FIRST! 


K \ KIMBLE GLASS COMPANY. - - VINELAND, N. J. 


NEW YORK- CHICAGO+ PHILADELPHIA+DETROIT* BOSTON 














ConsIDERABLE depends on the selection of the proper 
closure for your products. The primary considera- 
tion, of course, is to protect all of the original qual- 
ity, flavor, strength or other beneficial values in 
these products, to deliver them to the consumer in 
perfect condition. The right type of cap will do that 
adequately and permanently regardless of how long 
the interval between packaging and delivery; and in 
spite of any conditions of temperature, humidity, 
rough handling or other hazards the packages may 
encounter on the way. 

Here are some of the factors that make selection 
of a closure a matter of deliberate and careful judg- 
ment. Some products are packed cold; others hot. 
Some require a vacuum seal and some others an air- 
tight, leak-proof seal. Some may require a cover cap 
while others must be sterilized or processed. In some 


cases the cost of container and closure is all impor- 





tant. In any case the cap selected must be easy and 
economical to apply on the average run of glassware, 
adaptable to your particular production routines 
and requirements. Further, it must satisfy on the 
grounds of appearance .. . help to round out an 
attractive, eye-appealing package. It must be simple 
for the consumer to remove and in certain circum- 
stances provide a convenient and efficient reseal. 

The many functions required of a closure explain 
why Anchor has developed such a variety of differ- 
ent types and styles... by far the most extensive 
line of caps in the world. It is this complete selec- 
tion that assures you of the certainty of finding 
among the Anchor collection of caps one which will 
perfectly and completely satisfy all your sealing re- 
quirements. ANCHOR Cap & CLOSURE CORPORATION, 
Long Island City, New York; Toronto, Canada. 


Branch offices in all principal cities. 


OI 


re 











— 





























THEY stAND THE Limelight 
yj 


Pur these two Salem containers in the spotlight —examine them minutely or from afar — 
they'll win the blue ribbon on all counts. What is true of these two containers is true of 
other Salem styles—they are well made, of brilliant, sparkling glass, accurate in capacity 
and finish, tough and resistant, and moreover nicely styled as to shapes, lines and propor- 
tions. If you will let us know your needs and desires, we will be glad to submit appropriate 


samples. SALEM GLass Works, Salem, New Jersey. Associated with Carstan Giass Com- 


PANY, Connellsville, Pennsylvania. Branch offices in all principal cities. 
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THE 1 SUN ALWAYS SHINES 
ON SOME LAND WHERE NEW PERFECTION 
DROPPING PARTS ARE BEING USED 


















Single shell metal cap; 


clutch rubber part: 
tooled blunt glass. 


Double shell metal cap; 


special thin flange rubber 
part; special bent glass. 





Fancy Durez cap; 


—- midget rubber = - 
Semin part; regular &:. - 

icin nia : straight glass. . - 

Regular depth bakelite Non-rolling, extra depth 


bakelite cap: oil-resist- 
ant rubber parts; Saftee 


ball glass. 











cap: synthetic rubber 
part; semi-blunt glass. 








Patented in United States, Canada and other Countries 


Write for samples —_ cael 





POS. 


PENNSYLVANIA GLASS PRODUCTS CO. 


‘GLASS GOODS OF THE BETTER KIND’ 
410- sn sisi CRAIG STREET 


pL PS 


oot es, A. 
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IN HOLLYWOOD THEY CALL IT 


(GLAMOU 





Packages acquire it with: 











Package re-styling needn’t be costly. Just add an Alseco 
Foil Capsule to what you now have. It’s astounding how 
this little extra touch of modern beauty lifts “ordinary” 
packages out of the mob, makes better sellers. Sparkling 
Aluminum Foil spotlights the bottle, catches shoppers’ 
eyes. And the rich lustre promises freshness, purity, quality. 

With an Alseco Foil Capsule guarding the closure your 
product is safe from tampering, sampling and pilfering; 
quality and quantity are kept intact. Once removed a cap- 


sule can’t be replaced without telltale evidence of opening. 


Zi 
TRADE MARK {(4E 


GS) REG. U. S. PAT. OFF. 
r-Ah co SEALS AND SEALING MACHINES 


PHARMACEUTICAL AND COSMETIC SEALS OF MANY TYPES 


Alseco R-O Overseal over R-O 
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Yet, in your plant, application is quick and economical 
by either hand-operated or automatic machines. 

Gold, silver and many other colors are offered. Top 
and sides may be embossed with your own design. Bottles 
and closures of any size or shape can be fitted perfectly. 

Send several of your bottles, sealed and labeled, to be 
fitted with Alseco Foil Capsules. Then you can see for your- 
self the added beauty and protection your package can have 
for such little extra cost. Address packages to ALUMINUM 
SEAL COMPANY, Dept. Chis New Kensington, Penna. 


Large-RO Goldy 
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NOW--Facts, formulas, and data 


== 


V 


Iruraocy | 
GOODMAN | 


ae 


“GRAW+ HILL 
°K COMPANY 
— ee 





Partial list of 
subjects covered 


Acne and Facial Blemishes 
Astringents 

Baldness 

Bleach 

Clays 

Cleansing Lotions 

Cold Cream 

Corns, Calluses, and Warts 
Depilatory 

Eye Preparations 

Face Powder and Rouge 
Hair Dyeing 

Lip Preparations 

Head and Body Lice 

Nail Preparations 

Oral Preparations 
Permanent-wave Preparations 
Deodorants 

Poison Ivy 

Reducing Agents; Action on the Skin 
Ringworm 

Shaving 

Sunburn and Sun Tan 
Tissue Cream 

Vanishing Creams 
Vitamins and Hormones 
Cosmetic Colors 

Outline of Perfumery 
Weights and Measures. 
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you can use 
in the preparation 

of cosmeties 
that fulfill sound 


dermatologic purposes 


H- is Dr. Herman Goodman's new book, bringing you his dictionary of 
ingredients and shelf-tested formulary of cosmetic preparations, made 
doubly useful by a thorough discussion of their place and scope in both 
hygienic and remedial cosmetics. Invaluable for cosmetic manufacturers and 
chemists, etc., who want a guide to the preparation of better cosmetics, in 
which the experiences of an outstanding specialist are brought to bear on 
important distinctions between non-medical and medical functions. 


Just Published 
Cosmetic Dermatology 


By HERMAN GOODMAN, M.D. 
With a foreword by S.L. MAYHAM 
Editor, The American Perfumer 


591 pages, 6x 9, $6.50 


This book gives you: 


1. Dictionary of Ingredients containing about 260 official drugs used in cosmetics and 
therapeutics (other than perfumery), each fully described as to name, action and purpose 
in dermato-cosmetics, synonyms, common trade names, source, physical characteristics, solu- 
bilities, incompatibilities, etc. Also about 190 unofficial drugs, chemicals, etc., discussed 
as fully as available information permits. 


2. 54 chapters and several appendices covering the field of Cosmetic Dermatology from 
acne to vitamins and hormones. Each chapter frankly discusses the problems and special 
features of the topic together with definite suggestions for improvement. 


3. Formulary of more than 1200 cosmetic preparations, all of which have been prepared 
and shelf-tested under the author’s supervision, and are distinguished by rational physiol- 
ogy, consistent chemistry, usefulness, and appearance. The formulas are distributed 
through the book, following chapters to which they apply. 


Every investigating cosmetician who is concerned with the effects of existing or 
proposed legislation relating to cosmetics should find this book invaluable. It 
presents the first American point of view, delimiting non-medical from medical 
functions. It presents the rational of pharmaceutical applications to the skin, 
scalp, hair, and nails, distinguishing between hygenic and reparative cosmetics, 
providing the cosmetic manufacturer and his staff with sensible, honest claims 
which can be substantiated. 


THE DRUG and COSMETIC INDUSTRY 
101 WEST 5ist STREET 
NEW YORK CITY 
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o dein List 


WINTER 


1936—1937 


Al listing of Essential Oils, Aromatic 
Chemicals, Natural Flower Oils, Gums, 
Resins, Tinctures and such other prod- 
ucts, including finished Bases and com- 
pleted Odors. * Selected and prepared 
under the most exacting supervision. 


For use by Perfumer, Cosmetician, Soap- 





Maker and users of flavoring materials. 
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AN URGENT CALL 











ie ALL manufacturers and importers of PERFUMES, COSMETICS AND 
TOILET PREPARATIONS for your listings of commercially active brand 
names for the 1937 T. R. REGISTER. 


We are now nearing completion of the compilation of brand names of perfumes, 
cosmetics and toilet preparations for this new T. R. Register. 


These will be listed free of charge. 


Distribution of this much demanded directory will be made early in 1937 to 
all the important department stores, drug stores and other retail and wholesale 


outlets in this industry. 


Blank brand name cards were recently distributed to manufacturers and 
importers. Most of these have been returned to us and are now being com- 


piled. 


If you need an additional supply of these brand name cards advise us at once. 
or 
Send us at once your list of brand names with the products marketed under 


each brand. 
Example :— 
“CUTIE LS CE) ct pp a eg Re OMe IT ceeMe aie Ne SN ete WO, Mt We Canes oad 


Products such as:—Perfume, face powder, body powder, hair prepara- 
tions, soaps, lotion, lipstick, sun-tan preparations, 
creams, etc. 


Ee Pe ee ee ene eee rere ey eee ee eae ee 


MOINS Sp es Sie Sylnnes Bia ote, kecce. cel Ue eR ae ates ah doe «A Teed pS 











TOILET REQUISITES, LOI West 3st St.. New York City 
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; YOUR PRODUCT 


in one of these five Carr-Lowrey bottles...A hand 





lotion? An after-shaving lotion? A liquid shampoo? 
A cologne? A nail polish? ...Let us show you samples 
of those which seem most suitable to the use you have 


in mind. We think you'll also find them pleasingly priced. 


CARB-LOWREY GLASS CO. Factory and Main Office: BALTIMORE, MD. 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427, Telephone: CHickering 4-0592 
CHICAGO OFFICE: 1502 MERCHANDISE MART, Telephone: WHitehall 4526 
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WHITE OILS... 





There is \\J}O gamble 
if you use 


These White Oils! 


Standard of Indiana has developed 
a line of white oils which eliminate all 
risk that any run of your product won't 
measure up to your highest stand- 
ards—if you base your formulas on 
Standard White Oils. That’s something 
you can bank on—the unvarying uni- 
formity of these high-quality products 
from Standard’s laboratories. And the 
continual research work carried on 
in those laboratories assures you of 
always getting the finest and most up- 
to-date white oils that can be made! 


Add to that, the economy and con- 
venience of Standard’s wide distribut- 
ing facilities, plus the consulting 
service of men trained in your field— 
and you'll recognize the full advantage 
of doing business with Standard of 
Indiana. 

Notice the list of base oils below... 
and for full information and prices, 
phone your local Standard Oil (Indiana) 
office. A representative will be gladto 
call and render any possible service 
—without cost or obligation to you. 


4 s 0 \ LS parell 
U. Nonpetaas Wh 
raffin Heavy 
a 


4 P S ol 
1 oil L Rose 
Miner®! A “ nN \ ra AL 0 | extra Wire white Peyt 
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qnier White - 


mite Rose © Pre 


STANDARD OIL COMPANY (INDIANA) 


910 SOUTH MICHIGAN AVENUE, CHICAGO, ILLINOIS 


% 
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Copr. 1936. Standard Oi! Co. 
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WHITE OILS 


In the acid cisterns of the 
refinery, the distillates 
undergo their first treat- 
ment with sulphuric acid. 
The finished products 
ate the ‘Flag Brand”’ 
Russian Mineral Oils. 


“Genuine Imported Russian Mineral Oils” are refined exclusively from Russian Crude 
Oil, which is produced in the Caucasus (Baku Region) and shipped from Black Sea 
ports in tank steamers to refineries in Western European countries for manufacturing the 
finished products. 

Mineral Oils from other proveniences than Russia cannot be designated as ‘Russian 
Oil." According to the Food and Drug Administration the use of the term ‘‘Russian” 
in connection with mineral oils coming from elsewhere than Russia, would be misleading 
and therefore violative of the Federal Food and Drugs Act. 

Therefore, if your trade is built up on “Genuine Imported Russian Mineral Oil,” oils 
sold as ‘Russian Type’”’ will not satisfy you. 

Insist on the “Genuine Imported Russian Oil’ and protect yourself by buying only 
from original importers or from legitimate dealers. 


S. Schwabacher & Co., Inc. 


25 Beaver Street 
New York 


Telephone. HAnover 2-2538-2539 
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we make private brand cosmetics 


EXCLUSIVELY 


A Company, like an Individual, has Character and Personality. It 
earns your regard by its policy and its deeds. It has always been 


the fixed, rigidly adhered to policy of Helfrich Laboratories to 





have no brands or trademarks of its own; to manufacture no 


products which are sold in competition with its customers. 


You can be sure, when you entrust your private brand business 
to us, no question of divided loyalty or divided interest will stand 


in the way of giving you the best we have. 








HELFRICH PRODUCTS 


ROUGE COMPACTS 
POWDER COMPACTS * 
CREME ROUGE 


rA CE POWDER 


EY & S H A D O W HELFRICH LABORATORIES 
564-570 West Monroe Street... CHICAGO 


C O S M E T Nf Q U E HELFRICH LABS. of N.Y., INC. 
30-34 West 26th Street NEW YORK 


HELFRICH LABS. of CANADA, LTD. 


690 King Street, West 
TORONTO, ONTARIO, CANADA 


BALDWIN & BALDWIN; 819 Santee St., Los Angeles, Calif. 
HERBERT J. BITTMAN, 318 People’s Bank Bldg., Seattle, Wash. 


CHARLES H. CURRY, 420 Market St, San Francisco, Calif. 
HERBERT F. CROEN, 82 Pryor St., S.W., P.O. Box 907, Atlanta, Ga. 
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MAY THIS FOR YOU 
BE A TRULY 
HAPPY SEASON 








YIVAUDAN is famous for origi- 


nality in the development of 


better and more efhcient products. 
But originality is not the whole story. 
Givaudan owes its reputation to care- 
fully perfected methods and processes 
that insure the highest standards of 
purity and uniformity. Our purpose is 
to help you keep your production 
trouble-free. Vhe tollowing examples 
of skillful research and carefully di- 
rected production technigue deserve 


your consideration. 


PHENYL ETHYL ALCOHOL—A gua: 
anteed pure product. 


LAURINE 100°/ (Hydroxycitronellal 


100° )—Entirely free trom all terpenes 


and foreign aldehydes. 

TERPINEOL PRIME #1—its odor qual- 
ity is umexcelled. It is the “Prime # 1” 
Terpineol available today. 

BUXINE (Amy! Cinnamie Aldehyde)— 
Because of the consistent dependability of its 
high quality, Givaudan’s Buxine continues 
to increase in popularity. 
MUSKS—Givaudan’s) Musk Ambrette, 
Musk Ketone, Musk Xylol, Moskene and 


Musk ‘Vibetene are the standards by which 


all musk quality is measured. 


Samples on request. 


GIVAUDAN 


in Cc. 


DELAWANNA 


80 FIFTH AVENUE, 


Branches: Philadelphia 


New Orleans 


Chicago 


new 7O 


Los Angeles Cincinnati Detroit 


San Francisco 


Seattle 


RK, 
Dallas 
Montreal 





ee we 


Baltimore 
Havana 




















Selecting, adding, changing, testing 


—the Mallinckrodt laboratory scien- 
tists toil unceasingly towards this 


end—that every Mallinckrodt Chem- 





ical will serve industrial users to 


the fullest capacity of that chemical. 


MEDICINAL - PHOTOGRAPHIC 
ANALYTICAL - INDUSTRIAL 


CHEMICALS 


A elinckrod, 


ESTABLISHED 1867 
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UCCESSFUL manufacturers of chemical prod- 
S ucts know that their particular process requires 
chemicals of specific qualities to maintain the ex- 
cellence responsible for their sales. Keen watch- 
fulness on the part of Mallinckrodt to accurately 


‘fill the chemical requirements of each industry has 





found its reward in the continued dependence 
upon Mallinckrodt quality by the world's most ex- 


acting manufacturers. 


Mallinckrodt quality and uniformity is the result of 
skill and knowledge obtained from over 69 years 
of concentration in the making of fine chemicals. 


There is no price premium for this quality. 


A copy of the new Mallinckrodt Indus- 
trial-Pharmaceutical price list will be | 
sent if you have not as yet received one. 


CHEMICAL WORKS 
ST. LOUIS 
NEW YORK 
CHICAGO — 
PHILADELPHIA 


MONTREAL 
TORONTO 


ae CHEMICALS SINCE 1867 


for Pharmaceutical Manufacture, Industrial and Laboratory Control 
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Ss 


reetings 


.. and best wishes for the 
New Dear. May it bring 
abundant blessings, tn- 
creasing happiness and 
prosperity to all. 


Sritsche Brothers, a. 
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Wrapped in Moistureproor SYLPHRAP 


(Reg. U. S. Pat. Off.) 





To maintain the lecehuces autl sucdieiadl welie.al dks nationally 


known, effective remedy, the cartons are wrapped in 


MOISTUREPROOF SYLPHRAP 


Reg. U. S. Pat. Off.) 


Through many years of experience the manufacturer has learned that a quality prod- 


uct must be properly protected, properly packaged to attain the desired sales results. 


Sylphrap is Quality s Best Attire 









SYLVANIA INDUSTRIAL GORPORATION 


Executive and Sdles #)f “te Street, New York 
ae : _ Enea , by PACIFIC COAST 
BRANC SALES O in tit 
nip enailehieeaes Blake, Moffitt & Towne 
Offfices and Warehouses in Principal Cities 
CANADA 
Victoria Pa per and Twine Co., Ltd. 


Toronto and Montreal 


120 Marietta Street, Atlanta, Ga. ai 

201 Devonshire Street, Boston, Mass. ¢SYCBH PAP, 
427 W. Randolph Street, Chicago, II. 
260 S. Broad Street, Philadelphia, Pa. 


QUALITY'S BEST ATTIRE 
(res0s waen ass. w acer.eond 
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LIPSTICKS ’ 
ROUGES Elected: 


POWDERS papa Re ier 
MASCARA ADDE 


Fine Cosmetics Rubbing Alcohol 


—teal quality The Dealer’s Choice 
—dependable service The People’s Choice 


—moderate aes America’s foremost genuine Rubbing 








A | Aleohol. Formula approved by, and 
$O Cream Rouge, manufacture supervised by U. S. Treas- 
Eye Shadow, Creams, etc. ury Dept. Unquestionably the best-sell- 


ing, lowest-priced quality alcohol money 
ean buy. Make us prove it. Order now. 
Your own imprint—at no extra cost—if 


ASSEMBLED IN CUSTOMERS CONTAINERS AND IN BULK ordered in quantities of at least 5 gross. 
Naturally we carry Products Liability Insurance ld 
ADDE, Inc. 


STERLING MFG. CO. , INC. 526-30 Light St., Baltimore, Md. 


PEER EVIEELE = NBW FERS EY 






































COSMETIC COMPANY 


803 Summer St. 


BOSTON, MASS. 











PRIVATE BRAND 


MANUFACTURERS 
NASAL PREPARATIONS 


oe) 
Why tie up capital in expensive machinery? 
Let us show you how you can be relieved of 
production, also packaging, shipping—even FACE POWDERS 
displays and advertising—efficiently and eco- and 
nomically. We have complete facilities—strict 
confidence absolutely guaranteed. Con- CREAMS 


veniently located in the Metropolitan District. Our Specialty 
May we send a repesentative? 


EHRMANN-STRAUSS CO., Inc. ’ 


903 West Houston St., New York 


We are COMPLETELY EQUIPPED to PRODUCE, 
PACKAGE and SHIP your merchandise 


“IF IT'S A DRUG - WE HAVE IT” 

















Dec. ’36: 39, 6 The Drug and Cosmetic Industry 809 


























Do You Have a Mc KESSON | 
COLOR PROBLEM? 


Representing 


| 

| E. |. du Pont de Nemours & Co., Inc 
We can solve it for you satisfactorily | SYNTHETIC CAMPHOR 
and economically. | U. S. P. xl 


We supply colors for | Hawaiian Pineapple Company 


FACE POWDERS creAMsS || || CITRIC ACID u.s.p. 
i| | Isdahl & Co., Ltd., A/S 
| LIPSTICKS AND ROUGES | Bg 


HAIR AND EYE PREPARATIONS 


| Solvay Sales Corporation 


LOTIONS — PERFUMES | ALKALIES 
SOAPS, etc. | Stafford Allen & Sons, London, England 


DIGITALIS LEAVES 


| 
| 
Address Dept. C | (ALLEN) 



































Have you received your copy of our new price list? Acetanilid Menthol ; 

| | arse a 
R. F. REVSON CO. |] Chloroform U. S. P. & Tech. Quinine Sulphate 

| 91 Seventh Avenue New York | 

| Gable Address: Coschems McKESSON & ROBBINS, INC. 
| Chemicals ade Conaniate Industry || NEW YORK @ BRIDGEPORT @ MONTREAL 








L 


Rivista Italiana 
IN l Y 3 7 delle Essenze, 
: ° Seventeenth 
the drug end cosmetic tade con be asuwed dei P r ofumi Year of Publication 


that the Jelly organization will continue their 




















unexcelled service in meeting the industry's 
needs for quality raw materials. e delle Official Organ 
@ We appreciate the confidence manufactur- if Oe Henle 


ers have shown in our products and hope that 


during the coming year we may have the Piante officinali 


pleasure of serving all our old customers as 
well as many new ones. Whether your re- 









































quirements on any item be large or small, you . , . 
will find us ready to cooperate in any way Director: Dr. E. Fenardli 
possible. 
@ Complete stocks of Beeswax, Lanolin, Producers of Aromatic Substances 
Mineral Jelly, Quince Seeds, Stearic Acid for Perfumery: 
and Gums of all descriptions. Manufacturers of Articles used in 
ciliata the Perfumery Trade: 
or Editorial This is the Periodical in which to 
complete stock list Olice Advertise effectively in Italy. 
WALTER H JELLY & CO Via Make Use of its Advantages. 
INCORPORATED S. Vincenzo Sample Copy and Tariff on Request. 
412 N. Western Avenue Chicago, Illinois N38 -- Milano -- P. O. B. 850 -- Tel. 31:216 
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Established 1910 


ISKING- 


IMPORTERS and EXPORTERS 


DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 


Haarlem Oil, Genuine Dutch Klaas Tilly 
Camphor Synthetic, U.S.P. XI, DuPont 
Camphor Natural, Japanese 

Cocoa Butter, U.S.P. bulk or fingers 
Menthol, Natural Japanese 















Alkaloids Mercury 
Lanolin, U.S.P. Spermaceti 
Lithol Sulphur Precip. U.S.P. 


Sole U. S. Representatives for 
Shipkoff’s OTTO OF ROSE 


CHAS. L. HUISKING & CO. 


Bi 







| 
cqnineh on a; INCORPORATED 
CE <ey/ CHICAGO BRANCH 155 VARICK ST. 






561 E. ILLINOIS ST. NEW YORK, N. Y. 





ABBOTT Quality Ml 
DRUGS AND 
CHEMICALS 





= ANESTHETICS 
Procaine Hydrochloride. . 


= ANALGESICS 
Cinchophen . . . Neocinchophen 


= ANTISEPTICS 


Acriflavine .. . Chloramine 


=" HYPN 0 TICS 
Barbital . . . Phenobarbital 


= ALKALOIDS AND DRUG EXTRACTIVES 
Berberine . . . Colchicine . . . Ephedrine 
. Hydrastine 


. Benzocaine 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 
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FSWAK 


PURE WHITE ¢ EXTRA QUALITY 
U.S.P. and 100% PURE 


OVER 84 YEARS OF CONTINUOUS BUSINESS 
IN THE UNITED STATES—ESTABLISHED 1852 


THEODOR LEONHARD WAX CO., 
HALEDON. PATERSON, N. J. 
Long Distance Telephone: SHerwood 2-1444 
Western Distributor: 
A. C. DRURY & CO,, Inc. 


219 E. North Water Si. 
Chicago, Ill. 














BILE SALTS 
_ CHOLESTERIN 
_ IRON PEPTONATE 





JUueswe 


Wh 


4221 So. Western Ave., Chicago, III. 





° also 

A 816 First Ave., New York 

_ Drexel Bldg., Philadelphia 

: 869 Folsom St., San Francisco 

: 1807 E. Olympia Blvd., Los Angeles 
- 619 Clark Ave., St. Louis 


= a f 
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PRIVATE LABEL— | LABELS - paocctE7#t 
Vv EMBOSSED e ENGRAVED 
COSMETICS SELL IT WiTH LABELS! 
iil HORN LABELS freshen up your package for 
PA TMGINS  “EACIAL CREAMS greater sales. Faithful service for over 40 years 
HAIR TONICS LOTIONS ‘ JOHN HORN, 837 Tenth Ave., New York City | 
ANY QUANTITY IN BULK OR PACKAGE , (Sample booklei o: iabe's sent to 
eee RESPONSIBLE MANUFACTURERS) | 
HENRY TETLOW CO. NN a casexicvccaneahne ealche to 
811 N. 19th Street Est.1849 205 W. Wacker Drive alae gs oss cane iy a ee aac ke aendoulle 
Philadelphia, Pa. Chicago, Ill. \ } 
L—PRICE @ QUALITY @ SERVICE) eee 
PEERLES8 1.44 ouria! 


Precipitated 


Calcium Carbonate-U.S.P. 


Extreme Purity—Unfailing Uniformity 
AaAA 


Complete range of densities from Heavy to extra 
light ‘Featherwate” grade 


PEERLESS WHITE LIME CO. 
Taylor & Duncan Ave. St.Louis, Mo. 











Arabic, Tragacanth, § aruya 
Powdered in our own mills us ™ 
laboratory control 
VISCO GUMS 
for wave set solutions 
SULPHONATED OTLS 
for Soapless Shampoos 


JACQUES WOLF & Co. 


MANUFACTURING CHEMISTS AND IMPORTERS 


PASSAIC. N. oJ 

















QUININE 


CINCHONINE e CINCHONIDINE 


QUINIDINE 


R. W. Greeff & Co., Inc. 
10 East 40th Street New York 











BENZOL PRODUCTS COMPANY 


237 South Street, Newark, N, J. 


Manufacturers of Fine Chemicals 


ANTISEPTICS 
OXY-QUINOLIN BASE 


Oil soluble 
OXY-QUINOLIN SALTS 


Water Soluble 
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GERANIOL 


for Soap 
In various grades to meet every 


requirement as to price. 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN 


Business Established in 1869 























| | 





SINGLE PUNCH - FOUR MODELS 
TABLETS UP TO 4” DIAM. 


AM Single Punch & Rotary Pre: 
Completely Covered by Patents 2145 Lexington St. 


SINGLE PUNCH and | 


Rotary Yablet Presses 
RUGGED CONSTRUCTION 


TWELVE MODELS 


Single and Double Action 
Either compression spring or weights for 


essure supp. 
Comproning rr - ae and 


Granulated Materials - up to 4’ Diam. 
Preforms of bakelite and other materials 


SPECIAL PRESSES BUILT TO ORDER 
eferred Payment Plan Available 
haaae New Catalogue and Priccs 


. Kux-Lohner Machine Co. 


Chicago, II]. ) 
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i — PRIVATE LABEL COSMETICS => 


Solo Laboratories as usual are up to date 
with modern science. Now that Vitamin F 


is scientifically recognized, you may be 
among the first ones to have Vitamin F 


Creams and Lotions . . . packaged or in bulk. 
Vitamin F in cosmetics is now endorsed by 
leading skin specialists and beauty editors 


and is becoming more popular day by day. 
Ask for particulars 


Solo Laboratories produce 
every type of quality cosmetic. 


SOLO LABORATORIES, Inc. = 


347 W. Austin Ave. Chicago, Illinois Gaus 























Purified 


Cosmetic Colors 


(First Producers of Certified Colors) 
H. KOHNSTAMM & CO., INC. 


83-93 Park Place. ‘ . New York 
ESTABLISHED 1851 
Chicago Philadelphia Los Angeles 











Cosmetic 
Certified 
Vegetable 


COLORS: 


The finest lake colors for lipstick, rouge, face powder, etc. A 
complete line of Aniline Colors for any cosmetic or toilet 
purpose. 


o 
Saponine Chlorophy}l 


INTERSTATE COLOR CO., INC. 
7 Beekman Street New York City 

















Founded 1854 


FEZANDIE & SPERRLE, Ince. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Ete 


2 


Your inquiries are inviled 

















LET US SOLVE YOUR 


COLOR PROBLEMS 


ANILINE COLORS 
For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- 


aration Compounds, Nail Polish, etc. Also Saponine. 
COSMETIC COLORS 


For Rouges, Face Powder, Lipsticks. 


We also carry a full line of CERTIFIED FOOD COLORS 
LEEBEN CHEMICAL Co., Inc. 


Successors to H. LIEBER & CO., Inc. 


389 Washington St., New York, Tel.: WAlker 5-0210, 0211 























| Tl 
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SEYDEL CHEMICAL CO. 
Jersey City, N. J. 


Phone—Bergen 3-7047 


ANTISEPTICS 


ANTIMOL BENZOIC ACID 


COMPOUND #703 ODIUM BENZOATE 
OXYQUINOLIN BENZOATE, and other salts 
REMONOL (Resorcinol Monoac. tate) 

ANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE 


PROCAINE HYDROCHLORIDE and BASE 


Literature on request 

















| 





| 


Priced so Low that Everybody 
can Own one 


The New Bennett Balance 


EXTRA ALUMINUM PAN 
tes AND DAMPING ARM 










BAKELITE 
cuP 











cup POINT 
| SUSPENSION 
BEAM RELEASE 





Sensitive to 1/100 gram . . . Weights up 
Compact—no loose parts 

. Small, convenient size . . . Can be 
carried in Pocket . . . Modern, durable con- 


Handsome, streamlined design 


to 100 grams... 


struction... 


$8.00 
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101 W. 31st Street New York, N. Y. 
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Professional 


Service 








FOOD RESEARCH 
LABORATORIES, Inc. 


Dr. Philip B. Hawk, President 


BIOCHEMISTS 


SPECIALISTS IN VITAMIN ASSAYS 





ForMULATION AD STANDARDIZATION 
oF MEDICINAL OR CosMETIC 


PREPARATIONS 


114 East 32nd Street, New York 


Member Ass’n Consulting Chemists and 
Chemical Engineers 








LAWALL & HARRISSON 


Charles H. LaWall W.E. Harrisson 
Analytical and Conuiline Chemists 


Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug a and Water r Analyses 


Testi 
214 South 12th hr Street” "7 Philadelphia, Pa. 








PEASE LABORATORIES, Inc. 


Chemists, Bactertologists, Pathologists 


Cosmetic, Druc anp Foop ProBLEMs 
ComPLiANce wit OrrictaL REQUIREMENTS 
Speciat Antmat TesTING FoR PHARMACOLOGIC, 
Toxic or Skin IRRITATING PROPERTIES 
New Propuct DevELOPMENTS 


39 West 38th Street :: New York 








H. A. Sem, Ph. D. E. B. Port, Ph.C., B. Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Fermerly Experts for U.S. Dept. of Agriculture 


Analyses Made Formulas Developed 
R b ti Conducted 





nv 


Speeialiats in the Analysis of 
Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
F Spices Drugs 
Proprietary Medicines Special Formulas 

Pyrethrum Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 








FRANCIS CHILSON 


Consultant 


Factory construction, equipment selection, 
layout, production control methods, process 
analysis and improvement. New process 
and equipment development. 


Specialist in the manufacture 
of drugs, cosmetics and 
allied products 


101 West 3ist Street New York City 
Phone MEdallion 3-3177 






PAD 
JATIN Se OATH 
TRADE-MARK ey Bleeds 
REG. PATENT ATTORNEY PROF. ENGINEER 
WHAT IS YOUR INVENTION? 


Send me a simple sketch er a model for 
Confidential Advice—Do It Now! 





Classified 








Rates—All classifications $1.00 
an issue for 20 words or less; 
additional words 5c each. 

Payment must accompany 
order. Add 10 cents if replies 


are to come to a box number 


and be forwarded. 











Business Opportunities 








MODERNIZE YOUR FORMULAS 


Cosmetics Improved 
Raw Materials Developed 


JOSEPH KALISH, Chemist—101 W 31st St. N. Y. 











IS YOUR PRODUCT ANTISEPTIC? Phenol Co- 


efficient Tests. Sterility Tests. Chemical Analyses. 
At reasonable fees. A. Lincoln Konwiser, B.S., 
Ch.E. Director, C. F. wae — INC., LAB- 
ORATORIE S, Bloomfield, N. 





PRACTICAL SPECIALISTS in hair preparations, 


permanent wave lotions, wavesets, Machineless 
pads, cosmetics, soaps, pharmaceuticals. Formulas 
dev eloped and duplicated. Box 2017 DRUG AND 
COSMETIC INDUSTRY. 





Private Label 





MARVELL PHARMACAL CO., Inc. (Member of 
A.P.M.A.) 55 W. 16th St., New York. Pharmaeal, 
Cosmetic, Face Powders, Private Formulas. 

Formulas and Processes Developed. — Mill 
used in making Toilet Creams and Ojintments. 
Correspondence solicited. 





Get into tho FEMININE HYGIENE FIELD. 
Complete line of diaphragms, jellies, suppositories, 
tablets, etc., under your own tibet. Sel y formulas 
with a clinic background. Reasonable prices for 
quality products. Box 1086, DRUG AND COS- 
METIC INDUSTR 


FOR SALE: Growing, profitable perfume business 
now operating concessions in leading department 
and drug stores in principal cities. Unlimited o 
portunity for further development. Our ws ts he 
patented bulk perfume dispenser meets instant 
approval. Illness compels sale. 2 Patent rights, 50 
fully equipped dispensers, a quantity of perfumes 
and entire a Brae: agerar by a 
parties welcomed ble price and term: 


Box 1087, DRUG AND COSMETIC INDU STRY. 





INCORPORATE IN DELAWARE. Sell shares. 
Raise capital. Cost $38. Free details. Corpora- 


tion Fiscal Co., Inc., Wilmington, 





Well-established firm in India wishes to act as dis- 
tributors for manufacturers of Chemicals, Dyes, 
Patent Medicines, and Toilet Requisites. Excel- 
lent bank references and best of connections all over 
India. Please communicate with full particulars 
with S. N. Jhunjhunwalla, Mohta House, 29, 
Strand Road, Calcutta, India. 


COSMETIC SPECIALTY trade-marked business 
established over ten years, total sales over half mil- 
lion, steady repeat business, sales volume will im- 
mediately react with advertising, listed with largest 
5 and 10 chains, drug, department stores $10,000 
will handle. Box 2018 DRUG AND COSMETIC 
INDUSTRY 








SOLE AGENCY or Exclusive manufacturing 
rights at favorable terms are given for U.S. A. and 
Canada of a new ideal Cosmetic indispensable to 
every woman's hygiene; amazing success. Apply for 
full partic _— to R. Kessler & Co., Basle &, 
Switzerlan 





Situations Wanted 





Specialty Vitamin Creams in bulk or complete 
package. Pine bath oils and deodorants. We have 
anything in cosmetics. Private Label Cosmetics, 
Ltd., 160 N. Wells, Chicago, III. 





SOUTHPORT CHEMICAL, Garwood, N. J. Hy- 
giene jellies, suppositories, tablets. Laboratory 
tested. Liquid filtered, filled. Powders, ointments 
mixed, packed. Private labels. 





Machinery for Sale 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 786 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





GUARANTEED REBUILT MACHINERY: Col- 
ton 1” No. 3 Rotary Tablet Machine, also 4’, 1’, 
and 144” single punch Machines. Abbe 54” x 60” 
and 30” x 33” Silex & Porcelain Lined Pebble Mills. 
600 gal. Pfaudler Glass-Lined Tank. Alsop 
Vacuum Bottle Filler. Dry powder sifters and 
mixers. Copper jacketed kettles. 80 qt. vertical 4 
speed mixers, Abbe disc grinder. ONLY PARTIAL 
LISTING. SEND FOR BULLETIN NO. 105. 
WE BUY YOUR SURPLUS EQUIPMENT FOR 
CASH. STEIN EQUIPMENT CORP., 426 
Broome St., New York City. 





FOR COMPLETE LINE of rebuilt, guaranteed 
machinery, see detailed announcement on page 784 
of Stein-Brill Corp., 183 Varick St. New York, N. Y. 


Help Wanted 














THE 
COLUMBUS LABORATORIES 


Analytical and Consulting Chemists 
Bacteriologists 
We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 
33.N. STATE ST. CHICAGO, ILL. 
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The Edward T. Beiser Company, Inc., Stamford, 
Conn., enjoying a 25 year reputation for dependable 
perfumers’ materials throughout the trade, now has 
a permanent and highly remunerative association 
to offer the salesman who can qualify. Write direct 
for appointment. 





CHEMIST for cosmetic, tooth paste, shaving 
cream manufacturing concern in Buenos Aires. 
Must be able to take full charge of produciton. 
State full experience and qualifications. Box 2015 
DRUG AND COSMETIC INDUSTRY. 
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SALESMAN: Wants new connection January, 
1937. Age 36, Christian, thoroughly experienced 
raw material, etc., contacting manufacturing trade. 
Box 2019, DRUG AND COSMETIC INDUSTRY. 





SALES EXECUTIVE with 18 vears successful 
background in New York area. Wholesale drug. 
chain and department stores. Side line or full time, 
Honest and intensive representation assured. BOX 
2020 DRUG AND COSMETIC INDUSTRY. 





EXECUTIVE TYPE SALESMAN, several years’ 
experience in essential oils and cosmetic line, speaks 
and writes French and English fluently, now em- 
ployed, will go anywhere. Recommended by W. C. 
Johnstone, Advertising, 385 Fifth Ave., New York 
Box 2021. 





CHEMIST, B. S. 1930 6 years experience, analyti- 

eal, control, toad on cosmetics, pharmaceu- 
ticals, boiler water treatment, textile analysis and 
dyeing. Box 2014 DRUG AND COSMETIC 
INDUSTRY. 





CHEMIST, 12 years manufacturing experience. 
Cosmetics, perfumes, tooth se, shaving creams, 
production and laboratory work, wishes connec- 
tion. Box 1095 THE DRUG AND COSMETIC 
INDUSTRY. 





COSMETIC CHEMIST, Ph.D. organic chemistry, 
Columbia University Phi Beta Kappa. Three years 
experience originating and duplicating cosmetics of 
all types. Can originate selling items and am fully 
capable of operating research and control labora- 
tory. Box 2003 DRUG AND COSMETIC 
INDUSTRY. 





CHEMIST: desires position with progressive firm: 
has thorough experience in drug and cosmetic pro- 
duction and expert knowledge of perfume mate- 
rials and essential oils Box 2016, DRUG AND 
COSMETIC INDUSTRY. 





CHEMIST, 36, extensive experience in emulsions, 
colloids, and general cosmetic formulation. Desires 
connection with concern manufacturing products 
from oils, fats or waxes. Knowledge of French and 
German. Salary reasonable. Box 1092 DRUG 
AND COSMETIC INDUSTRY. 
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then we create. 





nail polish shades that fashionable women want. 


Research — Research 
and more Research 


“Like the restless waves of the ocean, the ever-turbulent sea”—we never rest. 





We are constantly and everlastingly at it to improve on nail polish and manicure requi- 


sites to keep WORAC in the lead of all others. 


We search the four corners of the globe gathering information to enable us to present 
We collect the newest ideas in fashions and color; 


We make nail polish— 


@ With the Mini E ti 
@ Durability — Long Wear 


@ Easy to apply 





Our fingernail polish and fingernail requisites all contain Vitamin ‘‘F’’. Scientific 
Research has proved that Vitamin ‘‘F’’ is beneficial to the skin and nails. 


THE VORAC COMPANY 


Specialists in Lacquer Making 


310 ADAMS STREET 


NEWARK, N. J. 



















Memphis, Tenn. Export Det. Los Angeles, Calif. 
Union Ave. — New York, N. 4665 Hollywood Blwd. 
Mr. Thomas F. Lilly 35 Water iy r. A. Katz 
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A oe “White a Ol, wid Paeteclatums aes wath in coccllons 
bearing the crests of the er 2 "Hull, arisloctacy. 


L. SONNEBORN SONS, Inc. 


REFINERS OF WHITE MINERAL OIL AND PETROLATUM 
Refineries: Petrolia and Franklin, Pa. 


NEW YORK LOS ANGELES CHICAGO 
88 Lexington Ave. 215 West 5th St. 400 West Madison St. 
STOCKS CARRIED IN PRINCIPAL CITIES 
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